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(See page 11) 


Competition is 
alive in the 
St. Louis market 


(See page 12) 


_ Was it a ghost 
or a poltergeist 
in Columbus? 
(See page 19) 
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Once again, The Globeis help 
bop, boogie, hop and swing into spring. 
This year The Boston Globe is turning March into one of the hottest 


months on the calendar with the sizzling sounds of Jazz. Now in its 14th 
year, The Festival has featured such greats as Ella Fitzgerald, Duke 


Ellington, Count Basie, and Dave Brubeck. Che Boston @iobe 


Thanks to The Globe the beat goes on. The Boston Globe, a wholly owned subsidiary of Affiliated Publications, Inc. 
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The Evening Outlook reaches the 
affluent Westside Los Angeles 
market without risking advertising 
dollars on a game of chance. 
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The Average Family Income in our 
primary market area — $39,610 — is 
among the highest in California. 
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BARRINGTON 


ONLY ONE DAILY NEWSPAPER 
EXCLUSIVELY SERVES 
THIS MARKET’S NEEDS! 


BUNDY 


Source: Urban Decisions Systems, Jan. 1984 
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Sawyer-Ferguson-Walker Retail Advertising 
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BEGINNING 
MARCH 19 


Che Boston Globe 


joins 
KNIGHT-RIDDER 


and 


TRIBUNE COMPANY 
NEWSPAPERS 


in providing the most useful 
supplemental news wire 
available today 


For information about this outstanding 
news wire, now in 150 newspapers worldwide, 
contact Walter Mahoney, Sales Director, 
KNT News Wire, 800/847-4364 
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Decision 
Support 


The future belongs to newspapers with 
the tools to effectively gather and evaluate 
current information and the ability to 
quickly take advantage of new markets. 

Because we work with many leading 
groups and independent newspapers, 
our circulation, advertising and financial 
management systems afford you powerful 
decision support tools today and inside 
Taielatr=\le)akeya pie) (0l¢-melic-ves((@)acn 

Currently in use by a variety of publications 
— large & small — nationwide. For more 


information, call or write our corporate offices. 


For newspaper decision makers. 


COLLIER gl JACKSON, Inc: 


3709 Jetton Avenue/Tampa, Florida 33629 
(813)251-1077 
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MARCH 


24— Texas Press Association, news Clinic, Wyndham 
Southport Hotel, Austin. 

25-27—Texas Daily Newspaper Association, Inn on the Park, 
Houston. 

28-29—America East Conference, Hershey Lodge & Convention 
Center, Hershey, Pa. 

30-31—West _— Virginia Press __ Association advertising _clinic, 
Ramada Inn, I-77, Beckley. 

30/4-1—Foundation for American Communications, Economics Conference for 
Journalists, co-sponsored by Gates Foundation, Keystone, Colo. 


APRIL 


4-6— Suburban Newspapers of America, Editorial Conference, 
Four Seasons Hotel, San Antonio. 

5-6— “Morbid Curiosity and the Mass Media” Conference, 
co-sponsored by Gannett Foundation and the College of 
Communications, University of Tennessee, Knoxville. 

5-7— North and East Texas Press Association Convention, 
Sheraton Inn, Tyler. 

5-7— South Texas Press Association Convention, St. Anthony 
Hotel, San Antonio. 

5-8— Southern Circulation Managers Association, Spring Conference, 
Royal Sonesta, New Orleans. 

7-6— North Carolina Press Association Mechanical Conference, 
Jane S. McKimmon Center, North Carolina State University, 

Raleigh. 

9-12— Inter American Press Association, Ocho Rios Sheraton, 
Mallards Beach, Jamaica. 

16-18—Videotex ‘84, Hyatt Regency, Chicago 

18-19—Canadian Daily Newspaper Publishers Association, 
Westin Hotel, Toronto. 

25— Overseas Press Club of America, Inc., Annual Awards Dinner, 
Waldorf-Astoria, New York City. 

27/5-1—The National Society of Columnists, Galt House, 
Louisville, Ky. 


MAY 


6-9— Society of American Business and Economic Writers, Hyatt Regency 
Hotel, Tampa. 

9-12— American Society of Newspaper Editors, Sheraton Washington, 
Washington, D.C. 

20-23—Institute of Newspaper Controllers and Finance Officers, 
National Spring Conference, Hyatt Orlando, Orlando. 


Seminars/Workshops/Clinics 
MARCH 


25-29—ANPA, Strategic Planning Seminar, Hidden, 
Valley, Pa. 

25-30—American Press Institute, Promoting the Daily Newspaper, 
Reston, Va. 

27-28—New England Research for the Smaller Market Workshop, 
Back Bay Hilton Hotel, Boston. 


APRIL 


1-3— Southern Newspaper Publishers Association, Editorial 
Clinic, Adolphus Hotel, Dallas. 

4-5— New England Newspaper Association, Newsroom Management 
Seminar, Marriott Hotel, Newton, Mass. 

7— New England Newspaper Association, Classified Sales Training Clinic, 
Back Bay Hilton Hotel, Boston. 

8-13— American Press Institute, Newspaper Design for Dailies, 
Reston, Va. 

9-11— ANPA, Managing People in the Circulation 
Department, Sheraton-Dallas Hotel & Towers, 
Dallas. 
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AP Photo/Vlamis Publisher Joseph Lyons at the state Capitol. 


AP. THE BEST BUY IN NEWS. 
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“For only 5% of our editorial banking to Broadway, the AP con- “We cover the state capital, AP 

budget, AP provides 30% of our __ sistently surpasses the others in covers the world. We wouldn't 

news. In fact, we relyonthe AP _ its depth and breadth of news publish our papers without it.” 

for more news than any other coverage. —Joseph T. Lyons, Publisher, The 

single news service. “With the New York State Legis- Times-Union/Knickerbocker News, 
“Most people don't realize the lature here in Albany, local news Albany, New York 

number of news services avail- for our Capital papers is often big 


able to newspapers. Our papers news elsewhere. And we're proud ASSOCIATED PRESS. A 
ONE OF A KIND. 


alone receive eight. But from of the way we report it. 








WITH THE OMBUDSMAN 








By Richard P. Cunningham 


Sharp-tongued sports columnists 
have caused outcries in two cities. 

In Seattle, Times columnist Steve 
Kelley dumped on Seattle’s own Phil 
Mahre. The skier had performed 
poorly in the giant slalom at the Win- 
ter Olympics. Then he had shrugged it 
off with a comment that there was too 
much emphasis on medals anyway. 

Kelley’s criticism outraged read- 
ers. Said one, ‘‘He has managed to 
alienate almost all the sports pro- 
grams in this city at one time or the 
other, usuaily when they are in a 
down cycle.” 

Said another, ‘‘Negativism is a 
strong suit of Mr. Kelley and reflects 
on him as a personas well as the news- 
paper he represents.”’ 

When Mahre and his brother Steve 
won the slalom on the last day at 
Sarajevo, one reader sent in a clipping 
of Kelley’s column between two 
slices of bread so he could eat his 
words. 

Kelley was stung by the criticism 
but not apologetic. He told 
Ombudsman Lane Smith, ‘‘Look, I 
am trying to be a consumer advocate. 
If Luciano Pavarotti gave a bad per- 
formance, the music critic would be 
expected to write about it, particular- 
ly by the people who bought tickets. 

‘‘Lots of people spent money to 
send athletes to the Olympics or 
attend the games. I am paid to give my 
opinion of their performances. What 
happened with the Mahres on Sunday 
doesn’t change what hapened on 
Tuesday.” 

Times sports editor Del Danielson 
stood up for Kelley. ‘“‘His job as a 
sports columnist is to be provocative, 
entertaining and thought 
provoking . . . I think much of the 
criticism . . . is based on provincial 
pride and hometown boosterism. If he 
had written about the arrogance of a 
Bill Johnson or a Franz Klammer, 
there wouldn’t have been any reac- 
tion. But he dared to write about 
hometown heroes. Steve wasn’t sent 
to Sarajevo to be a cheerleader.”’ 

In Minneapolis things took a differ- 
ent turn. Columnist Joe Soucheray 





(Richard Cunningham is associate 
director of the National News Council 
and editor of the Council’s monthly 
newsletter ‘“‘Excerpts,’’ which is based 
on the columns and public memos of 
the members of the Organization of 
News Ombudsmen.) 








Two sportswriters stir protests 


had frequently provoked the same 
charges of negativism and disloyalty 
that were leveled at Seattle’s Kelley. 

He campaigned against the domed 
stadium while the chairman of the 
Star and Tribune board led the cam- 
paign for it. He drew the saints of 
sports with a picaresque pen. 

His article last month when Bud 
Grant retired as coach of the Minne- 
sota Vikings prompted this comment 
from a reader: ‘‘He was more nega- 
tive than ever before. How did he ever 
get to write for your paper?”’ 

A few days later Soucheray was re- 
lieved of his column. The 
explanation: Management had 
decided it wanted only one essay- 
oriented columnist ‘‘in keeping with 
the new, more informational direction 
of the sports section.” 

Soucheray was reassigned as a 
general assignment sports reporter, 
and the remaining essay-oriented col- 
umnist, Doug Grow, was forbidden to 
write about the matter in his column. 

More than 300 Soucheray fans 
called or wrote to protest. Among 
their comments: ‘‘Joe is not a cheer- 
leader type.’’ ‘‘He’s irreverent; re- 
freshingly honest about pro sports.”’ 
‘*T’m not enamoured with sports, but I 
like his style.” 

Two high school teachers said they 
used Soucheray’s columns in class as 
examples of good writing. Reader’s 
Representative Lou Gelfand wrote: 

Any way you slice it, the readers 
have lost a columnist known for his 
literacy and candor. Those rankled by 
the columnist’s skill at exposing the 
foibles of a headline hero can cele- 
brate. Those, including myself, who 
saw his columns as often provocative, 
sometimes carping, but always well 
crafted, can only conclude that the 
diversity of expression in this news- 
paper has been diluted. 

‘**To allow two to three percent of 
the sports section’s space for 
Soucheray’s talent as a columnist 
would not seem unreasonable.”’ 


Correction 


Ombudsman John Brown of the 
Edmonton Journal was incorrectly 
quoted in an ombudsmen column 
February 13. The column reported 
Brown’s comment on a political col- 
umnist’s claim that a politician looked 
out the window and laughed at report- 
ers waiting in the snow for news of a 
caucus. The quote as it appeared said 
there was no proof that the politician 
was laughing ‘‘at the time.”’ It should 
have read laughing ‘‘at them.”’ 





Govt. may not seek 
reporter indictment 


Federal prosecutors, for the time 
being, have decided not to seek an 
indictment of Dallas Times Herald 
reporter Jack Fischer who was 
arrested Feb. 18 by border patrol 
agents for allegedly helping three 
illegal aliens enter the country. 

Fischer was arrested while riding in 
a car with Sister Dianne Muhlen- 
kamp, a Catholic nun, Stacey Merkt, a 
Catholic layworker, and three Salva- 
dorans. Muhlenkamp and Merkt were 
also charged with aiding illegal aliens, 
and all three were arraigned in McAI- 
len, Tex. (E&P, Mar. 10). 

Muhlenkamp and Merkt were both 
indicted by a grand jury for conspiring 
to bring illegal aliens into the country. 

The Times Herald maintained that 
Fischer was on assignment for the 
newspaper and acting ‘“‘strictly as an 
observer’’ when he was arrested. 
U.S. Magistrate Susan Williams re- 
fused to dismiss the charges against 
Fischer, however, and it was left up to 
government prosecutors to decide 
whether to seek an indictment. 

‘*His case was not presented,”’ said 
Roy Bode, assistant managing editor 
of the Times Herald. ‘‘The govern- 
ment said Fischer is still under 
investigation but will not be charged if 
they determine he was involved sole- 
ly for news gathering.” 

Bode said the Times Herald has 
*‘convinced them’’ that Fischer’s 
“was engaged in a proper function of 
a reporter.” 


Latest on SAU lists 


The American Association of 
Advertising Agencies announced that 
on Mar. 30 it will mail its members an 
updated list of newspapers conform- 
ing with the expanded Standard 
Advertising Units. 

The 4 A’s, which sent to its memb- 
ers 2,000 copies of EDITOR & 
PUBLISHER’S Feb. 25 special section 
on SAU’s, said it had received hun- 
dreds of additional requests from ad 
agencies for the list of newspapers in 
conformation with the expanded 
SAU system. 

The updated list is being compiled 
for the 4 A’s by the Newspaper 
Advertising Bureau, which is 
coordinating SAU information for the 
newspaper industry. Newspapers 
that plan to be in conformation on the 
July 1 conversion date, but who have 
not notified the Ad Bureau yet, are 
asked to do so by writing to Charles 
Kinsolving, Newspaper Advertising 
Bureau, 485 Lexington Ave., New 
York, N.Y. 10022. 
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“Planning Ahead? 


enotron’s modular 
text processin 
system grows right 


ong with you.” 


Xenotron's XTPS 7800 is a total newspaper system. 
You get common hardware and recently enhanced 
software for editorial, advertising, and production 
applications. But only as much as you need. Modu- 
lar construction lets you start small and upgrade the 
system as your newspaper grows or your needs be- 
come more complex. The XTPS module is unique in 
the industry. Built with AutoPrep® (user-modifiable 
input and output table and report formats), the sys- 
tem is readily adaptable to changing 
needs. With the XTPS 7800, and 
our state-of-the-art display ad and 
page makeup terminals, Xenotron 
can supply separate pieces, or a com- 
plete full-page newspaper pagination 

system. 

Remember — when you take 
the Xenotron path, what you decide 
on today, you can build on tomor- 
row. You're never out-dated ... 
never at a dead end. Write or call 
for literature. 


KENOTR 


600 West Cummings Park 
Woburn, Massachusetts 01801 
Tel: (617) 933-7860 
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Amending the FolA 


Senator Orrin Hatch said that a year ago the Freedom of 
Information Act had been given the most exhaustive examination in 
its 17-year history and that his amendment should “improve the act 
without compromising its mission of providing our citizens with a tool 
to learn about federal government activities . . . correct flaws in the 
most important component of our nation’s information policy, a policy 
without peers among other nations of the world.” 

Although the amending bill, S. 774, had been debated last year it 
was passed this week in the Senate by a voice vote with no significant 
opposition. The Senators who originally had questioned the need or 
advisability of amending FoIA thereby abandoned their principles 
and left it up to the House to make a final decision. 

Sen. Hatch was correct in saying the information policy as 
expressed in FoIA has been “without peers among other nations of 
the world” but that distinction rests now on some unstable ground. 
We fail to see how an amendment which broadens the areas of 
information the government can keep secret could be categorized as 
one that “improves the act without compromising its mission.” 

That spells more restriction, more secrecy. 


A news section on gambling 


In our Jan. 21 issue, Julian Taber suggested (page 52) that because 
so many readers today are interested in gambling that newspapers 
might profitably start a new section devoted to gambling news which 
would include a lot of statistics and forecasts now carried as sports 
news. 

The idea for the section may have some commercial merit but we 
think it is unfair to malign the sports editors and sports news simply 
because a lot of people gamble on sports events. 

They gamble on everything else, too. Where would you put news of 
political campaigns? On the gambling pages simply because a lot of 
people wager on the outcome? 

A rebuttal to Mr. Taber in this issue asks the same question about 
stock market news. That market has sometimes been called the 
biggest crap game in the world, mostly by losers. Some people call it 
investing. But with options, buying and selling short, etc., it is alsoa 
gamble. 

In the last two decades gambling has been approved by many 
legislatures and electorates in various states. They realize that many 
people like to make an occasional wager on something—even a slot 
machine, or in an OTB parlor. The fact that some people, like alcoho- 
lics, are compulsive about gambling and cannot be restrained is no 
reason to blame newspapers for publishing sports news, or any other 
kind of news, that might be used as the basis for a betting contest. 
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Letters to the Editor 











Upset but not surprised 


As a former soldier and reporter for 
the Stars and Stripes I was upset but, 
regrettably, unsurprised by the mili- 
tary’s latest move to censor that 
legendary publication. 

Since the Korean War the editorial 
staff at Stripes has struggled to change 
the paper’s image from that of a 
‘“‘commander’s puff piece’’ to an 
objective, legitimate newspaper. 

In recent years the paper has done 
candid, hard-hitting stories on drug 
and alcohol abuse, racial tension, 
homosexuality and a dozen other sub- 
jects which many commanders felt 
‘‘objectionable.”’ 

Nevertheless, it was the printing of 
these stories that gave Stripes respect 


and credibility in the journalism com- 
munity. 

More importantly, these kinds of 
stories gave the paper credibility 
among its readers—the soldiers, 
sailors, airmen and marines stationed 
overseas. 

Everyday, reporters and editors 
strive to convince readers (the major- 
ity of whom are lower enlisted service 
members) that Stars and Stripes is, 
indeed, the ‘‘soldier’s newspaper.”’ 

Still, commanders look upon the 
paper as a vehicle for their own 
morale support ventures. Because 
funding for the paper is controlled 
through militar channels, the pressure 
commanders can bring upon the 


publication is considerable. Moreov- 
er, the paper’s ‘‘publisher’’ is the 
commander of the allied European 
Command. 

The Defense Department should 
take commanders out of the Stars and 
Stripes operation entirely. The paper 
has a highly competent, veteran 
editorial staff of civilians and military 
personnel who know their jobs. Let 
them do those jobs. 

Commanders are naive and 
pompous to believe that censoring the 
Stars and Stripes will somehow pre- 
serve morale. I sincerely hope that the 
service men and women stationed in 
Europe convey that message to their 
bosses. 


KEITH BENNETTS 





Says he’s not a protester 


Just a word to express my very real 
thanks for your editorial on licensing 
and professionalism (Jan. 21). Also, 
for M.K. Guzda’s well-done piece on 
my case. 

One factual point. I did not with- 
hold taxes on principle (or for any 
reason). One who withholds, ack- 
nowledges legal liability but dis- 
regards that liability as a form of prot- 
est. That is not what I did. 

Prior to 1971, I did not file a New 
York City Unincorporated Business 


Tax return; neither did any other 


newsman in New York, so far as I 
know. At that time, we were 
universally regarded as exempt, along 
with all other professionals. Even 
New York City so regarded us. 
What happened in 1979 was that the 
New York City Department of Fi- 
nance reversed itself and ruled that I 
had been non-professional in 1966- 
1970—thus retroactively applying a 
remarkably altered view of the pro- 
fession of journalism, and seeking to 


justify its new stance with 
unconstitutional criteria. 

Iam nota tax-protestor. I am resist- 
ing what amounts to ex-post-facto 
legislation by bureaucratic fiat, 
legislation based on assertions which, 
if upheld by the Court of Appeals, will 
do serious injury not just to me but to 
the First Amendment. 


WILLIAM R. FRYE 
2 Tudor City Piace 
New York, New York 10017 





Taping helps documentation 


gests such a practice might, it may be 
that for the press to be able to docu- 
ment conversation would go along way 
to establishing credibility when the 


I am troubled by Berl Falbaum’s 
criticism of Jack Landau’s advice to 
record telephone conversations. 

In this age where persons in the news 
routinely claim they were misquoted 
whenever an attribution turns out to be 
less than flattering, where insurance 
policies and business contracts contain 
pages of fine print and common sense 
admonishes the customer to ‘‘get it in 
writing,’’ it would seem attorney Land- 
au’s advice is well founded. 

It is a pity that ethical standards have 
deteriorated to the point where the 
‘get it in writing’’ advice is necessary, 
but a full understanding of the ethical 
implications suggest that if it is legal 
and ethical for a news subject to claim 
he was misrepresented, it is not only 
legal and ethical but common sense for 
media personnel to get it on the record. 

Rather than create additional dis- 
trust of the media as Mr. Falbaum sug- 
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accuracy of the quotation was in dis- 
pute. 
MURVIN H. PERRY 


(Perry is chairman, Dept. of Com- 
munication, East Tennessee State Uni- 
versity.) 
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Get Your Circulation Off Square One With NYT Puzzles 


“We carry the daily and Sunday puzzles of The New York Times 
and there’s no question that they're good and tough. But they 
never have a mistake. They are strong reader attractions’ 

Jim Barrows, Assistant Managing Editor, Las Vegas Sun, Las Vegas, Nev. 


Crossword puzzles from The New York Times available daily and Sun. from 
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A REPORT FROM 
THE WALL STREET JOURNAL. 





The following letter, reprinted from The Wall Street 


Journal of January 9, 1984, continues a custom of 


reporting to the Journal reader. It reflects our conviction 
that publishing the Journal is a public trust, and that we 
are, first and foremost, accountable to our readers. 


‘bb the Readers of The Wall Street Journal: 

We want to start the new year by thanking you 
for your support and by assuring you of our determi- 
nation to re-earn your confidence in 1984 by serving 
you even more effectively. 

We plan to do this in four ways. The Wall 
Street Journal’s news coverage will be improved and 
expanded, to make it even more useful to you. The 
Journal’s editing and presentation of the news will be 
improved to save you time; we know how busy our 
readers are, how much they have to read and how 
essential it is for us to help them conserve time. 

Third, in this age of widespread criticism of the 
press, the Journal will continue to take great pains to 
be worthy of your trust. And finally, other efforts will 
be pressed to respond to your needs, including 
speedier, more efficient delivery of the paper. 

Before talking more specifically about 1984, 
let’s look back briefly at the year just ended. 


its second annual survey of corporate reputations, 
found Dow Jones & Co., which publishes the 
Journal, to be the company most admired for the 
quality of its products. The survey, published in 
Fortune’s January 9 issue, ranked 250 companies in 
25 of the country’s largest industries, and was based 
on a poll of more than 7,000 corporate executives, 
outside directors and financial analysts. 

Another survey, conducted by Smithsonian 
magazine to measure the reading habits and atti- 
tudes of those listed in Who’s Who in America, 
found the Journal to be the most widely read 
publication and the one regarded as the most 
authoritative and the most accurate and believable 
of all the national publications included in its poll. 
The scores on authoritativeness, accuracy and credi- 
bility outdistanced the nearest competitor by a 
margin of nearly 3-to-l1. 

Such findings are encouraging to the editors 
and staff members who work day in and day out to 
build and protect the Journal’s reputation. More 
important, these surveys stress the principal bench- 
marks—quality, trustworthiness, reliability —by 
which we will continue in 1984 to measure how well 
we are doing in serving your needs. 





A YEAR OF PROGRESS. 





THE YEAR AHEAD. 





The Journal introduced a daily Leisure and 
Arts page. A new European edition was successfully 
launched, following an Asian edition begun in 1976; 
the work of their staffs helped add further depth and 
consistency to the Journal’s international coverage. 
Reporting of other business beats was strengthened 
during 1983. 

Early in the year Manuela Hoelterhoff, the 
Journal’s arts editor, won the Pulitzer Prize for 
criticism, the ninth Pulitzer won by Journal writers. 
The work of the Journal’s staff received other forms 
of recognition as the year progressed. One was your 
own vote of confidence reflected in the 1983 increase 
of 60,000 in circulation to more than 2.1 million at 
year-end. The circulation gain over the past five 
years exceeds 30%. 

Just before the year’s end Fortune magazine, in 


Efforts to serve you better in 1984 will include 
these moves: 

—Coverage will be strengthened significantly 
of developments affecting you in the law, account- 
ing, personal money management and government- 
business relationships. This is just part of a much 
broader commitment to improve the timeliness and 
usefulness of the Journal’s news coverage. 

—The Journal’s editing operations will be 
beefed up and organized more efficiently, to make 
stories more compact. The goal is to enable you to 
get more information in less time. Improvements in 
the organization of the paper’s contents are being 
planned, with the same purpose. In this age when 
we all are burdened by too much to read, we seek also 
to separate for our readers the important from the 
unimportant, to pull the meaning of the news from 





the morass; we seek to give readers, in effect, a one-on- 
one briefing each morning that will spare them hours 
of further searching for what they need to know. 

— Delivery service will be improved for many 
subscribers this year. Our own private delivery was 
extended to an additional 50,000 subscribers in 
1983, and will be expanded to include 54,000 more 
in 1984—bringing this early-morning service to a 
total of 594,000 subscribers in some 130 cities. That’s 
33% of the Journal’s subscribers, readers formerly 
dependent on postal service. Other measures to 
speed later news to you earlier include use of the 
latest technology, ranging from electronic editing 
terminals to laser equipment that creates printing 
plates directly from signals beamed via space satel- 
lite to the Journal’s 17 U.S. publishing plants. 

—Most important of all in 1984 will be the 
continued efforts by Journal editors and reporters to 
meet the highest standards of accuracy and fairness. 
Most Journal stories are reviewed by five separate 
editors before they go into print, a checking system 
matched at few publications. Journal executives and 
staff members take elaborate precautions against real 
or perceived conflicts of interest; in-and-out stock 
trading, political activity and service on the boards 
of profit-making organizations are shunned, to cite 
just three examples. Dow Jones even fought success- 
fully in court last year to prevent use of its stock 
averages in stock-index futures trading, passing up 
millions of dollars a year offered in royalty income, 
lest some members of the public think we were not 
just a provider of information but also were a 
participant in markets we report on. 


PUBLIC TRUST: 


The issue of trust in the press in general is being 
hotly debated these days. The issue was brought into 
sharp focus by the justification given by Secretary of 
State Shultz and others for the exclusion of the press 
from coverage of the Grenada invasion, a decision 
that won wide public support. The Secretary con- 
tended that the difference between Grenada and 
earlier wars, when reporters regularly accompanied 
U.S. troops, was that then the press was “on our side.” 

This newspaper supported the Grenada inva- 
sion. It does not support the notion that either patri- 
otism or access to information on government activi- 
ties should be conditional on unquestioning support 
of government policy or some bureaucratic determi- 
nation of which American citizens are “on our side.” 


THE ROLE OF THE FREE PRESS. 


A free and unfettered press is not a perfect 
press. As Winston Churchill said of all democratic 














institutions, they produce “the worst form of govern- 
ment except all those other forms that have been 
tried from time to time.” 

The debates over the press often lose sight of 
two basic truths, as we have said in this space before. 
One is that the issue is not the press’ rights, but the 
public’s rights to information; the founding fathers 
provided for a free press because they thought the 
governed needed a surrogate to help them watch 
over their governots. 

The second often-overlooked truth is that 
Jefferson and his colleagues, seeing the low-quality 
press and propaganda sheets of their day, never 
assumed the press would always perform well, would 
always know the truth and tell the truth. Their 
concept, validated over the years since then, was 
that through diversity, out of the vast welter of 
conflicting ideas that would be put before the public, 
the truth would emerge. And that it would emerge 
more effectively than through any efforts to impose 
standards of truth from the outside or through any 
other means yet devised. 

The Wall Street Journal will continue the pur- 
suit of truth, always conscious of our readers’ need for 
accurate information in making important business 
and political decisions. The Journal editorial pages 
will continue to make judgments and speak out 
forcefully on the important issues of the day. The 
Journal also will continue to open these pages to 
dissenting points of view. And it will welcome 
competing ideas and appraisals of events by other 
publications. Our readers and the general public are 
smart enough to form their own judgments, and to 
want to assess many viewpoints first, not just one. 

The Journal’s audience is a particularly de- 
manding one. Numerous reader surveys have shown 
it to be extraordinarily well educated, thoughtful 
and successful. We are determined to serve your 
needs for information with increasing effectiveness 
in the year ahead and to continue to merit your trust. 

As 1984 begins, the Journal’s editors, the other 
members of the staff and those who work to serve 
you in the production, distribution, sales and other 
departments all join me in wishing you and your 
families a healthy and happy New Year. All of us are 
committed to repay your past confidence with a 
newspaper whose value and usefulness to you will 
increase in the year ahead. 


Cordially, 


Ju. ¢ Aly 


Warren H. Phillips 
Chairman and Chief Executive, Dow Jones & Co. 
Publisher, The Wall Street Journal 
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Shakeup in New York 


Jim Hoge named New York News publisher; will compete against 
Rupert Murdoch’s New York Post, after shunning him in Chicago 


In a major shakeup at the top man- 
agement level of the New York News 
this week, James Hoge, who resigned 
as Chicago Sun-Times’ publisher on 
Jan. 6, has been hired to replace 
Robert M. Hunt as publisher. 

Hoge was also named chairman and 
chief executive officer of New York 
News, Inc. 

In another top level change, Arthur 
Wible Jr., executive vice president/ 
sales at the News, was promoted to 
president and chief operating officer 
of New York News, Inc. The latter 
two positions were also held by Hunt. 

The changes were announced by 
the News’ owner, the Tribune Co., on 
March 14 and take effect on April 23. 

Hunt, 56, who has a contract that 
provides for no less than $250,000 a 
year until March 1, 1993, will move to 
Chicago, where he wili become presi- 
dent and chief executive officer of an 
as yet unnamed in-house Tribune Co. 
national marketing organization. 





That operation, according Wible, is 
‘‘along the lines’’ of the national 
marketing operations of Gannett Co. 
and Times Mirror.’’ The concept of 
such an organization ‘“‘was knocked 
around for some time’”’ by the Tribune 
Co., Wible said. ‘‘Hunt will deal with 
newspapers, radio, tv, cable, forest 
products and newsprint. His job is to 
find marketing areas that involve re- 
venues, new ideas, new concepts.” 

Although the News recently drop- 
ped CWO&O as its national ad rep 
firm, Wible said Tribune Co. news- 
papers in Florida and California will 
still be represented by outside firms. 
Chicago Tribune also maintains its 
own national ad sales offices. 

Hoge’s move to New York will put 
him in competition with New York 
Post owner and publisher Rupert 
Murdoch, who outbid Hoge for the 
Sun-Times when that newspaper was 
put up for sale last year. 

While serving as publisher of the 
Sun-Times, Hoge put together an 
offer to buy that newspaper from the 
Field family. When he was outbid by 
Murdoch, rather than continue to 
work on the Sun-Times under him, 
Hoge resigned just prior to Murdoch 
taking over. 

The tabloid New York News, 
which has a circulation of 1.4 million 
daily and !.8 million on Sunday, com- 
petes for many of the same readers as 
the tabloid New York Post, which has 
a daily circulation of 962,000. The 
Post does not publish Sundays. 

Until he resigned along with four 
other top executives, Hoge 48, had 
been with the Sun-Times for 25 years. 
In addition to his position as pub- 
lisher, Hoge had been chairman of the 
Field Newspaper Syndicate and the 
Independent News Service. 

A graduate of Yale, Hoge worked 
his way up the Sun-Times ladder. He 
started as a reporter, being promoted 
successively to assistant city editor, 
city editor, managing editor, execu- 
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tive editor, and editor. 

In 1976, he was named editor-in- 
chief, and in 1978, he was also named 
an executive vice president of the 
Sun-Times. He was named publisher 
in 1980. 

Hunt is a 34-year veteran with the 
Tribune Co. After joining the com- 
pany in 1950, he served in both the 
circulation and advertising 
departments. In 1972, he was named 
ad director of the Tribune and was 
appointed president in 1974. 

He left his position as president of 
the Chicago Tribune in June of 1979 to 
replace Winfield H. ‘‘Tex’’ James as 
president and publisher of the News. 


When he arrived at the News, Hunt 
faced the formidable task of restoring 
circulation that had been declining 
steadily for several years. In his new 
post, he encountered nearly five years 
of non-stop turmoil. 


(Continued on page 22) 














By Mark Fitzgerald 


As if publisher Jeffrey M. Gluck 
hadn’t had enough problems taking 
over the St. Louis Globe-Democrat, 
the first edition under his new owner- 
ship came out just as a blizzard buried 
the city under more than a foot of 
snow. 

But after virtually reconstructing a 
metro daily in less than six weeks, the 
Globe-Democrat’s brand-new pro- 
duction staff was taking just about 
anything in stride. 

**Actually, the blizzard was prob- 
ably a mixed biessing. People didn’t 
expect it to be on time — and it 
wasn’t,’’ general manager Richard 
Amberg Jr. said. 

With Gluck’s purchase of the 
Globe-Democrat Feb. 25, the two St. 
Louis dailies began competing 
itidependently for the first time since 
1959, when the two agreed to share 
production after a crippling 99-day 
strike. 

The Globe-Democrat’s business 
staff was merged into the rival St. 
Louis Post-Dispatch in a 1979 Joint 
Operating Agreement under the 
Newspaper Protection Act. 

On its independence day, being late 
was not the Globe-Democrat’s only 
problem. 

The typeface was noticably differ- 
ent from the old paper, and the 
inexperienced composing room staff 
had obvious problems spacing head- 
lines. Worse, as aresult of a computer 
glitch, death notices were set in barely 
readable agate type. 

A few hundred yards down Tucker 
Boulevard, things were going much 
smoother for the Globe-Democrat’s 
new head-to-head rival. 

Publisher Joseph Pulitzer Jr. 
pushed a button to start the presses 
for the Post-Dispatch’s first morning 
edition. 

On time, the four-color Post- 
Dispatch weighed in at 56 pages 
against 36 pages for the Globe- 
Democrat, which ran with no color. 

To Globe-Democrat employees, 
however, the problems seemed to 
pale before the achievement: Slated 
for closing and with no production 





Obstacles loom in Gluck’s path 


Now that the joint operating agreement in St. Louis has ended, 
the daily newspaper competition is a David vs. Goliath battle 


facilities or business staff of its own, 
the paper had been sold and had sur- 
vived. 

‘*This is like the Titanic just coming 
into port, and people say, ‘Hey, 
you’ve got a big hole in your side.’ 
The real story is we made it into 
port,’’ said managing editor Patrick 
Gauen. 





It is widely assumed the 
Pulitzers could absorb 
considerably more 
substantial losses than 
could the Glucks. 








The biggest obstacles, however, , 


still loom in the future. 

Though the Globe-Democrat leads 
in daily circulation by 255,000 to 
230,000, the St. Louis battle is gener- 
ally regarded as a David-Golaith 
fight—with Gluck as David. 


START THE PRESSES — Joseph Pulitzer Jr., editor and publisher of the St. 
Louis Post-Dispatch, pushes a button at 9:15 p.m. on Feb. 26 that started the 
presses for the first weekday morning edition of the newspaper. 





It’s a fight, too, that is taking place 
in a city whose ability to support two 
daily newspapers is a matter of argu- 
ment. 

On the one side is 31-year-old 
Gluck and his wife, Debra McAlear 
Gluck. 

Owners of Saturday Review and 
several other small magazines, they 
are making their first venture into 
publishing a large daily. 

Their 131-year-old Globe- 
Democrat has 250 employees, a new- 
ly hired production and business 
staff, and an unusal printing system 
that rotates printing among two of 
three commercial plants every night. 
Its payroll is estimated at $6 million. 

The paper’s former owner, the 
Newhouse Newspaper group, has 
insisted that the Globe-Democrat is a 
failing enterprise. 


And Gluck’s ability to compete 
against the deep pockets of the Post- 
Dispatch remains a question mark. 

He won’t reveal how much he paid 
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for the Globe-Democrat, though it is 
thought to be relatively low with a 
small down payment. 

Published reports in St. Louis put 
the price at anywhere from about 
$250,000 to less than $1 million, witha 
down payment of about $50,000. 

For financing, Gluck says he has 
the backing of an unnamed ‘‘major St. 
Louis bank.”’ 

He also has obtained an estimated 
$600,000 in letters of credit from 
Globe-Democrat carriers. The carri- 
ers are anxious that the paper not 





“The idea that this is a 
life and death struggle 
between two dailies is 
absolutely false,” 
Post-Dispatch assistant 
general manager Nicholas 
Penniman said. 





close because they each have an 
estimated $50,000 invested in their 
route. 

In addition, the St. Louis Journal- 
ism Review published real estate rec- 
ords showing that the Glucks have 
borrowed funds in real estate transac- 
tions just before the purchase of their 
magazines. 

While negotiating the Globe- 
Democrat purchase in late 1983, they 
borrowed at least $260,000 on an 
office building purchase, according to 








the article by SJR reporter Roland 
Klose. 

On the other side of the nation’s 
newest newspaper war are the Pulitz- 
ers, the venerable publishing family. 

Their 105-year-old paper has a staff 
of more than 1,250, experienced pro- 
duction workers and six Goss Metro 
offset presses at two printing plants. 
Its payroll is estimated at $30 million. 

No one disputes that the Post- 
Dispatch has been profitable, though 
its economic performance, according 
to St. Louis business analysts, has not 
been outstanding. 

While it has been behind in daily 
circulation for several years, the Post- 
Dispatch has always had a large lead 
in ad linage, primarily because until 
the Globe-Democrat sale, it published 
St. Louis’ only Sunday paper. 

The Globe-Democrat’s Sunday 
circulation — 454,000 at the last ABC 
audit — has been growing as steadily 
as the former afternoon paper’s daily 
circulation had been slipping. 

It is widely assumed the Pulitzers 
could absorb considerably more sub- 
stantial losses than could the Glucks. 


Complicating the battle between 
the dailies is the nature of the St. 
Louis market. 

‘‘The idea that this is a life and 
death struggle between two dailies is 
absolutely false,’’ Post-Dispatch 
assistant general manager Nicholas 
Penniman said. 

St. Louis is a very diverse media 
market, Penniman noted, with five 
commercial tv stations, 32 radio sta- 
tions, a number of smaller dailies — 
and many very successful free dis- 
tribution newspapers. 

This last category is probably the 
biggest competition for both St. Louis 
dailies. Two groups alone, with a dis- 
tribution of 800.000. have virtually 
locked up food advertising and have 
u subsianuai share of other local retail 
advertising. 

How does Gluck think he can sur- 
vive in a market where Newhouse 
could not? 

First, Gluck says he isn’t so sure 
the Globe-Democrat was really fail- 
ing. 

‘*It was a victim of accounting,”’ he 
said in an interview in his office. With 
most of the building showing the 
effects of the massive reorganization, 
the publisher’s office seemed an oasis 
of calm and order. 

And he portrays the Post-Dispatch 
as a paper that has grown fat and lazy 
under the JOA. 

‘In this town, and from publishers 
all over the country, I hear the line: 
The Post could fold in a one- 
newspaper town. They’re an 
inefficient operation,’’ Gluck said. 

It’s the Post-Dispatch which faces 
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problems, according to Gluck. 

‘They are the ones who are chang- 
ing their product, who are moving into 
anew time slot. Their subsidized Sun- 
day paper is over, they will be eating 
ali their overhead — I wouldn’t want 
to be in their shoes,’’ Giuck said. 

Gluck has moved to reduce his own 
paper’soverhead, despitetheexpenses 
of adding a production and advertis- 
ing staff and facilities. 

The Globe-Democrat has dropped 
Associated Press in favor of UPI, and 
replaced its Washington bureau with 





“They are the ones who 
are changing their product, 
who are moving into a new 
time siot. Their subsidized 
Sunday paper is over, they 
will be eating all their 
overhead — | wouldn't want 
to be in their shoes,” Gluck 
said. 





the State News Service. It also drop- 
ped the Newhouse News Service. 

Much of Gluck’s overhead cutting 
was done for him by the severance 
pay provisions in the St. Louis News- 
paper Guild contract. 

Before the sale, 124 of the 212 Guild 
employees accepted dismissal pay — 
paid by Newhouse — amounting to 

(Continued on next page) 
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$2.7 million. Some employees were 
paid more than $50,000. 

‘dany of those employees were re- 
| placed. The editorial staff, Amberg 
| said, now numbers 147, down from 
' 180 under Newhouse. 

The result of the departures was a 
double-edged sword: Many of the 
Globe-Democrat’s most experienced 
editors left, but the new staff is drama- 
tically younger. 

‘In one day the ownership and 
management dropped a generation,” 
managing editor Gauen, 33, said. *‘As 
publisher, Gluck is 40 years younger 
than the former publisher (G. Duncan 
Bauman). I’m exactly half the age of 
my predecessor.” 

Before the sale, Gluck also sought 








and won wage concessions from 
Guild Local 47. Wages were cut 6%, 
and another 9% in scheduled pay 
raises were postponed. 

At the same time, the Guild was 
given jurisdiction over all Globe- 
Democrat employees. By contrast, 
Post-Dispatch workers are repre- 
sented by 11 unions. 

The Guild representation upset 
local newspaper unions. 

The St. Louis Typographical Union 
Local 8 filed a complaint with the 
National Labor Relations Board 
because of the representation. And 
the Unity Council, which represents 
newspaper unions, briefly considered 
a boycott. 

“It’s not like we kicked out the 





ITU, it was never here in the first 
place,’’ Gluck said. 

Gluck is adding to the product, too. 

For the first time in 25 years there 
will be a Sunday Globe-Democrat, an 
edition Gluck believes will quickly 
blunt the Post-Dispatch’s competitive 
edge. ; 

‘*Their Sunday paper was sub- 
sidized by 200,000 Globe readers 
who hold their noses and bought it 
because it was the only thing avail- 
able—that party’s over,’’ Gluck said. 

An entire production department 
also had to be added. A $700,000 
Compugraphic One system was 
bought and installed in four weeks. 
‘*That’s a record,’’ Gluck said. 

(Continued on next page) 





Once before, the publishing world 
found itself asking: ‘‘Who is Jeffrey 
Gluck?”’ 

In Dec. 1982, Gluck, then a 
30-year-old publisher of two obscure 
magazines, announced he would buy 
Saturday Review, the bankrupt liter- 
ary monthly, for an undisclosed 
amount. 

Even more audaciously, he also 
announced he would move it from 
New York City to the smali university 
town of Columbia, Mo. 


Gluck’s Saturday Review purchase 
fits a pattern evident throughout his 
young publishing career: Buy at dis- 
tress sale prices, cut overhead quick- 
ly, don’t change the editorial content, 
and don’t worry so much about 
advertising. 

At the time of its purchase, the pro- 
spects for the Saturday Review 
looked grim. 


Under the ownership of Macro 
Communications, SR had lost $3 mil- 
lion in two years. In the past 12 years, 
it had lost $30 million, and been bank- 
rupt once before. 

A furious series of format changes 
had failed to turn the book around, 
and in July 1982 it went bankrupt for 
its second time. 

The magazine is now making 
money, Gluck told E&P. 

“It doesn’t look it — I know,”’ he 
said of the thin magazine, whose few 
ads are mostly for book clubs and 
direct mail products. 








‘‘There’s a common fallacy that 
advertising is the way to make money, 
and both (SR and Missouri Life, 
another Gluck publication) did things 
to sell ads that weren’t worth it,’’ he 
said. 

Of its nearly 400,000 circulation, 
Gluck said, about 200,000 was sold on 
a 100% commission basis through 
agencies like Publisher’s Clearing 
House. 

‘The advertising staff was always 
blaming the lack of ad sales on circula- 
tion. The feeling was that if you could 
just reach a magic level, the ads would 
come automatically. But the magic 
level kept going up,’’ Gluck said. 

Operating on the premise that 
circulation should be ‘‘a profit center, 
not a loss leader,’ Gluck stabilized 
circulation at about 225,000. 

‘*A profitable 200,000 beats the hell 
out of an incredibly unprofitable 
400,000,” he said. 

Characteristically (according to 
Gluck), he did not change the editorial 
content. 

A native of the Chicago suburb of 
Park Forest, Gluck starts his resume 
for an interviewer with his editorship 
of his sixth-grade class paper. 

For three years the business editor 
of the student newspaper at the Uni- 
versity of Missouri, he dropped out of 
college in his senior year to start an 
off-campus paper, Campus Digest 
(now Campustown Journal). 

A few years later, Gluck 
experienced his first publishing fail- 





Who is Jeffrey Gluck? 


Meet the 31-year old publisher who hopes 
to keep the St. Louis Globe-Democrat afloat 


ure, as he tried to start acampus paper 
at the University of Illinois at Cham- 
paign-Urbana, *‘(which) lost a lot of 
money, and went out of business.” 
After another try in 1981, however, he 
says he re-started it successfully and 
sold it at a profit to the Champaign- 
Urbana News-Gazette. 


That same year, he bought Missouri 
Life, which he said had lost $600,000 
in its last three years. 

‘‘We turned that around in two 
months,’’ Gluck said, primarily by 
reducing the ad staff, lowering free- 
lance fees and otherwise bringing 
overhead down. 


In June 1983, afew months after the 
Saturday Review purchase, the 
Glucks bought Family Journal, ‘‘a 
magazine’ Gluck said, “‘put out by a 
bunch of granola freaks (that was) like 
a naturalist’s Parents magazine.” 

For the first time, Gluck changed 
the editorial direction, redirecting the 
magazine to compete for Parents’ 
market. 


In six issues, circulation increased 
from 10,000 to 110,000, Gluck said. 
Typically for his magazines, Family 
Journal is not thick with advertising. 

Though advertising is more 
important to a daily newspaper, 
Gluck said he would apply lessons 
about reducing overhead to the 
Globe-Democrat. 

‘This newspaper is about finding 
$10 here, $100 there and $10,000 over 
there,’’ Gluck said. 
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An unusual rotating system for 
printing the Globe has also been 
devised. The paper will be printed at 
two of three plants each night. 

It’s a system with considerable 
limitations. The use of color will be 
limited, and the speeds of the presses 
require an earlier copy deadline than 
at the Post-Dispatch. 

An entire advertising staff and pro- 
gram also had to be developed. 
Through the years, the Post-Dispatch 
has dominated advertising linage, 
with its share-of-field typically run- 
ning lopsided 65% to 70%. 

The paper may have difficulty 
boosting that share outside of the 
agency, Post-Dispatch executives 
say. 

‘‘The Globe was a second buy at 
discounted rates,’’ the Post- 
Dispatch’s Penniman said. 

Anew staff, including several form- 
er Globe-Democrat sales people, has 
been hired. 

And rates will be frozen at 1983 
levels, Gluck said. 

One big advertiser, the Famous- 
Barr department store, will continue 
to give 50% of its ads to the Globe- 
Democrat, the store’s marketing vice 
president told E&P. 

‘‘Our intention is to continue to do 
what we have been doing until, or 
unless, there is a serious difference in 
the circulation of either paper,’’ Mar- 
cus Tully said. He added, however, 
that the department store will not 
advertise in the Globe-Democrat’s 
new Sunday edition. 

Editorially, the Globe-Democrat 
will continue to concentrate on its 
strengths — local coverage and sports 
— managing editor Gauen said. 

Newsroom morale is high, editors 
and reporters have said. Contributing 
to that attitude is a continuing bitter- 
ness about how Newhouse handled 
the sale of the newspaper, they have 
said. 


‘*‘Some years ago when this was a 
failing newspaper, people had the 
choice of working hard or letting it 
slide, and by and large the staff 
decided to work,’’ managing editor 
Gauen said. 

‘*They worked to the point we got 
ahead in circulation. And then (New- 
house) kicks them out the door. They 
got kicked in the behind as squarely 
for working, as they would have 
been for not working.”’ 

‘*There’s a lot of bitterness towards 
Newhouse,’’ Tim Poor, a reporter for 
five years, said. ‘‘We all kind of 
doubted the paper was really failing. 
It was a contrived situation under the 
JOA.”’ Poor said he was ‘‘impressed’”’ 
by Gluck. ‘‘There’s still ahoneymoon 
here—morale is high,’’ he said. 

In discussing plans for the Globe- 








Democrat, Gluck frequently uses the 
word ‘‘continuity.”’ 

The paper’s tv campaign, for 
example, will run the same com- 
mercials Newhouse used. 

And its staunchly conservative 
editorial stances will continue, Gluck 
said. 





“In one day the 
ownership and 


management dropped a 
generation,” managing 


editor Gauen, 33, said. “As 
publisher, Gluck is 40 years 
younger than the former 
publisher (G. Duncan 
Bauman). I’m exactly half 
the age of my 
predecessor.” 


‘This paper is not an extension of 
my ego,”’ he said. Gluck also implied 
that his own philosphy fit comfortably 
with the traditional Globe-Democrat 
stands. 

At the Post-Dispatch, the editorial 
stand will continue to be staunchly 
liberal—but there are many other 
changes underway. 

With the end of joint production, 
the Post-Dispatch has moved aggres- 
sively from afternoon to morning 
publication. 

It has increased its newshole by 
25%, hired new reporters and editors, 
added new columns and comic strips, 
opened new zone sections and 
expanded into 125 new communities. 

It has also started an aggressive 
promotion campaign. 





For the first few days of morning . 


publication, the Post-Dispatch was 
even given away downtown. 

‘Our ad budget? It’s very fat,” 
Penniman said. A television cam- 
paign with the Post-Dispatch’s ‘‘Start 
a new day”’ theme will run for four 
weeks. 

And for the next few weeks, a sub- 
scriber who cancels will probably 
have delivery continued free for two 
weeks. Under the arrangement, the 
Post-Dispatch will pay for the carrier’s 
papers. 

The Post-Dispatch is also moving 
harder into the Globe-Democrat’s tra- 
ditionally strong circulation areas: 
Illinois and outstate Missouri. 


In several circulation pushes east 
over the years, the Post-Dispatch has 
been unable to make significant 
inroads into the Globe-Democrat’s 
out-of-state dominance. In the six 
months ended Sept. 30, the Globe- 
Democrat’s Illinois circulation was 
53,379 to 19,524 for the Post- 
Dispatch. 





The Post-Dispatch’s Penniman 
blames that on afternoon publication. 

But the paper is also making an 
editorial! push in that direction. A 
twice-weekly zone edition has been 
added in two Illinois counties. 


*“We want to be a major regional 
newspaper, which we couldn’t do as 
an afternoon paper,’’ Penniman said. 
*‘We want to reach into northern 
Arkansas, far south Illinois, and as 
much of Missouri as we can.’ The 
Post-Dispatch projects that circula- 
tion, now about 230,000, will hit 
360,000, Penniman said. 


Signs taped to terminals in the Post- 
Dispatch’s cramped newsroom read: 
‘**Think Oustate. Think Jefferson 
County. Think Illinois.”’ 

The paper’s sports section has been 
expanded, and three new writers 
hired. All zoned editions include high 
school sports statistics from the pap- 
er’s Sports Stats computer service. 

‘We are trying to be very much the 
small town paper,’ managing editor 
David Lipman said. ‘‘The Rotary 
Club meeting has importance. The kid 
who gets an appointment to West 
Point has importance. We still, 
though, tend to push a little harder on 
hard news in our zones.”’ 

Despite the expansion of commun- 
ity news, the paper will continue to 
cover national and international news 
extensively, Lipman said. 

‘*We make about a half dozen (fore- 
ign) trips every year,’ Lipman said. 

The Post-Dispatch’s eight-person 
Washington bureau is among the lar- 
gest fielded by a single newspaper. 

A new ‘‘Commentary’’ page has 
been added to balance the liberal 
editorial page with more conservative 
columnists and cartoons. 

Several other feature columnists 
have been added. And there are 10 
new cartoons in its daily comic page, 
which has run in color since 1948. 

“We've gone into six figures easily 
with all our syndicate purchases,”’ 
Lipman said. 

The paper will continue to use color 
extensively, a fact Post-Dispatch 
executives think accounts for USA 
Today’s poor showing in St. Louis. 
Only one major city has lower USA 
Today sales than St. Louis. 

At the same time it is adding these 
expenses, the Globe-Democrat is try- 
ing to reduce its massive payroll. 
Since 1975, the paper has offered an 
incentive early retirement plan that 
has reduced the production 
— by 40 people, Penniman 
said. 

“If we grow the way we've grown 
(since going morning), we may not be 
overstaffed. If we don’t...then we are 


(Continued on page 23) 
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In few other parts of the country do 
dailies face stiffer competition from 
free-circulation newspapers than in 
the St. Louis market. 

The two family-owned chains 
which comprise Suburban Newspap- 
ers of Greater St. Louis Inc. have 
blanketed virtually 100% of the mar- 
ket with quality weeklies which offer 
advertisers low-cost ads that can run 
in any combination of 33 zones with- 
out duplication. 

During a period when the St. Louis 
Post-Dispatch and the St. Louis 
Globe-Democrat have slowly lost 
circulation and ad linage, the sub- 
urban weeklies have grown rapidly in 
size and reach. 

*‘We’ve had a 20-fold jump in ad 
linage in the last ten years,’ said 
Frank C. Bick, publisher and owner 
of 10 papers in the chain. 

Lynch, Jones & Rvan newspaper 
analyst John Morton told Forbes 
magazine he estimated the chain had 
$50 million in advertising revenue last 
year. 

Bick himself won’t say, but he does 
add that revenues are growing at 12% 
a year. 

Those ads reach far. Adding the 23 
papers owned by James Donnelly’s 
Donnelly Publications, Suburban 
Newspapers distributes to 800,000 
households. Bick said that only about 
12,000 to 15,000 of that are duplica- 
tions. 





By contrast, the 
combined circulation of the 
dailies is about 485,000. 





By contrast, the combined circula- 
tion of the dailies is about 485,000: 

The papers thrown on St. Louis 
area lawns are big — several of Bick’s 
pre-Christmas editions ran over 250 
pages — and have a high editorial con- 
tent. 

‘‘My news budget exceeds that of 
most dailies,’’ Bick said. 

His 10 papers employ 60 full-time 
editorial employees, working in a 
newsroom that has been com- 
puterized since 1979. 

With a heavy emphasis on sports 
and local politics, Bick’s weeklies 
nonetheless have broken a number of 
major regional stories. 

‘‘We were the first to write about 
the dioxin (in Times Beach, Mo.). I’ve 
sent people to Washington, I send 
people out of town frequently,’’ Bick 
said. 











a South Co } nty Journal 
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) Winter's Worst 


Louis Area Frozen By Driving Blizzard 


Group Home 


Lot Sizes Schoo! Board Agrees 


~~ To Open ‘Workshop 


A weekly competitor 


A key to the suburbans’ success 
was the 1975 merger of many ad 
operations of both chains. 

‘*We’re successful probably 
because we have enough sense not to 
fight among each other, as they do in 
other cities. Donnelly and I got 
together so we can contact the big 
advertisers, the out-of-town compan- 
ies, and offer them the entire mar- 
ket,’’ he said in an interview in his 
cramped South St. Louis offices. 

In addition, the suburbans offer 
local retailers the chance to target ads 
very specifically. In addition to its 33 
zones, ads can be run on individual 
carrier routes of just 2,000 homes. 

Rates are about two-thirds the cost 
of the St. Louis dailies. 

It’s a formula that has so far beaten 
back competition. Area K-Marts and 
other retail chains are sticking with 
Suburban Newspapers rather than 
going to Advo Systems or other mar- 
riage-mail system. 

And the suburbans have already 
won the battle with one TMC product. 
Living Midweek — a year-and-a-half- 
old TMC with a 500,0000 press run 
distributed by the Globe-Democrat — 
was killed as soon as new owner Jef- 
frey M. Gluck took over. 

“It was a very weak answer to the 
suburbans, and it loses money — the 
Post-Dispatch can have it,’’ Gluck 
said. 


Weeklies are stiff competition for St. Louis dailies 


The Post-Dispatch, which insists 
Living Midweek had begun to make 
money in its last weeks, has 
introduced You, a TMC designed 
around a feature section. 


What will be the impact of You on 
the suburban papers? 
‘‘Nothing,”’ Bick said flatly. 


The publisher charges that the daily 
has cut its ad prices deeply ‘‘to get 
us,’’ but he said the Post-Dispatch 
TMC would simply continue to lose 
money. 


Also in response to the suburbans, 
the Post-Dispatch has expanded its 
zoned sections to five, one of them— 
St. Charles county—a five day-a- 
week section. 


It was in St. Charles, the metropoli- 
tan area’s fastest-growing county, 
that the Post-Dispatch and Donnelly 
squared off in the courtroom as well 
as on suburban lawns. 

Donnelly, who circulates a free 
newspaper three times a week in the 
county, filed an antitrust suit against 
the Post-Dispatch in 1979, claiming 
that his daily newspaper failed 
because the St. Louis daily sold below 
the cost of production. Globe- 
Democrat carriers filed a similar suit 
in 1983. 

Arguing among other things that 
Donnelly’s free paper itself killed his 
daily, the Post-Dispatch countersued, 
charging the Suburban Newspaper 
group with predatory and monopolis- 
tic practices. 

The case was settled last June and 
court records of the settlement were 
sealed. Donnelly could not be 
reached for comment, and a Post- 
Dispatch spokesman said the settle- 
ment prohibits comment. 








Area K-Marts and other 
retail chains are sticking 
with Suburban Newspapers 
rather than going to Advo 
Systems or other 
marriage-mail system. 





Having expanded geographically 
about as far as it can, the suburban 
group is working hard on attracting 
more national advertisers, Bick said. 

‘‘That’s the hardest nut to crack. 
Some of the people in New York think 
the Indians are still running around 


here,’’ he said.— 
Mark Fitzgerald 
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U.S. Senate passes bill amending FolA 


Journalism group says the bill is another attempt 
by the Reagan Administration to control the flow of news 


By James E. Roper 


A bill that seeks to make important 
changes in the Freedom of 
Information Act has won easy 
approval of the U.S. Senate with vir- 
tually no floor debate, but now heads 
for the House where opposition may 
be strong. 

A House Government Operations 
Subcommittee headed by Rep. Glenn 
English, D-Okla., scheduled 
‘‘diligent and deliberate’ hearings on 
the proposed changes, probably in 
May, giving opposing witnesses from 
the press full opportunity to voice 
their concerns. 

English said persons seeking to 
alter the FoIA bear the burden of 
proving that any change is required. 

‘‘We must proceed very carefully 
and thoughtfully in considering 
amendments,”’ he said. ‘“The FolIA is 
a very delicate statute. Its text and its 
legislative history have been re- 
viewed, examined, and dissected in 
as much detail as any law ever passed. 
As a result, even a seemingly minor 
change has the potential for an 
unexpectedly large impact... 

‘The current Senate bill is the re- 
sult of efforts by two Congresses,” 
English said. ‘‘While I do not anti- 
cipate that House action will neces- 
sarily take as long, we must be 
allowed the opportunity for full con- 
sideration of the issues.”’ 

English said that after the hearings, 
his subcommittee could mark up the 
Senate bill, draft a different bill, or 
select some alternative course of 
action. 

The bill that cleared the Senate, S. 
774, was a much-debated version of a 
measure introduced a year ago by 
Sen. Orrin G. Hatch (R-Utah), mod- 
erated by the efforts of Sens. Patrick 
J. Leahy (D-Vt.) and Charles E. Gras- 
sley (R-Iowa). It cleared the Senate 
Judiciary Committee last fall, but did 
not reach the Senate floor. 

When it finally was called up by 
Senate Republican Leader Howard 
Baker of Tennessee, everyone 
seemed talked out and Hatch needed 
to give only one statement of 
explanation before the Senate passed 
the measure on a voice vote. 

Hatch said the Senate had given the 
FoIA the most exhaustive 





examination in its 17-year history and 
that the resulting measure should 
‘improve the act without compromis- 
ing its mission of providing our 
citizens with a tool to learn about 
federal government activities...cor- 
rect flaws in the most important com- 
ponent of our nation’s information 
policy, a policy without peers among 
other nations of the world.” 
Supporters of the bill say that it is 
intended to correct what they see as 
weaknesses in the present law allow- 





The journalism group 
sees the whole measure as 
part of a Reagan 
Administration effort to 
whittle away incessantly at 
the amount of information 
the American people 
receive about their 
government. 





ing the release of a broad range of 
government information requested 
under the present FoIA. 

In general, the bill would provide 
tighter restrictions—or permit tighter 
restrictions to be imposed by federal 
agencies—on the release of 
information about law enforcement or 
Secret Service investigations, data 
that reasonably could be expected to 
violate someone’s personal privacy, 
business information submitted to the 
government, and government man- 
uals. 

The bill also would allow the gov- 
ernment to charge ‘‘user fees’’ for the 
fair value of commercially valuable 
technological information which was 
generated or procured by the govern- 
ment at substantial cost to the govern- 
ment. 

The measure would require federal 
agencies to waive some — but not all 
— fees for locating and copying some 
material requested for public pur- 
poses. 

Some opponents of the bill — such 
as the Society of Professional Jour- 
nalists, Sigma Delta Chi — object that 
the measure would widen the areas of 
information that the government can 





keep secret, and they fear that in prac- 
tice some federal agencies can 
interpret some of the somewhat more 
general language in S. 774 to delay or 
avoid fulfilling requests for 
information submitted under FolA. 
SPJ,SDX complains that S. 774 
fails to provide enough incentives for 
government agencies to respond 
promptly to requests under the FoIA. 
The journalism group sees the 
whole measure as part of a Reagan 
Administration effort to whittle away 
incessantly at the amount of 
information the American people 
receive about their government. 


Murdoch fails to 
block stock swap 


Rupert Murdoch suffered a setback 
in his bid for control of Warner Com- 
munications when the Federal Com- 
munications Commission said on 
March 9 it would not block an 
exchange of stock between Warner 
and Chris-Craft Industries. 

Murdoch sought to block the 
exchange on grounds that it violated 
FCC rules prohibiting cross- 
ownership of newspapers and broad- 
cast stations and cross-ownership of 
broadcast stations and cable systems. 
Murdoch also contended the deal 
involved the transfer of tv licenses 
which requires FCC approval. 

Chris-Craft obtained about 19% of 
Warner’s shares in exchange for 
about 42.5% of BHC, its subsidiary 
which owns six television stations. 
Chris-Craft’s total holdings in Warner 
come to about 23% of the shares. _ 

Murdoch's News International 
Corp., has a 7% stake in Warner. 
Murdoch has stated in papers filed 
with the Federal Trade Commission 
and Securities and Exchange Com- 
mission that he intends to purchase 
between 25% and 49.9% of Warner's 
shares and may also wage a proxy 
fight for control. 

The FCC said it found no rule viola- 
tions grave enough to warrant block- 
ing the exchange of stock. However, 
the commission did find that the stock 
swap violates its prohibition against 
owning television stations and cable 
systems in the same market. 
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Happy Anniversary 


Media, lawyers meet to assess the impact of Times vs. Sullivan 
20 years after the landmark ‘pro-press’ ruling by the Supreme Court 


By Andrew Radolf 


Over 250 media lawyers and jour- 
nalists attended a conference in New 
York on March 8-9 to assess the 
impact of New York Times vs. Sulli- 
van on the press 20 years after the 
landmark decision was handed down 
by the U.S. Supreme Court. 

There was general agreement 
among the group, that although there 
has been ‘‘some erosion’’ in the scope 
of the decision, it has given the press 
considerable protection in scrutin- 
izing the actions of public officials and 
public figures. 

‘*Times vs. Sullivan has enabled us 
to feel that when you do the journal- 
ism right, your lawyer can handle 
whatever comes up,”’ stated Louis D. 
Boccardi, executive vice president of 
the Associated Press. ‘‘When we 
bring a bad case to our lawyers, that’s 
a journalistic failure.”’ 

Boccardi said the court’s decision 
“‘is not a hunting license to get public 
figures, a license to lie or to attack the 
nation’s capacity to trust its public 
Officials. It is the basis for unihibited, 
but responsible scrutiny, of public 
officials, public figures and public 
acts.” 

Floyd Abrams, a partner with 
Cahill Gordon & Reindel and a lead- 
ing First Amendment attorney, asked 
“*how many potential libel lawyers 
have advised their clients against 
suing a néws organization because of 
Times vs. Sullivan?”’ 

The case resulted from a 1960 ad in 
the New York Times by a coalition of 
civil rights activists. The ad copy 
made allegations about ‘‘police’’ con- 
duct in Montgomery, Ala., which 
contained inaccuracies. 

L.B. Sullivan, police commissioner 
of Montgomery, filed a $500,000 libel 
action against the Times though he 
was never named in the ad. 

On March 9, 1964, the Supreme 
Court reversed the judgment against 
the Times on the grounds that the 
press could not fulfill its role of 
uninhibited reporting of issues of 
great public concern if it were held 
accountable for the accuracy of every 
a made about a public offi- 
cial. 

The court ruled that public officials 


who are plaintiffs in a libel action must 
instead prove ‘‘actual malice’’ on the 
part of the news organization — that it 
knew the story was false at the time of 
publication or broadcast or that it was 
in ‘‘reckless disregard’’ of the truth or 
falsity of the report. 





There was general 
agreement among the 
group, that although there 
has been “some erosion” in 
the scope of the decision, it 
has given the press 
considerable protection in 
scrutinizing the actions of 
public officials and public 
figures. 








In the two decades since giving that 
decision, the Supreme Court has nar- 
rowed the definition of who must 
meet the actual malice standard in a 
libel action. 

The result, the media lawyers last 
week agreed, was a proliferation of 
libel trials and a trend toward ‘‘mega- 
buck’’ verdicts issued by juries 
against the press. 

Although the majority of these huge 
verdicts have either been reversed or 
reduced on appeal, they have, never- 
theless, damaged the credibility of the 
press in the eyes of the public, the 
attorneys said. 

How much the Times vs. Sullivan 
ruling itself has led to credibility pro- 
blems for the press was a hotly 
debated issue at the conference. 

Herbert Wechsler, a Columbia 
University law professor who repre- 
sented the Times in the Sullivan case, 
said the ‘‘claims of special privilege’’ 
made by news organizations as a re- 
sult of the decision ‘‘is one of the 
reasons the press is not at the height of 
its popularity. 


‘‘The Supreme Court has rejected 
pleas of special treatment for the 
press. I applaud those decisions,”’ he 
continued. ‘‘The press ought to be 
treated like everybody else.”’ 





But Abrams countered that the 
press ‘‘is not asking for special pri- 
vilege unless the First Amendment is 
a special privilege.”’ 

In a reference to the ‘‘other pri- 
vileged relationships’? accepted by 
the courts, such as lawyer-client and 
doctor-patient, Abrams remarked 
‘‘when it comes to press, we seem to 
act as if there’s something untoward 
in seeking special privilege.”’ 

However, several attorneys felt 
that Times vs. Sullivan has resulted in 
‘‘irresponsible’’ journalism. 

**It would be a mistake not to recog- 
nize there has been an element of 
irresponsibility by certain elements of 
the press,” said William P. Rogers, a 
partner with Rogers Wells, N.Y. 

Rogers was U.S. Attorney General 
when the ad that led to the Sullivan 
case ran and was also Secretary of 
State in the Nixon Admnistration. 
Rogers said that ‘‘columnists who 
make their living writing about public 
officials were much more careful 
before Sullivan.”’ 

Dan Burt, an attorney for Gen. Wil- 
liam Westmoreland in his $120 million 
libel suit against CBS, said Times vs. 
Sullivan’s ‘‘harmful effect’’ has been 
“‘the removal of any effective check 
or measure of accountability with re- 
spect to the press.The right an 
individual has to his reputation is 
something that has to be protected.”’ 

Burt feels that the case resulted in a 
proliferation of defamation lawsuits 
because the existing libel system “‘is 
the only remedy we have.”’ 

‘*The place to win libel suits is in the 
newsroom, not the courtroom,”’ 
stated N. Roland Nachman, who rep- 
resented Sullivan. 

‘‘There’s no excuse for not being 
accurate and responsible,’’ he said, 
no matter what ‘‘the highly charged”’ 
context of the situation. 

Nachman said that despite the 
case’s making it the burden of plain- 
tiffs to prove falsity in a libel action, 
‘if a publication cannot show a jury 
that what it published was true, that 
publication is going to be in trouble.”’ 

John Walsh, an attorney for Wil- 
liam Tavoulareas, president of Mobil 
Corp., in his libel suit against the 

(Continued on page 33) 
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The Columbus (Ohio) Dispatch has 
either photographed a poltergeist in 
action — or fallen victim to an elabo- 
rate hoax. 

Dispatch photographer Fred Shan- 
non, on March 5, snapped a picture of 
a telephone apparently flying by 
itself. 

Shannon and Dispatch columnist 





The Dispatch story and 
photograph caused a 
sensation, sending 
reporters and camera crews 
streaming into Columbus. 





Mike Harden said they saw the tele- 
phone and other objects move by 
themselves while covering the story 
of a Columbus family that says it has 
suddenly been plagued by the 
mysterious movements. Two social 
workers also witnessed the flying 
phone. 

The Dispatch story and photograph 
caused a sensation, sending reporters 
and camera crews streaming into 
Columbus. About 90 reporters and 
cameramen attended a press con- 
ference at the family home, with some 
tv crews staying nearly eight hours. 

Harden said it’s been a difficult 
story to report because his natural 
skepticism clashes with what he saw. 

‘*You’re talking to someone who 
brings the same sort of skepticism to 
this story as I would to an invitation to 
buy land in the Everglades,’’ Harden 
told E&P. 

“It’s a strange story on which to 
work because you know by its very 
nature you are dealing immediately 
with issues of journalistic credibility. 
There’s an immense amount of public 
skepticism, and that’s a factor when 
you write. But I know what I saw,”’ 
Harden added. 

Dispatch managing editor Richard 
W. Otte said he had absolute faith in 
the reporter and photographer. 

‘*Shannon’s been here 30 years, he 
knows better than to fake anything. 
We had a photographer who faked a 
picture once, and he was gone by 
noon. Besides, I’ve also been here 30 








years and I know he wouldn’t do 
that,’’ Otte said. 

Harden, whose ‘‘In Essence’”’ col- 
umn appears four times a week, has 
written previously about the family. 
In October he wrote a column about 
John and Joan Resch, reporting the 
fact that they have been foster parents 
to almost 300 foster children with 
special problems. 

When their furniture began to over- 
turn, lights switch on by themselves, 
and eggs splatter against the kitchen 
walls, the Reschs contacted Harden. 

The incidents apparently happen 
only when their 14-year-old adopted 
daughter Tina is in the house. 

At first the family asked that they 
not be identified, but their identity 
quickly became known. 

The Reschs are not looking for 
publicity, Harden said. They turned 
down a $1,500 offer for an article from 
the National Enquirer, he said. 

However, the paper has considered 
that it might be the victim of a hoax, 
Otte said. 

‘*Wednesday, when the family 
moved back to the house from a 
motel, I sent assistant managing edi- 
tor Hal Schellkopf over to stay with 
them because I was concerned about 
the authenticity of the story,’’ he said. 

‘*He is the most skeptical person I 
know. Hal wouldn’t believe the Pope 
was Christian until he had evidence,”’ 
he added. 

Schellkopf witnessed several 
unexplainable incidents and returned 
convinced that the family was not 
fabricating the movements. 

The apparent psychokinetic move- 
ments were also witnessed by other 
reporters. United Press International 
reporter Jodi Gossage told Associ- 
ated Press that she saw a chair over- 
turn when no one was near it. 

But Tina was also filmed pulling a 
lamp over. 

‘*She had been told the press con- 
ference would be for one hour and 
then she could stay at a friend’s 
house,’’ Harden said. 

‘*But the film crews stayed for 
another seven and a half hours. She 
told me she thought if she pulled the 
lamp over, she could go. People were 
looking for a dog and pony show, and 





A ghost of a story 


Did Columbus (Ohio) Dispatch photographer 
photograph a poltergeist, or was it a hoax? 


she decided to give them one,”’ he 
said. 

The Dispatch has offered to pay 
expenses of two groups which 
investigate paranormal events, Otte 
said. 

One, the Psychical Research 
Institute of Chapel Hill, N.C., tends 
to treat the events seriously. The 





The Reschs are not 
looking for publicity, 
Harden said. They turned 
down a $1,500 offer for an 
article from the National 
Enquirer, he said. 





other, the Committee for Scientific 
Investigation of Claims of the Para- 
normal of Buffalo group’s founder, 
Paul Kurtz, told Associated Press. 

“‘Offhand, it seems to me there’s a 
hoax being perpetrated and the whole 
country is being bamboozled,’’ the 
Buffalo group’s founder, Paul Kurtz, 
told Associated Press. 

The two groups were to begin their 
investigation last week. 

Meanwhile, Harden himself has 
become the object of intense media 
interest. Returning home one 
weekend afternoon, there were 140 
phone messages waiting for him, 
including one from a Melbourne, 
Australia, radio station. 


UPI co-owners lose 
UHF station bid 


A Federal Communications Com- 
mission administrative law judge 
turned down Focus Communications’ 
bid to build a new UHF-tv station in 
Kannapolis, N.C., in favor of a iocal- 
ly-owned company. 

Two of Focus’ major stockholders 
are Douglas Ruhe and William Geis- 
sler, co-owners of United Press 
International. Focus is a separate 
company from UPI. 

The administrative law judge 
selected Community Action Com- 
munications, owned primarily by 
Truth Temple Inc., a non-profit 
religious corporation in Kannapolis, 
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ADVERTISING 


Toy retailer wants help from newspapers 


By M.K. Guzda 


To understand its market better, 
one of the east’s largest retailers of 
toys and children’s furniture wants 
more precise information from the 
newspapers in which it advertises. 

Charles Segelman, director of 
advertising for Child World, said the 
effectiveness of his budget — divided 
equally between newspapers, pre- 
prints and television — could be 
expanded with research from news- 
papers. 

“‘T want to know where the circula- 
tion goes,”’ implored Segelman. ‘‘I’m 
not that interested in demographics. 1 
can almost predict sales by the num- 
ber of households in a market.”’ 

Speaking at a winter meeting of the 
New England Newspaper Advertis- 
ing Executives Association in Bos- 
ton, Segelman proferred his opinions 
and appeals for retail advertising in 
newspapers. 

Segelman, who devises the 
advertising that appears in 90 news- 
papers along the East Coast and Mid- 
west, said he requested written 
circulation information from the pap- 
ers in which he advertises. To his dis- 
may, he said, only half responded to 
his query. Of that half, on! 50% sub- 
mitted the circulation figures by geo- 
graphical area. 

**Refine what you tell the retailer so 
it makes sense to him,’’ Segelman 
said. ‘‘Help a retailer understand his 
market,’’ which in Child World’s 
case, includes 196 stores competing 
with the likes of Toys R Us, Bradlees 
and K-Mart. 

Standard Advertising Units are a 
step in the right direction, he opined, 
since of the 90 papers with which he 
deals, 47 have diverse sizes. Six, 
seven, eight and nine column formats 
deter efficiency, he said. ‘‘The sooner 
you get uniform the better 

Another area needing standardiza- 
tion is rate cards. 

‘Some of them I see, well, I think 
they’re illegal,” he chided. 

On the subject of ad rates, Segel- 
man turned in a more serious criticism 
of newspapers. 

‘‘I’ve seen double digit rate 
increases over the past several 
years,”” he said. 


Ad rates increased an average of 
14% during 1982, he said, while 1983’s 
average increase amounted to 10%. 
**I don’t think increases of that 





amount were called for in 83. 

‘*Beware, if you go up much more, 
we’ll look for another way to get the 
message to the consumer. It’s 
become unmanageable.”’ 

Preprint insertion costs are another 
thorn in his side, he said. Newspapers 
charge him a range of $24 to $50 per 
1,000, he explained. Thirty-five dol- 





“Beware, if you go up 
much more, we'll look for 
another way to get the 
message to the consumer. 
It’s become 
unmanageable.” 





lars is the average, he added. In the 
sight of increasing insertion costs, 
marriage mail and magazines become 
more attractive as they offer less 
expensive space, Segelman said. 
One magazine, ‘‘a big one, over 7 
million circulation,”’ offers 61 differ- 
ent regional editions. ‘“That made me 
think it was a way to go. I’m sure 
other magazines will soon follow.” 





Child World has not used direct 
mail recently, he said, although the 
practice is the ‘‘most effective, yet 
most expensive.”’ 

If advertisers married the mail and 
shared the expense, newspapers 
would suffer, he warned. “‘If a retailer 
could mail for $25 per 1,000 (instead of 
the current $100 per 1,000), you peo- 
ple are going to be in trouble. You 
need to do some re-thinking.”’ 

Child World, which does 40% of its 
business in the six weeks before 
Christmas, is renovating its older 
stores and opening 14 new ones this 
year with 15 additional stores slated 
for operation in 1985. 


Segelman said the company will 
begin some radio advertising in the 
future, with funding coming from the 
television portion of the budget. 


Child World advertises pre- 
dominantly in the Sunday editions of 
newspapers where an extra 2 million 
circulation is gained and 85% of 
advertising appeals to 22-to-40-year- 
old women in medium to low income 
brackets. 








Family Weekly retail award winner 


Patrick M. Linskey (left), president and publisher of Family Weekly 
magazine and Donna Gentile (center), the magazine’s merchandising mana- 
ger pose with the winners of Family Weekly's Tie-in Retail Incentive Program 


(TRIP). 


The winners are (from left to right): Starla Harper, TRIP Leader of the 
Gallup (N.M.) Independent; Howard Rockafellow, advertising director of the 
Bloomington (Ind.) Herald Times (accepting for Bedford (Ind.) Times-Mail); 
and Robert Noctor, advertising director of the Bethlehem (Penn.) Globe- 
Times. Also winning, but not present, were the Morristown (Ten.) Citizen- 
Tribune and the Laramie (Wyo.) Daily Boomerang. 

The TRIP awards are awarded each year to the top six Family Weeky 
subscribing newspapers running the most inches of retail advertising which 
tie-in with national advertising in the magazine. 

The awards were presented at Family Weekly's reception at the New 
Orleans Hilton during the recent INAME convention. 
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“WHAT MY CAMERA 
USEDTO DO FOR‘9.39 
MY MINOLTA 
BETA COPIER DOES 
FOR 4¢.’ 


—Barbara Winkler, Advertising Director 
The Daily Ardmoreite, Ardmore, Oklahoma 


“This copier has revolutionized ad sizing for us,” 
says Advertising Director Winkler. “Now we don't 
have to go to the camera nearly as often.” 

The copier is the Beta 450Z from Minolta. With 
the exclusive Beta zoom lens that can reduce 
and enlarge to a virtually limitless range of copy 
sizes. From almost 50% larger than the original to 
50% smaller. 

The dramatic cost saving isn't the only way 
the Beta 450Z is making news at the The Daily 
Ardmoreite. There's also the time saved. As much 
as an hour or two a day. 

As for copy quality, notes Ms. Winkler, “The 
Betas copies are so good our composing room can 
simply take the copies and paste them up.” 

For more on how the Beta 450Z can make your 
life easier, see your Minolta dealer. Look in the 
Yellow Pages under the Minolta trademark. Or call 
toll-free 800-526-5256. in New Jersey, 201-342-6707. 

The Minolta Beta 450Z.The first copier in the 
world that sizes like a camera. 





] Please have my dealer contact me for a demonstration of the Minolta Beta 4502's 
sizing capabilities 
C] Please send me more information 
Name. 
Title 
Company— 
Address. City. 
State. Zip. Telephone. 


Mi | NOUA Mail to Minolta Corporation, Business Equipment 
Division, 101 Williams Drive, Ramsey, NJ.07446 
. BETA. THERE’S NO OTHER COPIER ON EARTH LIKE IT. 


es’ died cea i al 
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A divided U.S. Tax Court has re- 
fused to allow Max Frankel, editor of 
the editorial pages of the New York 
Times, to take a 1977 income tax 
deduction for an office at home 
because he did not physically receive 
clients in the room in his home that he 
had set aside for business use. 

Tax Court, reluctantly reversing 
one of its earlier opinions, went along 
with a ruling of the U.S. Court of 
Appeals for the Ninth Circuit that the 
cost of an employee’s office-at-home 
was not deductible unless the 
employee used the office for physical 
meetings with clients, patients or 
customers. 

Frankel said he normally used the 
office three or four hours each eve- 
ning and always on weekends, much 
of the time talking by telephone with 
public officials, labor leaders, busi- 
nessmen and others of interest to the 
Times, but Tax Court said that was 
not enough to meet a requirement that 
the clients physically be in the home 
office. 

Tax Court did allow a deduction for 
the home office for 1978 — not 
because of Frankel’s work for the 
Times as an employee, but because 
his wife, Tobia, used the office to 
write an article for the Comptroller of 
the Currency. As a free-lance tech- 


nical writer, Mrs. Frankel was enti- 
tled to take a deduction for the home 
office without physiclly receiving 
clients there. 

The Frankels, filing joint returns, 
had claimed home office deductions 
of $1,371 for 1977 and $1,676 for 1978. 
The Internal Revenue Service, seek- 
ing to deny both deductions, asked for 
$690 additional income taxes for 1977 
and $844 for 1978. 

Tax Court said that a taxpayer who 
is an employee seeking a deduction 
for an office at home has to show that 
the home office is: (1) exclusively 
used; (2) on a regular basis; (3) as a 
place of business used by his 
employer’s patients, clients or cus- 
tomers; (4) in meeting or dealing with 
the taxpayer; (5) in the normal course 
of his trade or business; (6) and the 
exclusive use must be for the con- 
venience of his employer. 

Tax Court, although ruling against 
Frankel, scoffed at the sixth criteria of 
the IRS that Frankel’s work in the 
home office was not for the con- 
venience of the Times. 

‘*Mr. Frankel was on duty almost 
24 hours a day, 7 days a week, 365 
days a year,’ the Tax Court majority 
said. ‘‘Under these circumstances, 
we cannot believe, as respondent 
(IRS) apparently would have us do, 


Editor denied tax deduction for home office 


that Congress intended a taxpayer ina 
job like Mr. Frankel’s to sleep on an 
army cot in his employer’s office to 
fulfill his employment responsibilit- 
ies.”” 

The Tax Court majority, apparent- 
ly lamenting the Ninth circuit’s ruling 
that clients must physically visit tax- 
deductible home offices of em- 
ployees, commented: ‘‘Mr. Frankel, 
the editorial page editor of one of the 
world’s great newspapers, 
undoubtedly knows th frustrations of 
having plain language (of the law) 
ambiguously construed.”’ 

Six judges signed a dissenting 
opinion saying they would have 
allowed Frankel his 1977 tax 
deduction regardless of the Ninth cir- 
cuit’s decision that clients must phy- 
sically visit an employee’s office at 
home if the cost of the office is to be 
deductible. 

They said, ‘‘There is no require- 
ment of ‘physical contact’ in the sta- 
tute or legislative history.’’ They 
argued that a source who telephoned 
Frankel at his home office meant he 
was ‘‘using’’ the office enough to 
make it tax deductible. 

Frankel told E&P he had no com- 
ment on the ruling. 


—James E. Roper 








Shakeup 


(Continued from page I1) 





**He’d been through a meatgrinder. 
He was worn down,”’ said editor James 
Wieghart. ‘‘Hunt clearly instigated the 
changes. I think he felt he’d reached a 
plateau after a great year in 1983.” 

During Hunt’s tenure the News started 
and folded its upscale, afternoon edi- 
tion, Tonight; was put up for sale; 
nearly closed when the deal to sell it to 
Joe L. Allbritton fell through; and 
then reprieved from the brink when 
the Tribune Co. said it would keep the 
paper and invest over $40 million in its 
production facilities — provided the 
unions agree to contract concessions 
of about $48 million. 

Ironically, during the time that the 
newspaper was up for sale, its daily 
circulation by about 61,000 to 1.54 
million, according to year to year Sep- 
tember 1981-82 audit figures. 

Advertising also held up — with 
1983 the best ad year since 1975 — and 
the News went from losing $14 million 








in 1982 to turning an operating profit 
last year of $21.7 million. 

Along the way, the paper named 
Wieghart editor, replacing Michael 
O’Neill, and the News began to re- 
emphasize its role as a paper aiming 
for a mass audience. 

But new circulation problems arose 
when the News began relocating its 
Manhattan printing presses in its 
Brooklyn plant. The September 30, 
1983, FAS-FAX report from the 
Audit Bureau of Circulations showed 
the News daily circulation down by 
148,600 copies and Sunday circula- 
tion down by 125,200 copies. 

The News attributed the drop to 
having to leave out late sports scores 
from some of its editions because of 
production disruptions from moving 
its presses. 

Yet, a confident Hunt appeared 
before publishing industry analysts 
last December to predict the News 
would show circulation gains in both 


March and September this year. He . 


added that union contract extensions 
running through March, 1987, insured 
“labor peace’’ at the newspaper. He 
also said that the News’ new satellite 
plants in New Jersey and on Long 





Island would go ‘‘online’’ this year, 
giving a boost to suburban distribu- 
tion. 

Wible is a 25-year veteran of the 
Tribune Co. He moved to New York 
in June of 1978 as advertising director 
of the News. Prior to that, he was 
\display ad manager of the Tribune. 

Henry ‘‘Buzz’’ Wurzer, who also 
came to the New York News from the 
Chicago Tribune, will remain execu- 
tive vicepresident and general mana- 
ger in charge of five divisions: fi- 
nance, labor, production, information 
services and human resources. 

In moving up to the presidency of 
the News, Wible said his position of 
executive vice president/sales ‘‘has to 
be filled.’’ 

In his new job of chief operating 
officer, Wible said, the three execu- 
tive vice presidents of the newspaper, 
including the post of executive vice 
president/editor, held by Wieghart, 
will report to him. 

“T'll be running the company on a 
day to day basis,’’ Wible said. ‘‘Hoge, 
as publisher and chairman, will over- 
see it, make all the major decisions 
and communicate back with corpo- 
rate.”” 
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St. Louis 
(Continued from page 15) 





about 10% overstaffed,’’ he said. 

Morale is also high in the Post- 
Dispatch, according to reporters and 
editors. 

On the first day of separate publica- 
tion, the Riverfront Times reported, 
Post-Dispatch staffers gathered at the 
Missouri Cafe to laugh at the 
*‘amateurish’’ Globe-Dispatch edi- 
tion. 

Gluck bought the Globe-Democrat 
from the Newhouse newspaper group 
after months of negotiations that 
involved accusations of bad faith 
bargaining, U.S. Justice Dept. 
intervention, and lawsuits by the city 
and state. 

At issue were accusations by Gluck 
and others that Pulitzer and New- 
house had tried to undermine the 
Globe-Democrat sale to boost profits 
under their long-standing agency 
agreement. 

Under the federally sanctioned 
JOA, Newhouse and the Pulitzer 
Publishing Co. agreed to split profits 
or losses equally — an arrangement 
that will continue for at least another 
50 years, even though Newhouse is no 
longer publishing the Globe- 
Democrat. 

With its provisions for a 30-year re- 
newal and several other renewal 
options, the agreement could con- 
cievably run nearly into the 22nd Cen- 
tury. 

Feelings ran high during the nego- 
tiations as city and state officials 
sought to preserve St. Louis as a two- 
paper town. 

“If you or I did this we would go to 
jail for 50 years — and they’re gonna 
share profits for 50 years,’’ St. Louis 
Mayor Vincent C. Schoemehl Jr. said 
at one point. 

Publisher Joseph Pulitzer Jr., 70, 
held his first press conference in nine 
years to angrily deny the charges. 

The Justice Dept., which convened 
a meeting of the parties that apparent- 
ly led to the Feb. 25 sale, took no 
other action on the charges. 

William Willis, the New York attor- 
ney who negotiated the sale for New- 
house, said he was surprised at 
charges that Newhouse attempted to 
obstruct the ownership transition. 

‘‘The whole framework under 
which the sale was made was under 
Justice Department supervision. 
There was never any suggestion that 
Newhouse was doing anything less 
than 100% of what was required,” 
Willis said. 

Willis also strongly denied the re- 
peated charges that Pulitzer and New- 





house were seeking to avoid a sale. 
‘**That’s completely untrue. When 

the Department of Justice asked 

Newhouse to find a buyer — we did.” 


Craig Holleman, the attorney who 
was most involved in the transition to 
Gluck ownership, said Newhouse had 
been ‘‘most cooperative.”’ 

‘*We cooperated in making sure the 
carriers went with him (Gluck), we 
broke our back so the (newspaper) 
hauler would go with him. Certainly if 
you consider the work to be done in 
Clearing out while someone is moving 
in, I think it’s clear that without an 
enormous amount of cooperation on 
our part, it couldn’t have been accom- 
plished,’ Holleman said. 


“It’s been a messy divorce,’’ the 
Globe-Democrat editorialized on its 
first day under Gluck. 

The Post-Dispatch has avoided 
further comment on the dispute. 

**Look, what difference does it 
make? Gluck owns the paper now, it’s 
done,’’ Post-Dispatch Penniman 
said. 


Gluck claims Newhouse’s 
‘‘attempts to screw up the sale’’ have 
actually helped the Globe-Democrat. 

‘**They made us into folk heroes, we 
are the Robin Hood of St. Louis,”’ he 
said. 

Gluck has begun to convince even 
some people who who are not so sure 
that St. Louis can support two papers. 

‘IT was very skeptical. We never 
quite trusted him,”’ said Charles Klot- 
zer, pubiisher of the St. Louis Jour- 
nalism Review. 

‘But I think he might do it. He’s a 
go-getter.... There was a real turnar- 
ound in the community when he came 
in. He became a real champion of the 
free press. 

**] think he’s just doing it for fun, to 
be a publisher. But you can’t help but 
think, as long as no one gets hurt, 
more power to the guy.”’ 





Mont. newspaper 
Hauler’s girlfriend 
called an employee 


The Montana Supreme Court ruled 
that the live-in girlfriend of a bundle 
hauler for the Billings Gazette, who 
was injured while substituting for her 
boyfriend, is an employee of the 
newspaper and entitled to workman’s 
compensation. 

The injured woman was returning 
to Billings after delivering the news- 
paper bundles when the accident 
occurred. She wasn’t being paid for 
her work, but doing the hauling for her 
fiance. 

She filed a claim against the Gazette 
and its insurance carrier and went 
before the Workers Compensation 
Court. 


The compensation court ruled she 
was an employee of the hauler by vir- 
ture of an implied contract, and that 
the hauler was an employee of the 
Gazette, despite the fact that his con- 
tract with the newspaper listed him as 
an independent contractor. 


The Gazette, on appeal, argued that 
the woman was not an employee since 
her fiance provided her with food, 
shelter and the use of a car before she 
ever began hauling newspapers. 


The Supreme Court noted that 
although there was no express agree- 
ment regarding payment between the 
hauler and his fiance, her doing the 
deliveries saved him $15 to $30 per 
night that he would otherwise have 
had to pay someone else to do the job. 


A spokesman for the Montana 
Press Association said its attorney is 
studying the implications of the 
court’s ruling. 








FE 


moneywise mailroom systems 


With the flexibility added by Ferag systems, 
mailroom operations generate more advertising 
revenue. Daily zoned insert distribution becomes 
profitably practical. More special sections can 
be published with less press investment. 

Let us show you how. 


FERAG INC. 


KEYSTONE INDUSTRIAL PARK, 190 RITTENHOUSE CIRCLE, BRISTOL, PA 19007 
TELEPHONE (215) 788-0892; TELEX 83 47 43 
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NEWSPEOPLE IN THE NEWS 











KENT KRELL has become editor of 
the editorial page of the Columbia 
(S.C.) Record. He succeeds H. HAR- 
RISON JENKINS Jr., who will remain as 
senior editor with principal duties as 
editorial writer. 

Krell has been associate editor of 
the editorial page since 1973 and on 
special assignments with The State 
Columbia, for three years previously. 
Before that he was with the Associ- 
ated Press in the city and earlier with 
the City News Bureau in Chicago. 

Dr. Jenkins taught at several jour- 
nalism schools before assuming a full- 
time post at the Record in 1964 as 
editorial assistant and associate edi- 
tor. He became editor of the editorial 
page in 1973. His earlier experience 
included the Charlotte (N.C.) News 
and serving as day radio editor of the 
Associated Press bureau in the Caro- 
linas. 

Se oe 


H. HARRISON COCHRAN, president 
of Sentinel Publishing Company, 
Denver, was named to the board of 
directors of the Colorado Press 
Association at the annual convention. 
The company, a wholly owned sub- 
sidiary of Cowles Media Company, 
recently changed its named from 
Community Publications Company. 

ee 


DAVID SHAFF was promoted to 
advertising manager of the Columbus 
(Ind.) Republic. He has headed the 
retail sales staff since 1981. 

KENNETH L. YOUNG joined the staff 
as classified advertising manager and 
ALICE THOMPSON FLETCHER was 
promoted to supervisor of advertising 
services as part of the reorganization 
in which the marketing department 
was eliminated. 

Young has been with the Lorain 
(Ohio) Journal as sales manager and 
most recently with the Ypsilanti 
(Mich.) Press as classified manager. 
Fletcher has been in the Republic’s 





GET INTO 
PROFITABLE 


MAIL PRODUCTS 


Fewer than 1 out of 6.5 dailies offering Total 
Market Coverage operate profitably. If you 
have an existing mail program operating at a 
loss, we can “fine tune” it to your benefit. Or, 
we'll design an effective beginning program 
for your market, regardless of size. Our 
present clients include: Arkansas Democrat, 
Connecticut Newspapers, Dallas Times 
Herald, Denver Post, Detroit News, Hartford 
Courant, Los Angeles Times, Louisville 
Newspapers, Owensboro, Newsday. 

Call (214) 233-9399 

or write today: 

MCADAMS and ASSOCIATES 

14229 Proton Ave., Dallas, TX 75234 











Kingsbury 


Lessersohn 


THREE CORPORATE PROMOTIONS to newly created positions at Affil- 
iated Publications, Inc., parent company of the Boston Globe, were 
announced by William O. Taylor, chairman of the board. 

Arthur Kingsbury, treasurer and chief financial officer of Affiliated, moved 
up to senior vice president of the company. 

Timothy Leland, assistant to the publisher, became vice president of 


corporate relations. 


James C. Lessersohn, manager of research services for the Globe, was 
named corporate planning manager for Affiliated. 

Kingsbury, with the Globe since 1973, became controller of Affiliated in 
1975 and the Globe three years later. He continues to serve as chief financial 
officer of Affiliated and its treasurer. Leland, with the newspaper since 1964, 
has served in various editorial post including managing editor of both the 


Sunday and daily papers. 


Lessersohn spent three years as planning and projects manager for the New 
York Daily News and in 1982 became manager of research services at the 
Globe. He first worked at the Globe as an intern while attending Harvard 


Business School. 





advertising department eight years 
and will now direct advertising design 
and layout as well as customer proof- 
ing activities. 
ee ik te 

JOHN SOLLOM was named retail 
advertising manager of the Bellevue 
(Wash.) Journal-American. He pre- 
viously was in retail advertising as a 
account executive for the Seattle 
Times and the Seattle Post- 
Intelligencer. 


* * * 


SETH L. MILLER was named assis- 
tant treasurer for Scripps-Howard 
effective March 24, with his primary 
responsibilities to include debt 
structuring, investments, bank rela- 
tions and cash management. He was 
with Chemical Bank (Delaware), 
where he was responsible for the 
bank’s large corporate customers in 
Southern Ohio. 

CHARLES E. RIZZO was appointed 
corporate risk manager for Scripps- 
Howard, succeeding LYNN 
DeFRANCE, who moved to a new 
position in administration in the 
human resources department. Rizzo 
most recently was with the Cincinna- 
ti-based Federated Department 


Stores and prior to that with two 
insurance companies. 


* * * 


KENNETH B. GUTHRIE, deputy man- 
aging editor for news production at 
the Orlando Sentinel, has been named 
deputy managing editor for news pro- 
duction. He continues to retain 
responsibility for the electronic news- 
room system in addition to overseeing 
the national-international and state- 
local production operations. 

Guthrie, with the Sentinel Com- 
munications Company since 1966, is a 
former editor and publisher of the 
Osceola Sun. He was state editor for 
the Pensacola News Journal from 
1961-66. 

a 


STAN J. OVERALL, formerly on the 
sports staff of the Lubbock (Texas) 
Avalanche-Journal, has been named 
sports editor of the Round Rock 
(Texas) Leader. He previously was 
on the sports information staff at 
Abilene Christian University while 
earning his master’s degree. He fol- 
lows WILEY GILMORE at the Round 
Rock newspaper. Gilmore resigned to 
pursue graduate studies. 
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TERRY SCHWADRON, formerly a 
Los Angeles Times assistant metro- 
politan editor, has been appointed to 
the new position of Metro executive 
news editor overseeing all operations 
of the Metro news desk. He joined the 
Times in 1980 from the Providence 
Journal-Bulletin, where he worked 
for 10 years in varied assignments. 

DICK BARNES, who left the Times 
three years ago to become metropoli- 
tan editor of the Hartford Courant, a 
subsidiary of the Times Mirror Co., 
has been named to the new position of 
city editor and assumes overall 
responsibility for the operation of the 
city desk. Barnes first joined the 
Times in 1972 after being an assistant 
city editor of the San Diego Union. 

ae 

REX SELINE has joined the New 
York Times as a copy editor for Busi- 
ness Day, the business and financial 
news section. He was acting business 
editor of the Dallas Times Herald 
before moving to the Times. 

ee Se 

ROBERT J. DeBONO was promoted 
to vice president circulation of the 
Detroit Free Press. He joined the 
Free Press from the Detroit News this 
past January and assumed the post of 
circulation director. 

2 Ue 

ELIZABETH MAUPIN, formerly of 
the Virginian-Pilot and The Ledger- 
Star, Norfolk, is now theater critic 
and a columnist for the newsfeatures 
department of the Orlando Sentinel. 

a a 


KENNETH S, PADEN has been named 
general manager of the Tri-Town 
News, Sidney, N.Y. He had been 
with the News’ parent company, 
Twin Valley Publications, Inc., in a 
variety of positions prior to his 
appointment. He succeeds EDWARD 
ROELLE, who retired after 37 years 
with the Sidney paper. 

ee 

NorMA L. Hope, Maysville (Okla.) 
News advertising manager, has been 
appointed a town trustee by Okla- 
homa governor, GEORGE NIGH. 

eee 

The Asbury Park (N.J.) Press Inc., 
has expanded its corporate manage- 
ment team. 

ROBERT E. MURPHY, who remains 
general manager of the Asbury Park 
Press, the newspaper subsidiary, will 
be senior vice president and chairman 
of the executive committee of the 
corporation. 

THOMAS W. JOBSON, managing edi- 
tor of the Press, additionally will be 
vice president/news and serve on the 
executive committee. 

CHARLES W. RITSCHER, secretary 
to the board of directors, was named 
vice president/marketing and sales. 
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Butler 


Kuntz 


THREE NEW ASSISTANT MANAGING EDITORS at the Rocky Mountain 
News, Denver, are David J. Butler, Dennis L. Dressman, and Karl Kuntz. 

Butler was promoted from metro editor and Dressman from executive 
sports editor. Kuntz has been assistant managing editor of the Cincinnati Post 
and assumes his new post in mid-March. 

Editor Ralph Looney also announced that John Baron, state-regional 
editor, was named city editor, and David W. Reid, assistant sports editor, 


was named executive sports editor. 


Butler continues responsibility for city, suburban, state and regional cover- 
age as well as lifestyles, entertainment and television. Dressman continues to 
coordinate overall sports coverage and becomes responsible for the news and 
copy desks, business coverage and the library. Kuntz will be assistant m.e. for 
graphics, over the art and photography departments. 





ALFRED D. COLANTONI, who re- 
mains controller of the newspaper, 
was appointed to the executive com- 
mittee. 

ANTHONY J. ORDINO, manager of 
systems and development, is now 
director of systems and will be on the 
executive committee. ROBERT MCAL- 
LAN, director of broadcasting who 
oversees the Press Broadcasting Co.., 
also joins the executive committee. 


NORWIN S. YOFFIE has retired as 
president of California Newspapers, 
Inc., publisher of the Marin County 
Independent Journal. He joined the 
newspaper in 1966 as business mana- 
ger and was named general manager 
two years later. After Gannett Co., 
Inc., purchased the paper in 1980, 
Yoffie was named publisher and pres- 
ident. 

(Continued on page 26) 





FROM NEW YORK CITY. . . 


difficulties as well.” 





“Until recently most corporations turned 
a blind eye to distressed executives. If they 
could not handle stress, companies rea- 
soned, they were not tough enough for the 
job. Today, however, many companies are 
reaching out to those same employes with 
programs to provide them with counsel- 
ing not only on job problems but personal 


—Linda Grant, Los Angeles Times Staff Writer 
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Carolyn Lee 


CAROLYN LEE, an editor with the 
New York Times since 1978, was 
appointed picture editor. She has 
worked at the newspaper as a copy 
editor, an assistant national editor, an 
assistant news editor and deputy pic- 
ture editor. 

Lee previously was with the 
Courier-Journal, Louisville, where 
her positions included being news edi- 
tor, and she earlier worked at the 
Houston Post. 

= 

LUCIEN CARR has been named to 
the new position of assistant manag- 
ing editor/news for United Press 
International. With the wire service 
since 1946, Carr most recently served 
as senior general news editor. He will 
continue to be based at UPI world 
headquarters in Washington, D.C. 

DANIEL CHISZAR was appointed 
night news editor and joins overnight 
news editor DONALD BROWN in the 
direction of the national news desk. 
Chiszar joined UPI in 1974 in the 
Cheyenne bureau and transferred to 
the Denver bureau, remaining three 
years, until he moved to the UPI 
general desk in New York. When the 
UPI headquarters moved to Washing- 
ton in 1983, he was transferred. 


* * * 


WILLIAM N. ROESGEN, publisher of 
the Helena (Mont.) Independent Rec- 
ord, was named publisher of the Bis- 
marck (N.D.) Tribune. Publisher of 
the Independent Record since 1980, 
he was editor of the Billings (Mont.) 
Gazette for five years. Before joining 
Lee Enterprises, Inc., Davenport, he 
was executive editor of a four-paper 
group in the mid-west. 

CHARLES W. WALK, general mana- 
ger of the Bismarck Tribune, was 
named publisher of the Helena 
Independent Record. He joined the 
Tribune as editor in February 1980 
and became general manager in 1983. 





Allan Gaul 





New appointments 





P. CLINTON RIERSON has been pro- 
moted to production director from 
production manager of the Denver 
Post. Rierson became production 
manager in 1981, following four years 
at Detroit Free Press, where he held 
the same position. 

cae 

ALLAN GAUL has moved to execu- 
tive editor of the Dubuque Telegraph 
Herald from the Wilmington (Del.) 
Morning News. He succeeds 
STEPHEN KENT, who was named pub- 
lisher of the Dubuque newspaper. 

In Delaware Gaul served as editor 
of the late final edition most recently 
and earlier was wire editor and night 
sports editor. 

His previous newspaper posts were 
with the Miami News, Gloucester 
County Times in Woodbury, N.J., 
and the San Gabriel Valley Tribune, 
Covina, Calif. 


ee 

JAY HOLMES, general manager of 
Donrey Media Group’s Ontario 
(Calif.) Daily Report, has retired after 
a career spanning 38 years with the 
newspaper. He began his career in the 
composing room after serving with 
the Marine Corps during World War 
II and later became advertising mana- 
ger, advertising director and in 1973, 
general manager. 

JAMES L. DIMMITT was named to 
succeed Holmes as general manager. 
Dimmitt began in the press room in 
1960 and since then has been press 
foreman and production manager at a 
Donrey commercial printing 
operation and at the Las Vegas Re- 
view-Journal, as well as general man- 
ager of the commercial printing com- 
pany and the Red Bluff (Calif.) Daily 
News. 

Succeeding Dimmitt at Red Bluff is 
JOHN FENRICH, who was editor of the 
Carson City Appeal. He has worked 
at a number of Donrey newspapers. 


P. Clinton Rierson 


a 
Robert Greenberg 


ROBERT GREENBERG, assistant 
managing editor of the Philadelphia 
Inquirer, has been named to new dut- 
ies in the administrative area. With 
the Inquirer for 26 years, he formerly 
served as assistant managing editor/ 
features, city editor and metropolitan 
editor. His new duties include dealing 
with feature syndicates, recruiting 
staff, overseeing in-service training, 
and editorial department liaison with 
circulation and promotion. 

a ee 

THOMAS B. DEBLEY, an education 
and court reporter, has been named 
city editor of the Hayward (Calif.) 
Daily Review. 

Debley, who moved up from assis- 
tant city editor, succeeds DICK ROG- 
ERS, who was promoted to managing 
editor. Winner of three San Francisco 
Press Club awards, Debley joined the 
Sparks chain in 1973 as a reporter for 
the Freemont (Calif.) Daily Argus. 


0s we 

F. WALLACE GORDON, promotion 
director of the Bucks County Courier 
Times, Levittown, Pa., has been 
named publisher of the Beaver (Pa.) 
County Times. Both papers are own- 
ed by Calkins Newspapers, Inc. 

Gordon succeeds ARTHUR E. MAy- 
HEW, who was named publisher of the 
Bucks County Courier Times in early 
January. Gordon was an editor for 
both Philadelphia and suburban 
newspapers in the Delaware Valley 
for more than 17 years and joined Cal- 
kins as the Courier Times promotion 
director after the closing of the Bulle- 
tin in early 1982. 

Oe 


FRED WEBER II, circulation mana- 
ger of the Athens (Ohio) Messenger, 
was named to the new position of 
marketing director. He has 
responsibility for retail, classified and 
national advertising as well as circula- 
tion. 
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Canadian writer 
holds fellowship 


Penny Stuart is winner of this 
year’s S.I. Newhouse Canadian 
Fellowship at Syracuse University. 

Stuart holds a bachelor of journal- 
ism degree from Carleton University 
in Ottawa and worked nearly two 
years as a reporter for a weekly and 
three farming magazines in south- 
western Ontario after graduation. 


ve 


Then following a journey to Europe 
and an extended stay on a kibbutz in 
Israel, she returned to Canada in 1977 
and joined the Kingston (Ont.) Whig- 
Standard. The newspaper is one of 
Canada’s oldest continuing dailies 
and is independently-owned. 

Stuart was in charge of the Ganano- 
que bureau during the newspaper’s 
1979 award-winning series on the 
fluoride pollution impact on the St. 
Regis Indians of Cornwall Island. She 
handled most of the ‘‘on-site’’ cover- 
age. The series won several awards, 
including Canada’s highest award for 
public service journalism, the Mitch- 
ener Award. 

Leaving Gananoque, Stuart was 
the municipal politics writer in Kings- 
ton before before moving on to Otta- 
wa for 18 months covering national 
affairs for the Whig-Standard. 


Kentucky honors 
its journalists 


In ceremonies April 5 at the Univer- 
sity of Kentucky, Lexington, eight 
outstanding journalists will be 
inducted into the Kentucky Journal- 
ism Hall of Fame. 

The 1984 honorees are: 

Mark F. Ethridge, the late pub- 
lisher and chairman of the board of the 
Courier-Journal and the Louisville 
Times and editor of Newsday. 

J.A. McCauley, professor of 
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TRADITIONAL EDITOR’S VISOR was presented to Jim Osteen, 
right, the fourth editor in the 126-year history of the Gwinnett (Ga.) 
Daily News, by publisher Robert Fowler. Osteen moved up from 
managing editor, a post he assumed in 1981 after more than 12 
years on other Georgia newspapers, including the Augusta Chronicle 


and later, the Atlanta Journal. 





journalism at the University of Ken- 
tucky for 30 years until his retirement 
in 1976. 


Sy Ramsey, longtime Frankfort 
state capitol correspondent for the 
Associated Press. He died suddenly 
last fall. 


William J. Small, president of 
United Press International. He 
served as news director for WHAS 
radio and television in Louisville, 


director of news for CBS and presi- 
dent of NBC News. 

Thomas R. Underwood, the late 
editor of the Lexington Herald. He 
was a devotee of the thoroughbred 
industry and also served as a Con- 
gressman and U.S. Senator from 
Kentucky. 

The ceremony begins at 8 p.m. at 
the Center for the Arts in conjunction 
with the seventh annual Joe Creason 
Lecture. 
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OBITUARIES 





DON U. BRIDGE, 89, a former gener- 
al manager of the Gannett Rochester 
Newspapers, died March | at his 
home in Lakeland, Florida. Early in 
his career he was advertising manager 
of the Indianapolis News and from 
1931 through 1941, advertising 
director of the New York Times. He 
joined Gannett at Rochester in 1943 
and was advertising director of the 
Gannett Group until 1951 when he 
became general manager of the 
Rochester Times-Union and the 
Democrat and Chronicle. Bridge re- 
tired in 1963. 

oe, oe 


EUGENE B. CARRIGAN,73, retired 
retail advertising manager of the 
Omaha World-Herald, died February 
28 in a Lake Havasu City, Ariz., hos- 
pital. He joined the newspaper as an 
advertisng salesman in 1942 and was 
named classified advertising manager 
in 1947 and assistant business mana- 
ger two years later. He became retail 
advertising manager in 1950, holding 
the post until his 1975 retirement. 

. 8 -« 

GAIL WINSTON CHURCHILL, 81, 
who helped coordinate the Associ- 
ated Press photo pool during World 
War II, died February 5 at McKen- 
dree Manor Retirement Center in sub- 
urban Nashville. 

Churchill began his career at the 
Des Moines Register and Tribune, 
and joined AP in 1935, becoming New 
York night photo editor two years 
later. 

Churchill became photo editor of 
AP’s Washington bureau in 1941. 
After several years as Life magazine 
assignment editor, he became manag- 
ing editor of the Nashville Tennes- 
sean in 1951. He retired as executive 
assistant to the publisher in 1970. 

* * * 


CHARLES P. COLEMAN, 70, a retired 
member of the editorial department 
library staff and administrative sec- 
tions of the New York Daily News, 
died February 25. He was with the 
News from 1969 to 1980 and had 
worked earlier at the New York World 
Journal Tribune and the New York 
Herald Tribune for 37 years. 


* * * 


PATRICK J. CONNOLLY, 41, an 
Associated Press newsman who 
worked in Michigan and Washington 
during a 15-year career, died 
February 22 of a heart attack. He 
began at the Billings (Mont.) Gazette 
in 1965 but left in 1968 to hitchhike 
through Europe and returned to join 
the AP in Detroit in 1969. He was 
promoted to correspondent in charge 


28 


of the capital bureau in Lansing, 
Mich., in 1974. In 1976 he transferred 
to the Seattie bureau. 

ae ak 


CLARENCE DIFFENDERFER, 78, re- 
tired classified advertising manager of 
the Stockton (Calif.) Record, died 
February 19. He began as a youth sell- 
ing ‘‘extras’’ for the newspaper, and 
later had a regular carrier route and 
soon moved into advertising. He 
became classified advertising mana- 
ger in 1925 and held the position for 45 
years. 

"4 ee Re 


CLIFTON C. HAMM Jr., 56, execu- 
tive editor of the Houma (La.) Daily 
Courier, died of cancer February 23 in 
Tampa. He was executive editor of 
the Thibodaux (La.) Daily Comet 
before moving to the Houma news- 
paper in 1983. Earlier he was editor of 
the Beaumont (Texas) Enterprise and 
Journal. 

oe oe 


FRED JACKSON, 80, who became a 
Toronto Star printer at the age of 23 
and rose to become sports editor, died 
February 28. He retired from the Star 
in 1968 after 50 years with the news- 
paper. 

Jackson started writing golf col- 
umns part-time after his printer’s shift 
and moved to full-time sports writer in 
1931. He became sports editor in the 
late 30s and left the newspaper in 1943 
to become a public relations officer 
for the Royal Canadian Air Force, 
returning after World War II to work 
as a copy editor. 

ae ae 


LILLIAN M. KESSLER, 84, publisher 
of the Dodgeville (Wisc.) Chronicle 
from 1942 to 1981 died February 18 at 
a Dodgeville nursing home. 

* * * 


RUTH KLING, former beauty editor 
of the New York Daily News, died 
March 5 of a heart attack at New York 
Hospital. 

She began her career as a copygirl 
for the New York Daily Mirror and 
rose to beauty editor, a job she held 
until the Mirror folded in 1963. She 
moved to the New York News as 
beauty editor two years later and held 
that title until retirement in 1979. 


ae, ee 

METz T.P. LOCHARD, 88, consid- 
ered the dean of black Chicago jour- 
nalists, died February | in Billings 
Hospital, Chicago. 

Lochard, an editor at the Chicago 
Defender for more than 50 years, 
served as editor-in-chief of the paper 
from 1940 until the late 60’s, when he 


lost his voice after surgery on his 
larynx. He became associate editor 
and chief editorial writer and contin- 
ued to write editorials until last 
November. 

Born in Haiti, Lochard was gradu- 
ated from the University of Paris and 
obtained a master’s degree from Ox- 
ford Universty in 1917. He moved to 
the United States the following year. 

of -4 


Ray N. McCarthy, 64, a veteran 
Chicago journalist who was press sec- 
retary to Mayor Jane Byrne, died of a 
heart attack while golfing in Sarasota, 
Fla., February 7. 

McCarthy, who began his career as 
a copy boy on the old Chicago Amer- 
ican, covered City Hall and the Illi- 
nois State Legislature for the now- 
defunct Chicago Today. He joined 
Mayor Richard J. Daley’s press staff 
in 1974, and became Byrne’s chief 
spokesman in 1981. 

— 

Ky0zo Moki, 76, former chairman 
of the editorial board of the Japanese 
newspaper Asahi Shimbun, died 
February 15 at the Yokosuka Citizens 
Hospital. He began as a reporter and 
later transferred to the New York 
bureau and became the first chief of 
the European news bureau in 1952. As 
the principal editorial writer in the 
mid-60s, he supervised a staff of 30 
writers and was a director of the Asahi 
Evening News, the English-language 
edition also published in Tokyo. 


* * * 


RAY STEFFENS, 64, a reporter for 
the Pittsburgh (Pa.) Press, died in a 
Pittsburgh Hospital March 2 after suf- 
fering a heart attack in the newsroom. 
He had returned to work recently 
after-a long illness. 


* * * 


HENRY J. TAYLOR, 81, a former 
United States Ambassador to 
Switzerland and a veteran foreign 
correspondent and author, died 
February 24 at his home in New York 
City. He was appointed to the ambas- 
sadorial post by President Eisenhow- 
er, serving from 1957 to 1961. 

He was a foreign correspondent for 
Scripps-Howard newspapers in 
World War II and was a syndicated 
radio commentator on economic and 
social issues. His column for United 
Feature Syndicate ran from 1961 to 
1981. 

‘wire 


VALERIE TYSLIAVA, 69, publisher of 
the Lithuanian-language newspaper 
Vienybe in Brooklyn, died at her 
home February 18. 
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By M.L. Stein 


The 107-year-old Berkeley (Calif.) 
Gazette ceased publication March 10, 
ten days after the Brown family filed a 
multimillion lawsuit against Ingersoll 
Publications Co. over the issue of 
ownership. 

The suit in Contra Costa County 
Superior Court charges the Ingersoll 
firm with financial mismanagement of 
the Gazette and, in effect, walking out 
of its ownership obligations to the 
paper and the former Richmond 
Independent, now called the Contra 
Costa Independent. 

Warren A. Brown, Jr. and Audra 
Nell Brown assert that Ingersoll did 
not live up to its obligations to pay 
more than $6.4 million to the Browns 
and certain other shareholders of 
Brown Newspaper Co. for the two 
publications. 

The Browns also seek to have the 
Ingersoll group pay more than $7 mil- 
lion to Barclay’s American Business 
Credit of Hartford, Conn. in past 
debts. 

Brown, who was for several years 
publisher and a major owner of the 
Gazette and Independent, alleges that 
since the sale of the newspapers to 


Ingersoll in 1981, Ingersoll has failed 
to provide an accounting, failed to 
make payments on the purchase price 
and did not keep current the papers’ 
obligations to other creditors. 


Peter Hunt, a San Francisco attor-. 


ney representing the Browns, told 
E&P that the Ingersoll group claims it 
never bought the papers, but only 
agreed to manage them. 





ingersoil president Tom 
Geyer called the allegations 
in the suit “utterly 
ridiculous.” 








“This is deliberate obfuscation on 
Ingersoll’s part,’’ Hunt said. ‘‘In our 
view, the suit is the end point of tragic 
mismanagement. Once again, local 
family-owned newspapers have been 
victimized by predators.” 

‘‘For Ingersoll to claim they didn’t 
own the Gazette and Independent 
would be like Otis Chandler saying he 
didn’t own the Denver Post because 
it’s really owned by Times Mirror 
Co.,’” Hunt remarked. 





Berkeley Gazette stops publishing; Ingersoll Co. sued 


The Ingersoll company, headed by 
Ralph Ingersoll Jr., is based in Shar- 
on, Conn. It says that it manages 22 
daily and 40 weekly papers around the 
country, all owned by separate cor- 
porations. 


In California, they also include the 
Burbank Daily Review, Glendale 
News Press and the Orange Coast 
Pilot. 

Hunt said the Gazette, which went 
from a daily to a twice-weekly a 
month ago, had been losing money 
badly. It’s demise fell on its 107th 
birthday to the day. 

Ingersoll president Tom Geyer 
called the allegations in the suit 
‘utterly ridiculous.”’ 

He said Ingersoll agreed to take 
over management of the Gazette and 
Independent in 1981. 

‘*The Brown family was broke and 
asked us to take the papers over,”’ 
Geyer continued. ‘‘We put in more 
than $1 million into the papers and 
never took a cent out.” 


Geyer blamed m i s- 
representations’’ by the Browns 
about the papers and union problems 
as the reasons they failed to produce a 
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Direct lithography in Milwaukee 


Press conversion mixes ink and water before the press 
and results in excellent color graphics 


These days, when newspaper pro- 
duction people talk press conversion, 
they’re usually talking conversion 
from letterpress to offset, or perhaps 
flexography. Newspapers, Inc., of 
Milwaukee, Wisconsin, has gone a 
completely different route — direct 
lithography — and, according to the 
company’s production people, it’s 
working. 

A decade ago, skeptics dismissed 
the notion that ink and water could be 
mixed before being pumped to the 
press. Today, the Milawaukee Jour- 
nal and Sentinel are not only doing it, 
they’re doing it in color. 

The feasibility of mixing water and 
ink was first considered in the mid- 
1970s as stereotyping approached 
obsolescence. Publishers throughout 
the country began to struggle with 
options: should they convert to new 
but expensive offset presses (which 
most have done) or convert letter- 
press presses to DiLitho® or other 
offset conversion systems, which at 
the time had not proven themselves. 

The Journal Company searched for 
an alternative, relying on the vision of 
its own pressmen, electricians and 
machinists. The staff at Newspapers, 
Inc., the division of the Journal Com- 
pany that publishes the Journal and 
Sentinel, took the unprecedented 
approach of delivering a single mix- 
ture of ink and water/fountain solu- 
tion directly to the plate. The letter- 
press units could retain their original 
ink distribution systems, and the con- 
version could be done internally, 
greatly reducing the cost of the 
project. 

Jerry Lettenberger, the company’s 
building maintenance supervisor, was 
the catalyst for the project. 
Lettenberger noted that the letter- 
press ink distribution system was rel- 
atively simple because there was no 
water/fountain solution to disperse, 
only ink. Conventional direct 
lithography used both a water/ 
fountain solution and ink, and they 
had to be transferred separately to the 
plate. 

Lettenberger, the company’s resi- 
dent inventor, figured the ink and wa- 





ter/fountain solution could be pre- 
mixed and delivered as a stable mix- 
ture to the plates, where it would 
separate neatly into its respective 
image and non-image printing areas. 
The only question was: would the ink 
print correctly if mixed ahead of time 
with water/fountain solution? 

In 1975, the first tests were con- 
ducted using a mixture of water and 
black news ink. Surprisingly, the ink 
and water stayed together as a mix- 
ture, then separated precisely on the 
lithographic plates. 

Encouraged by the tests, Newspap- 
ers, Inc., outfitted its first letterpress 
unit for direct lithography. The press 
utilized a mixing system and saddles 
to compensate for the differences in 
plate thickness. When the process 
proved to be a success, more units 
were converted. 

The conversions continued until 
late 1979, when all of the paper’s 
black printing utilized direct lithogra- 
phy on modified presses. 


Unfortunately, printing quality with 





the process red ink by the new method 
wasn’t very good. Instead of forming 
a mixture, the ink formed weak solu- 
tions of chemical bonds with the wa- 
ter/fountain solution. Rather than 
producing vivid color graphics, a 
combination of scumming and blind- 
ing occurred. 

Recognizing that the problem was 
one of ink and chemistry, the com- 
pany began working with its black ink 
supplier, the J.M. Huber Corporation 
of Edison, N.J. 

‘‘We had to come up with an ink 
that would hold the water in suspen- 
sion so it would not mix with the pig- 
ment and oil,’’ says Ken Adams, vice 
president/production director for 
Newspapers, Inc. ‘‘That was the 
whole key — keeping the water dro- 
plets in suspension so they would 
separate only when they hit the 
plate.”’ 

Carbon black, the pigment used in 
black ink, has a chemical structure 
that will not go into solution with 
water. But the structure of color ink 


Bob Keoughan, customer service manager for Huber, examines printing 
plates to determine how sharply the ink will transfer to paper once the presses 
are running. 
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pigments encourages weak ink/water 
solutions. 

After intensive analysis, Huber’s 
chemists discovered ways to lower 
the ink’s surface tension and keep it 
from going into solution. That was in 
the lab. They then had to formulate 
the ink so it would work consistently 
under a wide range of temperature, 
pressure and paper conditions. 

After testing numerous formula- 
tions, the chemists and Newspapers, 
Inc., arrived at the proper combina- 
tion to develop color inks capable of 
lithographic printing from a mixture 
of water and ink. Additionally, an en- 
tirely new set of quality control tests 
was developed for the special inks. 

Once on the Journal and Sentinel 
presses, the inks were successful. 
The last color deck was converted to 
direct lithography in November 1982. 
When all the costs were tallied, the 
conversion came in at less than a mil- 
lion dollars. 

‘*‘The development and 
implementation of this system by our 
staff was a remarkable achieve- 
ment,’” comments Robert Kahlor, 
senior vice president/operations for 
Newspapers, Inc. ‘‘We firmly believe 
we developed a unique direct 
lithographic system that provides bet- 
ter quality at less cost than any direct 
lithographic or offset conversion sys- 
tem being used today.”’ 

Journal and Sentinel editors also re- 
port enthusiasm about the quality of 
color reproduction. Their papers dis- 
play color on the front pages every 
day and in several special sections 
through the week, including Sunday 
Journal feature sections. 

‘*We now use spot color every day 
and full color about three times a 
week,’’ reports Trueman Farris, the 
Sentinel’s managing editor. ‘‘We do 
this because we’re confident that we 
will get excellent, often spectacular, 
color.”’ 

Dick Leonard, the Journal’s editor, 
says, ‘‘It’s similar to offset color and 
has made a big difference to us 
because we’re so color-conscious. I 
think our expanded use of color has 
made the paper much more 
appealing.” 

J.M. Huber is now considering the 
application of the color inks to other 
methods of printing, including offset, 
in which Huber believes it may 
improve ink distribution. 

With conventional offset systems, 
it is critical to maintain proper ink/ 
water balance. Bob Keoughan, Hub- 
er’s customer service manager, 
explains, ‘That balance is difficult to 
preserve with today’s offset presses. 
The system tends to go out of balance 
because factors such as dirt and tem- 
perature affect the usefulness of the 








water/fountain solution. Frequent 
changes are necessary in the flow of 
ink and water going to the presses to 
compensate for this. This adds up toa 
time-consuming program during 
press time.” 


At Newspapers, Inc., whatever 
goes through the ink distribution sys- 
tem is a constant flow that never 
changes, eliminating the need to con- 





tinually change the ink and water bal- 
ance. 

Huber thinks the system could be 
adopted by offset press manufactur- 
ers in their dampening systems, there- 
by delivering the ink and fountain 
solution as a single mixture. Mil- 
waukee represents the first step in 
that direction, but it remains to be 
seen if it would work in the offset 
process. 


The prince and the press 


It’s not unusual for the first test run 
of a multi-million dollar offset press to 
attract a crowd of interested parties, 
including executives from both the 
manufacturer and the buyer. But re- 
cently, when Tokyo Kikai Seisa- 
kusho tested the first of two offset 
presses destined for the Dallas Morn- 
ing News, a crown prince was among 
the onlookers. 

Crown Prince Akihito of Japan vi- 
sited the TKS manufacturing facilities 
in Kawasaki, Japan, in mid-January 
to observe the test run of the first of 
two identical presses being built for 
the News. The prince said he was 
impressed by the size of the eleven- 
unit, ten web machine, the largest 
ever built by TKS. 

The prince’s visit was followed the 
next day by a demonstration of the 
press for more than 40 Japanese news- 
paper publishers and production peo- 
ple. They, too, were impressed by the 
size of the press — it is much larger 
than machines required for Japanese 
newspapers. 

Each of the two presses, which will 





be installed at the News’ satellite 
printing plant now under construction 
in Plano, Texas, consists of ten units, 
seven half-decks, a four-color sat- 
ellite unit and a double-delivery 3:2 
160-page folder with three-high form- 
ers. 

The ‘‘final exam’’ for the first press 
was the printing of a twelve-section, 
64-page product that included 26 
pages of full color, two four-page sec- 
tions with full color on every page and 
two pages of spot color. The product 
size was limited because the test bed 
permitted only four webs to be run. 
The final test was printed at a tacho- 
meter speed of 70,000 papers per hour 
with no detectable difference in quali- 
ty or registration from results 
obtained at slower speeds. 

The first press will be dismantled 
and shipped to the U.S., scheduled 
for arrival in mid-April. The second 
press also will be tested in the factory 
and is slated for shipment in June. 

The TKS presses were purchased 
by the News from Taft Equipment 
Sales Company of Chicago. 
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On the supply side . 


The Patriot News Company, Harrisburg, Pa., is 
installing a $500,000 COLLIER-JACKSON computer 
system in its circulation department to handle the 
circulation activities of the Patriot, the Evening News 
and the Sunday Patriot-News. 

The program, which will be phased in during an 
eight-month period, will keep track of information on 
approximately 1,300 newspaper carriers; keep tabs on 
roughly 2,500 single-copy vendors; and keep the 
newspaper’s pay-by-mail plan up to date. 

Circulation director Betty Way said the new system 
allows customer-service representatives to call a 
consumer’s record and enter subscription information 
and delivery reminders to carriers through a typed 
memo that is attached to their bundles. 

The system also provides that subscribers who call 
before 7 p.m. may stert or stop any of the newspapers 
the following day. Changes for the Sunday paper can 
be taken as late as noon Saturday. 

In addition, the computer collects information for the 
38 district managers and distributors, providing faster 
delivery to subscribers who were initially missed. 

The system is replacing three primarily manual 
operations in the circulation department — billing, 
bundling and mailing. 

ee. 

Scripps-Howard, a new entrant into the newsrack 
manufacturing business, has reached an agreement to 
purchase SOUTHERN NEWS RACK COMPANY of 
Palestine, Texas. 

‘*When combined with the newspaper racks 
manufactured by our new Berkley-Small Manufacturing 
Company in Medina, Ohio, it provides Scripps-Howard 
with significant production capacity for the manufacture 
of top quality news racks in impressive quantities,”’ 
said Edward W. Estlow, president and chief executive 
officer of Scripps-Howard. 

Effective June 9, sales of Southern News Rack 
Company’s product will be handled through 
Berkley-Small, the Mobile-based Scripps-Howard 


Company. 

Southern News Rack Company will operate as a 
wholly-owned subsidiary of Scripps-Howard, with no 
change in current staff or management anticipated, 
according to Estlow. 

i ae 

KREONITE, INC., of Wichita, Kansas, has entered 
into an agreement with the Associated Press to supply 
photographic processing equipment for the wire 
service’s coverage of the 1984 Olympics in Los Angeles 
July 28 through August 12. 

A variety of equipment, such as Kreonite’s C41, E6 
and black and white roller tansport film processors, 
color print processors and manual processing 
equipment will be used. 

ee 

WESTERN COLORPRINT, a supplier of preprinted 
newspaper supplements in the western states, has 
reached an agreement to provide heatset/offset color 
magazine printing for the Seattle Times and Phoenix 
Newspapers, Inc., publishers of the Arizona Republic 
and Phoenix Gazette. 

The supplements will be printed for Western by 
Treasure Chest Advertising Company at their plant in 
Pomona, California, utilizing Harris N-900 presses. 
Previously, the magazines were printed rotogravure for 
the Times at Alco Gravure and for the Phoenix 
Newspapers at Standard Gravure. 

According to Jeffrey Reimer, Western’s president, 
both newspaper companies will realize reductions in 
printing and separation costs and will be able to offer 
shorter lead times to advertisers. The newspapers will 
produce their own separations, providing Treasure 
Chest with plate ready negatives. Printed products will 
be delivered to the newspapers within five days. 

‘*Few newspaper magazines can be profitable on 
national advertising revenue alone,’’ Reimer said. ‘‘The 
shorter lead schedule will be attractive to local 
advertisers. Even without additional linage, both the 
Seattle and Phoenix magazines will now be soundly 
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profitable,’’ he reported. 
oe 

HASTECH, INC., of Manchester, 
N.H., has announced an agreement 
to implement a two-way interface 
between its own advanced ad 
makeup system and the Display Ad 
Tracking System from REALTIME 
ASSOCIATES, Satellite Beach, Fla. 

The Hastech ad makeup system 
features the AdPro® interactive ad 
layout terminal, which allows 
operators to organize the text, 
design, layout and placement of 
display ads with an easy-to-use 
graphics tablet. The Realtime 
system uses a sensor to record data 
stored on small tracking cards 
inserted in individual ad jackets and 
integrates the processes of ad entry, 
scheduling, reporting, dummying, 
tracking and billing. The interface 
will provide the basis for an 
integrated, efficient ad management 
system, according to Hastech. 
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Times vs. Sullivan 
(Continued from page 18) 





Washington Post, said the press’ 
‘freedom from prior restraint’’ 
guarantees its liberty. ‘‘If you 
deliberately publish something false, 
you ought to be made an example of.”’ 

Boccardi commented that news- 
rooms today are ‘‘libel senstive’’ as a 
result of the litiginous climate. ‘‘I find 
myself interrogating reporters on a 
difficult story in much the same way 
our lawyers would.”’ 

Boccardi said AP believes in keep- 
ing ‘‘contemporaneous memoranda”’ 
in the preparation of difficuit stories in 
order to buiid a positive record of the 
editorial process. 

It’s also a good idea to ‘‘avoid loose 
talk,’’ he said. ‘‘When there’s a 
potential libel problem, you button 
that staff up.”’ 

Boccardi’s point about memos was 
widely contested. 

Some attorneys felt memos ‘‘show- 
ing the details’’ of the editorial proc- 
ess, particularly ‘‘self serving ones,”’ 
would give plaintiffs’ attorneys a field 
day in court. Others said not having 
records would make juries think a 
publication had something to hide. 

David Marion, a libel attorney for 
the Philadelphia Inquirer, remarked 
that the fewer the amount of internal 
documents available, ‘‘the more you 
force the plaintiff to focus on the arti- 
cle itself and the quicker you have 
your reporter off the stand.”’ 

But Burt believes that no matter 
which course a publication follows, 
the plaintiff's courtroom strategy to 
expose the editorial process will be 
the same. 


‘*You want to lay open that news- 
room like the belly of a gutted fish,” 
he said, referring to ‘‘state of mind”’ 
discovery allowed under Herbert vs. 
Lando. 


Burt, however, was also among 
those who believe a ‘‘new mech- 
anism’’ for defamation cases is 
needed to provide an ‘‘alternative’’ to 
libel litigation. 


There was also support for limiting 
the amount of damage awards ‘“‘to a 
reasonable relationship to actual 
injury.” 


Judge Irving R. Kaufman, chief 
judge for the U.S. Court of Appeals 
for the Second Circuit, proposed the 
‘retraction option’ as an alternative 
remedy. 


‘*A retraction remedy supported by 
a right to actual damages might be 
preferable to traditional damage 
awards,” he said. 





Judge Kaufman said the ‘‘retrac- 
tion option’’ may be ‘‘a more realistic 
balm for damaged reputations’’ than 
money compensation and could help 
restore public confidence in the press 
by showing a willingness to 
acknowledge and correct mistakes. 

He also felt the ‘‘retraction option”’ 
would protect smaller newspapers 
from the potentially devastating 
effects of large libel verdicts. 





Boccardi said the court’s 
decision “is not a hunting 
license to get public 
figures, a license to lie or to 
attack the nation’s capacity 
to trust its public officials. It 
is the basis for unihibited, 
but responsible scrutiny, of 
public officials, public 
figures and public acts.” 





Irving Younger, a Washington 
attorney, cautioned that Serious 
‘*First Amendment problems’”’ could 
result from Kaufman’s retraction pro- 
posal ‘‘if a newspaper refuses to pub- 
lish it or a plaintiff's attorney doesn’t 
accept it.”’ 

Younger felt there is ‘‘at least a rea- 
sonable chance’’ of the Supreme 
Court ‘‘eliminating punitive dam- 
ages’’ in libel cases, but he believed 
such a decision was several years 
away. 

‘**There’s no place in a free society 
for punitive damages,’’ stated Eugene 
Roberts, executive editor of the 





Inquirer. *‘It amounts to a fine, like a 
criminal penalty, on speech.” 

Punitive awards levied against the 
press were far in excess of fines paid 
by ‘“‘embezzlers, swindlers’’ and 
other criminals, he said. 

Roberts noted that Metropolitan 
Edison, the operator of Three Mile 
Island, was recently indicted for 
allegedly ‘‘deliberately falsifying 
documents”’ about the nuclear plant’s 
safety. 

If Metropolitan Edison is con- 
victed, the utility faces a total of 
$85,000 in fines, Roberts said, ‘‘for 
behavior that risked the lives of 
650,000 people.”’ 

The Inquirer, in the meantime, re- 
cently had a $4.5 million libel verdict 
rendered against it, including $3 mil- 
lion in punitive damages and $1.5 mil- 
lion in compensatory damages. 

The suit was brought by former 
U.S. Attorney Richard Sprague who 
charged an Inquirer story defamed 
him when it stated that he failed to 
prosecute for murder a man who was a 
friend’s son. 

Roberts said the current libel cli- 
mate doesn’t just have a ‘‘chilling 
effect’’ on news gathering; it has been 
‘a total freeze.” 

When the Inquirer was planning an 
investigative series on the lower court 
system, ‘‘one reporter balked at being 
assigned the story. He feared he'd 
spend his life in court and his career 
might be damaged.” 

Roberts added that in the past, the 
Inquirer would have as many as 50 
reporters eager to do sucha story, but 
this time there was ‘‘only one volun- 








MPS has the new 13” SAU grid sheets 
in stock for immediate delivery. Now 
available are broadsheet grids for 6 
columns, for 6 and 8 columns and for 
6 and 9 columns. A matching 5 col- 
umn tabloid sheet is also ruled with 
the new SAU column sizes. In addition 
5 sizes are in stock for make-up of ads 
less than full-page sizes. 

Free samples are available. Call Dick 
Morton at 1 800 621-1507 to discuss 
your SAU grid sheet requirements. 
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SYNDICATES 





By David Astor 


About five years ago, Ranan R. 
Lurie decided that he could bring an 
added dimension to his political 
cartooning by working abroad. 

His first stop was the Honolulu 
Advertiser in 1979. Lurie then joined 
the Bonn, West Germany-based Die 
Welt in 1980, and the London Times in 
1981. He was the first editorial car- 
toonist hired by the British paper 
since it began publishing in 1785. 

Lurie—who put together a book of 
his work in each of the above loca- 
tions—said he thoroughly enjoyed his 
sojourns at the three newspapers. But 
his most interesting experience was 
yet to come: working as senior politic- 
al analyst and cartoonist for Japan’s 
Asahi Shimbun, a huge national daily 
published in Tokyo. 

“I think it was my most exciting 
year both professionally and social- 
ly,’’ said Lurie during a phone 
interview at his Hawaii home March 
7—three days after leaving Japan. 

His Asian stay was so exciting, the 
cartoonist explained, because it was 
so unlike anything he had 
experienced before. ‘‘I was working 
in a way for the Mars or Jupiter 
Herald,”’ declared Lurie. ‘‘The code 
of manners, the code of ethics, the 
code of professionalism, and the code 
of politics were very different.’’ 

For one thing, Lurie said Japanese 
editorial cartoons are not as hard- 
hitting as American ones, with one of 
the reasons being the requirement 
that five editors approve them before 
they go to print. Lurie recalled telling 
Japanese editors: ‘‘Imagine how the 
‘Mona Lisa’ would have looked if it 
was painted by consensus!”’ 

Lurie himself received assurances 
before going to Tokyo that his car- 
toons would not be under the usual 
Japanese restrictions, so his work 
was quite a revelation to the country’s 
readers and journalistic community. 

“‘T think they were fascinated and 








Working for a Tokyo paper 


Political cartoonist Ranan R. Lurie of Universal Press Syndicate 
discusses his just-completed stint on the staff of the 
12.2-million-circulation Asahi Shimbun daily 


TD) 


Ranan R. Lurie (right) with Japanese Prime Minister Nakasone. 


somewhat bewildered at... my 
throwing bricks in every direction,” 
he said. ‘‘And they thought it was 
‘very interesting’ that one day I would 
praise Prime Minister (Yasuhiro) 
Nakasone on one issue and the next 
day attack him on another.’’ Japanese 
political cartoonists supporting the 
leader would be expected to back him 
on every issue. 

Whatever the content of Lurie’s 
drawings, Asahi Shimbun editors 
were thrilled to see the name of their 
paper appear in various worldwide 
publications printing the cartoons. 

‘‘They were collecting newspapers 
like a devoted stamp collector col- 
lects stamps,’’ reported Lurie, who 
the 1984 Guinness Book of World Rec- 
ords calls ‘‘the most widely syndi- 
cated’’ political cartoonist in the 
world. His work, distributed by Uni- 
versal Press Syndicate (represented 
internationally by Editors Press Serv- 
ice), appears in 51 countries and 400 
newspapers with a combined circula- 
tion of 62 million. 

The Asahi Shimbun itself ran at 
least three of Lurie’s five cartoons 





each week, with the paper’s English- 
language edition carrying all five. 

Also known for his caricatures of 
political figures, Lurie developed the 
national symbol ‘‘Taro San’’ for 
Japan during his Tokyo stay (see 
E&P, October 1). The symbol—a 
counterpart to America’s Uncle Sam, 
England’s John Bull, France’s 
Marianne, etc.—was greeted enthu- 
siastically by Nakasone, and picked 
up for use by many of Japan’s smaller 
dailies. But Asahi Shimbun’s two 
main competitors—the Yomiuri 
Shimbun and the Mainichi Shim- 
bun—steered clear of Taro San for 
obvious reasons. 

The three papers have quite a 
circulation war going. Readers are 
given little dolls, perfumed soap and 
other gifts if they switch papers—and 
many do. But circulation still remains 
relatively constant, with 14 million for 
Yomiuri, 10 million for Mainichi, and 
12.2 million for Asahi. Lurie said 
98.5% of the circulation total for Asa- 
hi Shimbun—which he calls the 
**New York Times of Japan’’—comes 
from subscription sales. 
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“Qoh...00 they have skeletons in their closets !” 


As the three circulation totals indi- 
cate, Japan has quite a large popula- 
tion. With over 100 million people liv- 
ing in just 142,726 square miles, space 
is dear and rents are high. Lurie Saida 
“nice apartment”’ can cost $4,000 to 
$5,000 a month. 

Lurie said he enjoyed Japanese 
food, which he felt was not much dif- 
ferent than Japanese food served in 
U.S. restaurants. By way of compari- 
son, he observed that Chinese cuisine 
is much different in China than in the 
USS. 

China, the U.S., the Soviet Union, 
and Korea are the countries that 
Japanese people are most interested 
in, according to the cartoonist. 

Lurie, whose Japanese work will be 
the subject of a book, said he himself 











TAKE YOUR PLACE, “TARO SANE 


is now much more aware of the 
‘‘importance of the Far East’’ to 
America and the world. 

Many of the world’s most known 
leaders have been interviewed by 
Lurie, including the late Anwar el- 
Sadat of Egypt, Menachem Begin of 
Israel, and Ferdinand E. Marcos. 
When the Philippines dictator denied 
responsibility for the Benigno S. 
Aquino Jr. assassination at Manila’s 
airport August 21, Lurie challenged 
him to take a lie detector test. Marcos 
said he would, but never did. Lurie 
reported that he has received permis- 
sion to interview Lebanese leader 
Amin Gemayel, and was considering 
the possibility at E&P press time. 

Lurie conducts about four major 
interviews a year. He uses them both 








See? Even the lie detector cannot prove that | killed Aqure 


Three of Lurie’s Asahi Shimbun cartoons. The symbol he created for Japan is in the center drawing. 


for writing syndicated articles and 
developing ideas and insights for his 
political cartoons. 


Born in Israel but now a naturalized 
U.S. citizen, Lurie said he plans to 
reside in America for an indefinite 
period. His new home base starting 
this month is U.S. News & World Re- 
port in Washington, D.C. He will 
draw one full-color cartoon a week for 
the magazine (see E&P, February 
18). Lurie will also be affiliated with 
several major newspapers. 


Lurie, in explaining why he is now 
going to stay put for awhile after his 
five-year odyssey, stated, ‘‘I finished 
my ‘education.’ And my daughter is 
entering the first grade in Septem- 
ber.”’ 





The pastor of a 1,200-member Fort 
Myers, Fla., church is launching a 
comic strip in the U.S. via the 
Dickson-Bennett International Fea- 
tures syndicate. 

Dr. W. Goddard Sherman, who will 
be retiring June | after 35 years as a 
United Methodist minister, has 
already been drawing ‘‘Roscoe”’ for 
newspapers in countries such as Zim- 
babwe and South Africa. 

‘*Roscoe”’ features a black family. 
There is physician Dr. Harold Hob- 
son, his wife Henrietta, teen daughter 
Cindy, young son Roscoe, and clum- 
sy dog Caesar. 

Dr. Sherman studied at the Art 
Institute of Pittsburgh and worked in 
an ad agency in that city. After being 





Comic by retiring Florida minister launched in the U.S. 
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Dr. Hobson witnesses a breakthrough in automobile surgery. 


drafted during World War Il, and 
working with chaplains on Guadal- 
canal, he decided to enter the minis- 
try. Dr. Sherman subsequently 
attended Brown University and the 
Pittsburgh Theological Seminary. He 
served on the University of South 





Florida faculty for seven years. And 
he has free-lanced magazine cartoons 
and done ‘‘Laff-A-Day’’ comic pan- 
els for King Features Syndicate. 


Dickson-Bennett is based at 1324 
North 3rd St., St. Joseph, Mo. 64501. 





Material from the Boston Globe will 
be carried on the KNT News Wire 
beginning March 19. 

The Globe dropped out of Field En- 
terprises’ Independent Press Service 
earlier this year after Rupert Murdoch 
purchased the Chicago Sun-Times 
(see E&P, February 4). 

KNT, marketed by the Tribune 








Company Syndicate (TCS), combines 
material from Tribune Company and 
Knight-Ridder newspapers. The sup- 
plemental news service is distributed 
to about 150 clients worldwide. 
Globe columnists, sportswriters, 
political reporters, and medical sci- 
ence and high-tech writers will be car- 
ried on KNT. Also available will be 





KNT supplemental news wire to carry Boston Globe material 


arts and film features and travel arti- 
cles. 

And TCS president and chief exec- 
utive officer Robert S. Reed noted 
that the Globe’s list of regular con- 
tributors from major universities and 
think tanks will be on KNT. These 


(Continued on page 36) 
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(Continued from page 35) 


include Harvard professor and Latin 
American specialist Jorge Domin- 
quez, Harvard international eco- 


nomics professor Richard N. Cooper, 
Wellesley College economics pro- 
fessor Marshall I. Goldman, MIT 
political science professors Robert I. 
Rothberg and William E. Griffith, 


Harvard European affairs specialist 
Stanley Hoffmann, and U.S.-Japan 
relations specialist Ezra Vogel of the 
Harvard Center for International 
Affairs. 





The Washington Post Writers 
Group is offering a series of eight 
excerpts from Bob Woodward’s 
Wired: The Short Life and Fast Times 
of John Belushi beginning May 27. 

The excerpts from the Simon & 
Schuster biography—a Literary 
Guild selection—will run prior to the 
work’s appearance in bookstores. 

Woodward, 42, interviewed over 
200 people for the book, including 
childhood friends of Belushi’s from 
Wheaton, Ill. (also the author’s home- 
town), studio heads, agents, musi- 
cians, and actors and actresses. The 
book, which includes a detailed 
account of the controversial com- 
edian/actor’s last 19 days, took over a 
year to complete. 

The assistant managing editor/ 
investigative of the Washington Post 
is the coauthor of three previous best- 
sellers: All the President’s Men, The 
Final Days and The Brethren. Wood- 





Bob Woodward 


ward and Cari Bernstein’s reporting 
on the Nixon administration earned 





Excerpts from Woodward's Belushi book offered 
Eight-part series from WPWG will be available in May 


bagi. 4 c s 
John Belushi 


the Post the 1973 Pulitzer Prize for 
Meritorious Public Service. 


NBC 





Cartoonist Chuck Sharman was 
told in January that he had to have 
major surgery and then spend several 
months recovering in a hospital. To 
make matters worse, the creator of 
**Salt Chuck’’—a popular comic strip 
in the Northwest—was only a few 
weeks ahead of deadline. 

All Sharman could do was warn his 
newspapers that he could no longer 
guarantee delivery after the end of 
March. 

But after Sharman’s 10-hour 
operation proved very successful, 
some of his artist friends on San Juan 
Island, Wash., came up with 
‘Operation Salt Chuck”’ to help save 
the strip while the cartoonist 
undergoes two months or more of re- 
cuperative therapy at Seattle’s VA 
Medical Center. 

An artist friend, ex-newspaperman 
Howard Schonberger, enlisted fellow 
Sunshine Gallery members to find tal- 
ent. (Sharman is a member of the Gal- 
lery—-an artist co-op in San Juan’s 
Friday Harbor, where the ‘‘Salt 
Chuck”’ cartoonist has a home in a 








Friends pitch in to save recovering cartoonist’s comic 





CONTINUIUG THE COMIC 
STRIP UNTIL I'M 











boat.) Peggy Sue McRae was chosen 
to do the pen-and-ink, and architect 
Harry Towne to handle the lettering. 
The three work under Sharman’s 
direction. 

The first newspaper approached, 








the Skagit Valley (Wash.) Herald, 
was enthusiastic about the idea. 
*“‘Sharman’s doing us a favor,”’ said 
editor Carl Molesworth. ‘‘Last thing I 
ever want to do is change a popular 
comic strip if I can avoid it.” 








Kermit of Muppets chairs Wildlife Week 


Kermit the Frog has been named 
honorary chairman of the 1984 
National Wildlife Week, which will be 
observed March 18-24. The 46th 
annual week’s theme is, ‘‘Water—We 
Can’t Live Without It.’’ 


Kermit and the Muppets are fea- 
tured in a King Features Syndicate- 
distributed comic strip. Their third 
movie—The Muppets Take Man- 
hattan—is scheduled for summer re- 
lease. 
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An agreement to publish ‘‘Beetle 
Bailey’’ graphic novels has been 
reached by cartoonist Mort Walker, 
King Features Syndicate, and Dargaud 
Publishing International of Green- 
wich, Conn. 

The books will not be reprints of 
newspaper strips (there are more than 
20 of these on sale) but rather new, 


Company will publish ‘Beetle Bailey’ graphic novels 


full-color, full-length adventures. 
French editions will appear sim- 
ultaneously with the books’ release in 
America. 

The first Dargaud ‘‘Beetle’’ novel, 
a 48-page trade paperback entitled 
Friends, is scheduled to come out in 
June. 

Walker, in describing the freedom 


of working in an expanded format, 
said, “‘I am able to develop the 
characters and see them in a different 
way than I can in the daily or Sunday 
strip. There’s a lot of room to work 
with. (And) I find that I’m drawing a 
lot more... because i’m not 
cramped into the little panels of news- 
paper strips.” 





Appointed at United 


Robert Fitz has joined United 
Media Enterprises—parent of United 
Feature Syndicate and Newspaper En- 
terprise Association—as senior editor 
of World Almanac Publications 
(WAP). He was formerly senior edi- 
tor of trade paperbacks at Macmillan 
Publishing and senior editor at G.P. 
Putnam’s Sons. 

Also new to WAP is Miguel Mad- 
rid, who will serve as production edi- 
tor. He previously held a variety of 
positions with Chanticleer Press, 
ArtNews Books, and Random 
House. 

And Connie Fidler has joined WAP 
as assistant to the publisher, Jane D. 
Flatt. 

In other United Media appoint- 
ments, Dennis Nosal is now manager, 
telecommunications and technology. 
He will assist the Television Services 
Group—consisting of TV Data, TV 
Update, TV Watch, TV Extra, and 
Tele-Log—with electronic systems 
development and graphic arts produc- 
tion capabilities in the U.S. and Cana- 
da. Nosal was most recently electron- 
ic systems manager for Time Inc.’s 
TV-Cable Week. 

Ted Douglas has been named mana- 
ger of sales for TV Watch, where he 
will be responsible for sales and 
advertising production in the Little 
Rock, Ark., marketing area. 


Puzzling magazines 


An agreement to co-publish four 
new crossword magazine titles 
beginning this summer has been 
signed by the Tribune Company Syn- 
dicate (TCS) and J.Q. Adams Pro- 
ductions. 

The four national bimonthly titles 
will include New York Daily News 
Crosswords (on sale July 5), Chicago 
Tribune Crosswords (July 5), Los 
Angeles Daily News Crosswords 
(August 2}, and Tribune Crosswords 
(August 2). 

TCS puzzle editor Herb Ettenson 
(see E&P, February 4) will serve as 
editor for all four magazines, which 
will be distributed via Warner Pub- 
lisher Services. 
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Maurice and the Preacher. 
‘Kudzu’ comic cards 


A new line of cards based on Doug 
Mariette’s ‘‘Kudzu’’ comic strip will 
be debuting this spring from the Lin- 
colnton, N.C.-based Dominion Press. 

The cards will feature Kudzu, 
Maurice, Dub, Veranda, the Pre- 
acher, etc. And there will be separate 
card lines for the Preacher and-the 
parakeet Doris. 

‘*Kudzu’”’ is a Jefferson Com- 
munications property distributed by 
the Tribune Company Syndicate. Mar-: 
lette, based at the Charlotte (N.C.) 
Observer, also draws editorial car- 
toons for King Features Syndicate (see 
E&P, October 29). 


‘Cathy’ merchandise 


‘“*Cathy Remembers,’’ an 
extension of the ‘‘Cathy’’ licensing 
program featuring Cathy Guisewite’s 
comic strip character as a child, will 
include products for girls man- 
ufactured by the Bibb Company, 
Bates Nitewear, Pilgrim Sportswear, 
Kahn-Lucas, and Fundimensions. 

Both the child and adult ‘‘Cathy”’ 
lines will be represented at the Uni- 
versal Licensing booths at The 
Licensing Show April 24-26 at Bally’s 
Park Hotel in Atlantic City, N.J., and 
at Licensing ’84 June 26-27 at the 
Sheraton Centre Hotel in New York 
City. Ted Martin’s Pavlov comic dog 
will also be at the two shows. 

The ‘‘Cathy’’ and ‘‘Pavlov”’ strips 
are distributed by Universal Press 
Syndicate. 


‘Marvin’ contest run 


Over 1,700 responded to a New 
York News contest in which cartoon 
baby Marvin asked readers to com- 
plete the caption, ‘‘You’re my val- 
entine because... .”” 

The winner was Tara Kilfoyle, 7, of 
New York City, who wrote, ‘*You’re 
my valentine because you never feed 
me broccoli.’’ The judge was ‘‘Mar- 
vin’’ cartoonist Tom Armstrong, 
whose comic strip is distributed by 
Field Newspaper Syndicate. 


Other top contenders included, 
**You’re my valentine because you 
spiked my formula with carob,”’ by 
Trudy Pattison of Frenchtown, N.J.; 
‘*You’re my valentine because 
Mom’s not around, Dad’s sick and 
Grandma just ran out of cookies,”’ by 
Kate Nissenson of New York City; 
and ‘‘You’re my valentine because 
we were born under the same hospital 
sign,’’ by Robin Sorensen of Ridge- 
wood, N.J. 

Kilfoyle’s prize was the matted, 
framed and autographed original 
comic art. 


Reuben dinner soon 


The National Cartoonists Society’s 
annual Reuben and category awards 
dinner will be held Monday, April 23 
at the Plaza Hotel in New York City. 











KEEP YOURSELF UP-TO-DATE 
WITH WHAT IS GOING OW IN 
AUSTRALIA BY SUBSCRIBING TO 
(published every second Friday), the oldest established 
and liveliest newspeper covering the advertising and 
communications industry in the very active and growing 

Australian market. 
— a oo oe oo oo oe oo ee el 
ADVERTISING NEWS 
Yatfa Building, 432 Elizabeth Street 
Surry Hills N.S.W. 2010, Australia 
Send a copy ef each issue for one year (26 issues)— 
Payment 


Annual Subscription te U.S.A. for $A 88.00. 
must be made by bank draft in Australian currency. 
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assitied Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 








FEATURES 


AVAILABLE 








ACTION LINES 


MONEY 





MAKE HELP-MATE your newspaper's 
consumer action line column...for re- 
sults. National orientation, local impact, 


scribers for 13 years. Free month's trial. 
Fanning Features, Box 34418, 
Bethesda MD 20817. 


BUSINESS 


“FEATURE ASSOCIATES” are a reg- 
istered trademark for Feature Associ- 
ates, located in San Rafael, California at 
899 E. Francisco Blvd. Feature Associ- 
ates is also a trade name. 








reader ony, low rates, satisfied sub- | S 


“MORE FOR YOUR MONEY'—Proven 
weekly column and fillers of money sav- 
ing consumer news. Mike LeFan, 1802 
3th, Temple TX 76501. 





MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 7 
Charles Court, Middletown NY 10940; 
(914) 692-4572. 








POLITICAL COLUMNS 





ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘Around Entertainment” with 
noes Our 12th year. International 

hoto News, Box 2405, West Palm 
Beach FL 33402. 








GENERAL 


VOICE FROM THE WOODS—500-word 
social commentaries by nonconformist 
differ from failed liberal and con- 
servative a. Samples. Walter 
ot 761 Kepier Dr., Mt. Vernon IA 








HEALTH 


“Senior Clinic."’ Specialist treats medic- 
al problems past middle life. Warm, Wit- 
ty, Authorative. Samples. HFM Enter- 
prises INC. Box 307, Edmonton, Alber- 
ta, Canada, T5J 257; (403) 973-2361. 








HOME 





CRACKERJACK new column—a real 
prize. “Your Home Decorator."" Sam- 
ples. ea Syndicate, Box 14, Dun- 
dee IL 60118; (312) 428-8902. 








E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE 








| BEEN LOOKING high and low for some- 
;one to keep a sharp eye on events 
unfolding in Washington? We cover Capi- 
tol Hill hearings and constantly update 
~ readers on issues brewing in the 

ureaucracy that can affect their life- 
styles. Turn to us regularly or as needs 
dictate. Washington Spectrum News 
Service, PO Box 56376, Washington DC 
20011; (301) 498-6062. 





REAL ESTATE 





HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said ‘‘concise, entertaining, wealth 
| of real estate —— solid writing 
i skills.” 8th year ith Lank, Box 
18447, Rochester NY 14618; (716) 
271-6230. 





RELIGION aim 





COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and aye Publishers’ News Service, 
1215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 





WINE 


“WINE ON THE TABLE,” weekly, 425 
words, now in 16th year. William Clif- 
ford, PO Box 195, Morris CT 06763; 
(203) 567-5336. 








ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPER BROKERS 


NEWSPAPER BROKERS 





ALAN G LEWIS, MEDIA BROKER 
On file ~ 100 active qualified buyers 
for daily, top weekly or cinig 14 publica- 
tions. Ridge Rd, Hardwick MA 01037; 
(413) 477-6009. 





Appraisals, Mergers, Sales. 

No Charge for Consultation. 
WHITE N WSPAPER SERVICE 
James W.R. White 
Box 109, McMinnville TN 37110 
(615) 473-2104 or 473-3715. 


Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc. 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 








BILL MATTHEW COMPANY conducts 
sagen agar confidential negotiations 
r sale and purchase of highest quality 


chase of a property. you should call 
(813) 733-8053 daytime; (813) 446- 
0871 nights: or write Box 3364, 
Clearwater Beach FL 33515. No obliga- 
tion, of course. 





BROKERS and CONSULTANTS 
for the purchase and sale of 
WEEKLY AND DAILY NEWSPAPERS 
W B GRIMES & CO, INC 
1511 K St, NW 
Washington DC 20005 
(202) NAtional 8-1133 


separately. 


daily and weekly newspapers in the | 


country. Before you consider sale or pur- | JOHN H. JEPSON AND ASSOCIATES 





Brokers You Can Trust 
Nationwide Service 
WAYNE CHANCEY 
CONSULTANTS/INVESTORS 
PO Box 86, Headland AL 36345 
Wayne Chancey (205) 693-2619 
Jim Hall (205) 566-7198 





EDWIN O. MEYER, BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage Rd, Richmond VA 23228; 
(804) 266-1522. 





BOOKS 











ANNOUNCEMENTS 


ANNOUNCEMENTS 





BUSINESS 


BUSINESS OPPORTUNITIES 





The East's largest Newspaper 
Production Conference... 


AMERICA * EAST 


NEWSPAPER PRODUCTION CONFERENCE 


March 28-30, 1984 

Hershey Lodge & 

Convention Center 
Hershey, Pa. 








Registration materials and 
exhibitor information available 
by calling 717-234-4067. 











PUBLISHER of highly respected social 
journal on Fiorida’s Gold Coast wishes to 
expand operations. Seeks top grade 
working associate to act as co-publisher/ 
editor. Some capital as well as outstand- 
ing record required. Write P.L., Box 
591, Palm Beach FL 33480. 





NEWSPAPER APPRAISERS 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, 





depreciation, insurance, corporate and 
| personal worth. Sensible fees. Brochure. 


Krehbiel-Bolitho, Inc., Robert N. 
Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 











Feature Your Feature in 
FEATURES AVAILABLE 
And Watch Your Syndicate Sales Soar! 


NEWSPAPER 


Layout and 
Design By 
DARYL R. MOEN 


“The author writes well has a clear, 
direct style. The book ties together current 
research and research applications in the 
field.” 
— Robert Taylor, 

Professor of Journalism 

University of Wisconsin-Madison 
Moen proceeds from the simple to 
the complex as he translates legibil- 
ity and design preference studies 
into simple terminology to show you 
how to design pages or even an en- 
tire newspaper 
1984, 276 pp., paper, ISBN 0-8138- 
1226-7, $19.90. Please add $1.25 per 
book to cover postage and handling. Send 
check or money order to Iowa State Univer- 
sity Press, Dept NLD, 2121 South State 
Ave., Ames, Towa 50010. 




















To Purchase or Sell 
JAMES A. MARTIN associat ES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 
WEEKLY NEWSPAPERS 
$25,000 DOWN 
Montana county exciusive in mountains, 
includes real estate. 
$125,000 DOWN 
Idaho 3 paper chain, agriculture area, 
includes tet en. 
60, DOWN 





Idaho weekly with shopper in nice loca- 
tion, job printing and 4 unit web press, 
owner may sell newspaper and printing 


PRINT SHOP 


| Montana: Excellent shop, . extremely 


clean business doing 1.2 million. 
Includes prime rome estate. $250,000 
down on $750,00 

CALL US (406) 266-4223 


John T. Cribb, PO Box 1220, Townsend 
NT 59644. 





JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 
31411; (912) 598-0931, day or night. 


KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consuitants 
r 550 Newspaper Sales 
ROBERT N. BOLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 


MEL HODELL, Newspaper Broker 
PO Box 2277, pore 91763 
(714) 626-6440 











Pacific NW Newspaper Associat 
Rod Whitesmith, et 6) 892- 7196 
Box 4487, Vancouver WA 98662 








NEWSPAPER BROKERS 
KNOW THAT 
E&P CLASSIFIEDS 
GET THEM 
THE BUSINESS! 








NEWSPAPERS FOR SALE 





MICHIGAN BI-WEEKLY, 6th year, 
25,000 direct mail, grossing $225M. 
Box 7082, Editor & Publisher. 





INDIANA mom/pop operation, gross! 
$70,000 with no solicitation. Good 
business community. Can be bought for 
$65,000 with small down payment to 
right party. Roy Holding & Associates. 

oe 212, Galva IL 61434; (309) 932- 





NORTHERN NEVADA prize ago, 

county seat adjudicated weekly, 1 

circu oo $125,000 
0. David Shire, 

Sate re NV 89820. 


‘oss, asking 
Box 704, 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 





NORTH CAROLINA WEEKLY serving two 
counties in industrialized area. Highly 
profitable return to man and wife team 
on $125 thousand 

Meyer, Broker, 720 
Richmond VA 23228. 


PUBLISHING property available in Zone 
5. Includes two county seat weekly 
newspapers and a TMC publication. 
$600M gross 1983. Send queries to Box 
7045, Editor & Publisher. 


SMALL CALIFORNIA DAILY. Attractive- 
ly priced. Profitable. Community enjoys 
exceptiona! Longe Modern plant and 
=. ox 6743, Editor & Pub- 
isher. 


SUCCESSFUL TV Magazine Zone 3. 
Unlimited growth potential. $50,000. 
Reason for selling; We own another TV 
Magazine (same name) in neighboring 
city. Only serious inquiries from those 
who love publishing. (919) 471-0378. 


SMALL OREGON MONTHLY in growing 
Mt. Hood resort area. Second-class per- 
mit, subscriber list, strong reputation for 
editorial excellence. No competition. 
Great potential. !deai mom-and-pop 
operation in beautiful Oregon Cascades. 
Reply Box 7044, Editor & Publisher. 


ross. Edwin 0. 
Hermitage Rd, 

















SOUTHERN CALIFORNIA, well 

established, 4500 paid circulation 

weekly. Unique. Unlimited growth 
tential. $150,000 gross. Must sell. 
Box 159, Jamul CA 92035. 





BOSTON—young growing established 
tabloid shopper serving affluent 
bedrooms of the Big Bean—Ready for 
absorption. Excellent tax carry over- 
$150,000 firm. Owner financing. Box 
73, Hardwick MA 01037. 





D&D Newspaper Brokers Inc. A weekly 
aper in growing area Northern CA. 
ress, building. Also, semi-weekly paper 

in S MO gross $500,000 year/press, 

building. Call or write 112 W. ist St., 

Cloverdale CA 95425. 

(707) 894-3339 (707) 263-0608 


SOUTHEAST ALASKA weekly, non- 
competitive situation. Well-estabiished, 
financially healthy. 1982 and 1983 
NNA first place, general excellence. 
New frag ay MCS. New apart- 
ment above shop. Owner will carry con- 
tract. Write Wrangell Sentinel, Box 798, 
Wrangell AK 99929, or phone evenings 
(907) 874-2301. 





THREE CONTROLLED circulation 
weeklies, Dallas-Fort Worth area. 1984 
te expected—$800K. All three for 

100K down, owner carry $400K bal- 
ance for ten years. Associated Texas 
a nc., Bill or Ed Berger, 
1801 Exposition Bivd., Austin TX 
78703; (512) 476-3950. 








WHAT HELPS US 
HELPS US 
HELP YOU 


To expedite your questions, 
claims and payments regard- 
ing classified invoices, 
please RETURN THE YEL- 
LOW COPY OF THE INVOICE 
WITH YOUR PAYMENT, and 
refer to the invoice number in 
all correspondence regard- 
ing your bill. This will assure 
proper credit to your 
account. 


THANK YOU: 
E&P CLASSIFIED 
DEPARTMENT 








CLASSIFIED ADVERTISING RATES 


Effective January 1, 1984 


LINE ADS 

1 week —$4.70 per line. 

2 weeks—$4.20 per line, per issue 
3 weeks—$3.50 per line, per issue. 
4 weeks—$2.90 per line, per issue. 





Add $4.75 per insertion for box service, 
count as an additional line in copy. 


Count approximately 37 characters and/or spaces per line. 
3 lines minimum (no abbreviations). 


DEADLINE: Every Tuesday, 2 pm (EST) 
for Saturday's issue. 


Payment must accompany ali Positions Wanted ads. 


DISPLAY CLASSIFIED 
The use of borders, boidface type, cuts or other decorations, changes your 
classified ad to display. The rates for display-classified are: 1 time-$75 per 
column inch; 2 or more times-$70 per column inch. 


DEADLINE: 8 days prior to publication date. 


Contract rates available on request. 


Box number responses are mailed each day as they are received. 


Editor & Publisher 
575 Lexington Av, NY, NY 10022. (212) 752-7050. | 


P 
1 

2 
3 
4 


A 


count as an additional line in copy. 


OSITIONS WANTED 

week —$3.15 per line. 
weeks—$2.60 per line, per issue. 
weeks—$2.30 per line, per issue. 
weeks—$2.10 per line, per issue. 





dd $3.25 per insertion for box service, 








CLASSIFIED ADVERTISING 
Order Blank 


Name 





Company 
Address. 
City 











Phone 
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Classification 





Copy. 






















































































Assign a box number and mail responses daily. 
Run ad Weeks. Till Forbidden 





Please indicate exact classification in which ad is to appear. 


Mail to: Editor & Publisher, 575 Lexington Av, New York, NY 10022. 











ANNOUNCEMENTS 


INDUSTRY SERVICES 





___ NEWSPAPERS FOR SALE 


CONSULTANTS 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





COMPUTER SOFTWARE 


MAILROOM 





VEEKLY near Houston $64,000 
1983. Le year Paes chewe $80, 
High growth area. Negotiable—good 
ms. faria Schmeider, PO Box 718, 
—— TX 77423; (713) 934- 





WEST CENTRAL FLORIDA. Successful 
l-year old weekly newspaper. Billed 


$208,000 first year. eC peg: Sal 
competitive market. Jim 
o hae O' Lakes FL 33539; (813) 





WISCONSIN county-seat weekly, 
$330,000 gross, Bas 000 cash a8 
Buy at 5°S. Roy Holding & Associate: 

= Galva IL 61434; (309) 932: 





NEWSPAPERS WANTED 


VETERAN NEWSMAN wishes to bu 4 
established weekly grossing $150,00' 
minimum to $600 -plus in southern 
New York, western ‘Connecticut or north- 
ern New Jersey. Can put up substantial 
down payment for right property. Box 
7040, Editor & Publisher. 








WILL consider buying small daily in 
western Sunbelt. Brokers okay. Box 
7078, Editor & Publisher. 





YOUNG experienced buyers ween. Se for 

Florida or South Carolina weekly or s 

2 that will “—y¥* seller financing. Box 
074, Editor & Publisher. 





PUBLICATIONS AVAILABLE 


GOING FAST: “How to Purchase a News- 
paper and Succeed.” Be ready when 
opportunity knocks. Inside details, 
appraisals, tax tips, sample contracts by 
publisher-editor-broker Jay Brodell. 
$22.50. Mountain West eon | Co 

Box 1841, Grand Junction CO 81502 





IN-DEPTH feedback on design, 
graphics, photos or editing. Mail criti- 
ques or on-site workshops tailored to 
your needs. Small and medium size 
newspapers and magazines my special- 
y. References, samples available. Call 
~ Ostendorf; (801) 394-8153 eve- 
nings. 





MARKETING & 
READERSHIP RESEARCH 





WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
ge research firm doesn't end there. 
or each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 
We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 
We weicome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 


SYSTEM 390 
Displa’ oy ad scheduling and “yr 
Classified ad typesetting and billing. 
Circulation management. 
Typesetting interface and editing soft- 


ware. 

Software for TeleVideo multi-user sys- 
tems. 1BM, DEC and most other 
microcomputers. Demo disks available. 
Free brochures and sample reports. 
Pacific Sun Computer Systems, Box 
5553, Mill Valley CA 94942; (415) 
383-4500. 





COMPUTERS 


COMPLETE HENDRIX 6400 Front-end 
System. Two PDP-1135 processors, two 
RKOS5 drives. Two Edit III's and five 
5700 terminals. Wire wizzard and Mark 
V typesetter included. Also some spare 
parts. Available inimediately. $15,000. 
Jim Otes, North Platte —_— North 
Platte NB; (308) 532-600! 


COMPUSTOR double-wide system with 
five Memorex floppy disc drives and five 
CompuEdit terminals. Also includes four 
Titus VDT's, one 1202 Tally printer, all 
interfaces, cabling, etc. verything 
needed to handle classified and edito- 
rial. Available immediately. $10,000. 
Jim Oates, North Platte Telegraph, 
North Platte NB; (308) 532-6000. 


NCR |-8251 computer system with 2 

disk drives; NCR I-8231 system with 2 

disk drives; 8 CRT terminals; 44 disk 
packs. Don Fair, Times & News Publish- 

ng Co, PO Box 370, Gettysburg PA 
17325; (717) 334-1131. 














EQUIPMENT 
& SUPPLIES 





“HOW TO MAKE $100, 000 A Year 
mercy Newsletters.’’ Free details. 
ox 34312, Betheseda MD 20817. 





SELL MORE BOOKS—Use our names. 
4050 mail order book dealers. FREE 
DETAILS—Publishers Services, 6318-E 
Vesper, Van Nuys CA 91411. 








CIRCULATE YOUR SERVICES 
to the 
Newspaper Industry! 

E & P CLASSIFIEDS 
communicate with the 
World's Largest 
Newspaper Audience! 
Call (212) 752-7050 








INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
a sales and boy crews, nationai re- 
— for action cali; (201) 966- 








CONSULTANTS 


GRAY & BORING? Will redesign weekly 
or daily papers. Rates va dvice on 
graphics-layout-color. (31 675-4742. 
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CAMERA & DARKROOM 
SQUeeze Lenses, new and trade 





oR 
Manufacturer/Specialists since 1968 
New, super nent surpass ail 
VARIABLE OR FIXED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278 


COMPUTER SOFTWARE 


ADMANAGER 

(formerly ADmaster) 
Established, powerful, versatile, user 
friendly, ADmanager is a newspaper 
advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
available. Write or call for brochure and 
report package. Sunlight Software, PO 
Box 100, Forestville CA 95436; (707) 
887-7141. 











_ BILLING SOFTWARE 
Designed by a publisher for ease of 
operation by non-computer users. Prints 
Journals, Bills, Aging and many unique 
Sales Reports. Single or Multi-Zone ver- 
sions available to run on Tandy/Radio- 
Shack computers. Call or write for sam- 
ple reports. Publisher Control Systems, 
223 West Fifth Street, Shawano WI 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 


CIRCULATION-$1195 
Software for TRS80III & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 





FIRE PREVENTION 


FIRE PROTECTION 
CO2 Pressline fire protection. Haion 
1301 systems in computer and control 
rooms. Installations in newspapers 
throughout the Southwest. Contact Wil- 
liam S. Moen, VP Engineer, Devcon Sys- 
tems Corp. , San Diego CA 92111; (619) 








MAILROOM 








CUTLER-HAMMER conveyors and spare 
parts. Also new Crabtree conveyors and 
re parts. 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, II, lll Stackers 

Baldwin Count-O-Veyors 104A’s 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 


CYPACK/AMPAG model RTN Transit 
tying machines. Four available. Fully 
functional. Seven years use ‘‘Wall Street 
Journal’’ production. Must sell 
immediately. Includes Miscellaneous 
spare — and 48 spools of plastic 
strap. Best offer. Respond to James van 
Pernis, Dow Jones & Company, Inc., PO 
Box 2000, Riverside CA 92 16; (714) 
688-5050 after 1 pm Pacific time. 


GOOD RECONDITIONED Cheshire and 
Magnacraft wre be machines with sing- 
le and multiwide label heads and quarter 
folders. Call Scott or Ed Helsiey; (800) 
527-1668 or (214) 357-0196. 


MULLER 227, Muller EM10 and Kansa 
Inserters with 5 stations in excellent 
condition, available immediately with 
full warranty. installation and training 
also provided. Reply to Graphic Mana 

ment Associates, Inc; (617) 481-85! 2. 


SHERIDAN 72-P inserter, factory re- 
built, guaranteed, ‘available 
immediately. Reply to Box 6776, Editor 
& Publisher. 

















@ 24P-48P and 72P SHERIDAN/ 
HARRIS stuffers eee pro- 
pense n (vain and pce lh in 
psn raining pi m inc ; 
® WANT! BUY. 48P and 72P late 
model bg er 

JIMMY R. FOX, MAIL ROOM CON- 
SULTANT; (713) 468-5827. 





SHERIDAN 72P and 48P tnserters, fac- 
tory rebuilt, guaranteed. 
— 24P Inserter with handfly 
e 

Completely rebuilt Sia MS and HH 
ee factory guarant 

Folded Edge First Bay System 
for Sheridan Inserters 
Sheridan 72P and 48P hopper loaders. 
Muller 227 and 227E Inserters. 
Muller 231 Counter Stackers. 
Kansa Inserter with four stations. 
Idab 440 Counter Stacker with pro- 
ae keyboard. 
dab Shrink 
Ferag H-500 on HS-80 Counter Stack- 
ers-factory rebuilt. 
Sta Hi 251 and 257 Counter Stackers. 
Sta Hi Telescopic Truck Loaders. 
Cutler Hammer Conveyor, Bottom Wraps 


and Pacers. 

Signode ML2EE and MLN2A Tying 

Machines. 

McCain Model 660-20 inserter with 8 

insert stations, brand new condition, two 

years old. 

All equipment in excellent condition and 

available immediately. Mechanical 

installation services also provided. 

ark TO BUY: MAILROOM EQUIP- 
MENT AND COMPLETE MAILROOM 

SYSTE is 


GRAPHIC MANAGEMENT 
ASSOCIATES, INC. 
Newspaper a s ‘wa Division 


Southboro MA 01 772; éi 7) 481-8562 





USED GOSS—STA-HI 251 and 257B 
Stackers, buy as is with no warranty, or 
rebuilt with a 90 day ing ye parts. 
Reply to Box 7018, Editor & Publisher. 





NEWSPRINT 


35"-35 Ib. Ground wood offset Man- 
dotone paper. We have a yw yierenl 
50-42" diameter rolls. C-G-B Printing, 
216 W. 3rd St. N., Newton IA 8515) 
792-8334. Ask for Tim or Willy. 








30 LB NEWSPRINT ROLLS all sizes 
BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 





Newsprint—Specialties, colors, con- 
verting. David F. Hoy-Paper Sales, Cor- 
we! Az 85230 602/297-9976;NY 212/ 





PHOTOTYPESETTING 











CompuWriter 
owners are lucky... 
They own half of a 
microCOMPOSER 
system! 
microCOMPOSER gives you com- 
puterized typesetting plus a busi- 
ness computer. Total control, 
total versatility. You won't want 
less. You don't need to spend 
more. Your CompuWriter is not 
obsolete... only the way you've 
been using it is. 
Let us change all that. 
Cybertext Corporation 
Box 860 Arcata, CA 95521 
707-822-7079 
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EQUIPMENT & SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PHOTOTYPESETTING 


PRESSES 


EQUIPMENT & SUPPLIES 


PRESSES 





AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
Guaranteed. WSI; (216) 729-2858. 





CASH FOR 
MARK |, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 


a 7 gp acy CompSet 500, 

00; CompS: $4000; Com- 
Set B1011/ Of, 3e280: CompSet 
510/504, $7500; CompSet 4510/ 
504, $8500; Com Edit 5618, $5000; 
CompEdit 5810, ; Compedit 
5900, $1 "9000 | mage Preview, 
$4000; TCO, $1500; AM 7133, 
ney ‘AM 5404, $2950. WSI; (216) 


USED TYPESETTING EQUIPMENT 
Cameras Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 
Bob Weber, (216) 831-0480 


COMPUWRITER TG I, complete with 
spare parts kit, processor, type fonts 
included, used very little and in 
excellent condition. Offers Phone (919) 
728-4131. 














VGC TYPOSITOR 4000, 30 Fonts, PMA, 
1% years, $2250; Log E 17 RC Pro- 
cessor, $2250; COMPUKWIK II Pro- 
cessor with cabinet, excellent, $750. 
_—- Bob Weber; (216) 831- 





COMPUGRAPHIC Editwriter 2750 HR, 
— (919) 633-4881. Ask for Rick 
avis, 


COMP IV B HR, (Model 48), Recon- 
ditioned, $4250; COMP II, Supported, 
Spare Parts Kit, $2000; CG 7200 IC _LR, 
Pica Counter, 11 strips, $1600. 
— Bob Weber; (216) 831- 








CG TYPESETTERS. Execuwriter Il, 
$950; 7200 Blue, $1950; Edit 1750, 
$2500; CG Preview, $4000; CG icl. 
$2500; Permakwik with dryer (NEW), 
$2500; RCP 101, $1500. WSI; (216) 
729-2858. 





EDIT 7700 LR, Rev D, 4 years, PMA, 
$9000; EDIT 7500 LR, 2 Strips, Font 
Cabinet, $8900; EDIT 2750, Rev C, 
$3250. Guaranteed. Bob Weber; (216) 
831-0480. 


NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, Autologic, 
Compugraphic, EEText, IBM, 
Itek, Mergenthal er, VGC 
“Sell for the most, buy for the least” 

7% Selling Commission... 
Financing Available 
All ee: Guaranteed 
(216) 562-3750 


inane Gouean, so raphic 
+ mag Composer, $ e Taos 

News, PO Box U, iy NM 87571; 
(505) 758-2241. 


TYPESETTERS. Unisetter LR, $5250; 
= 505, $3000; Unified Com- 
$2 500; MDR, $1250; FDR, 
1250; DEK, $1450; Uniscan, $1250; 
Uniterm, $950. WSI; (216) 729-2858. 


DRAW YOUR OWN 
CONCLUSIONS 
“About the most effective 
medium 
in the newspaper field! 
Place an E&P Classified 
and you'll get the picture! 























COMPSET 500/504, Low Use, $4300; 
COMPSET 3500/504, Program 23, 
$5900; AM 4500/504, Program 23, 
$6750. Guaranteed. Bob Weber; (216) 
831-0480. 





PRESSES 





Goss 

Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 3 color units 
Goss Urbanite 10 units new 1980 
Goss Urbanite 1000 series “4 folder 
a Flying Imprinters (for Urbanite) 

none folders, roll stands, drives 
po accessories 
Goss Community 5 units 1976 
eo Community 6 units, SC folder, 


Goss Sow ncaa folders, drives & 
accessor 
Goss Suburban 1500 & 1600 series, 10 
unit 2 folders 
Goss Suburban add-on units (1000 
series) 
Goss HV 8 units 
Goss HV 4 units 
Goss Cosmo units for add-on 

HARRIS 


Harris 1650 add-on unit 

Harris 1650 6 unit press 

Harris 845 4 units, folder 

Harris 845 8 units, 2 folders 

Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 

Harris V-15A add-on unit 1976 

Harris V-22 4 units, folder 

Harris foiders, roll stands, upper balloon 
formers & drives 

Harris V15A, 8 units, 1974 

Harris V25 ase aa former 


3 Colorking units 1969 

2 Newsking units 1979 

2 KJ-6 folders 1979 

6 units Newsking, 1974 
MISCELLANEOUS 

2 Martin Flying Pasters rated at 1400 

FPM 1979 


2 Cary Silicon Applicators 
3 — Flying Pasters (running on Urba- 


1 Web Specialities 3 Web Angle Bar Nest 
Baldwin Count-O-Veyors 104, 105, 


106, 108 
Count-O-Veyors 104, 105, 106, 108 
Complete presses or components sold 
sepa rad 
WANTED: Newspaper presses and 
accessories 

IPEC INCORPORATED 

97 Marquardt Drive 

Wheeling (Chicago) IL 60090 

(312) 459-9700 Telex 206766 


SC FOLDER with up 
Community units—197 
4 unit — aad press 

Grease lubricated Community add-ons 
2 unit 1000 series Suburban 

4 unit 1100 series Suburban 

6 unit Urbanite press complete with tri- 
color unit and upper former 

Urbanite tri-color unit—1967 

Urbanite add-on units—1962 

Urbanite Y4 folder 

Urbanite folder—1964 

4 unit Harris V15A with JF12—1972 
V15A add-on units 1975/76 

2 unit News King with KJ4 

News King and Daily King add-on units 
KJ4 folder 

KJ6 folders—your choice of 3 

KJ8 with upper former—1976 

4 unit Color King—1963 

Gregg Imprinter for V15A 

Acumeter Paster 





oe former and 2 


Offerred exclusivel oy 


Lenexa, Kansas 66215 
(913) 492-9050 Telex 4-2362 
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GOSS COMMUNITY UNITS 
2-units 1977 
3-units 1974 
3-units 1972 
6-units 1970 
FOLDERS 


GOSS 
2 Gommunity 1974 e-web capacity, 20 
muni -web capaci 
and 25 HP 
Wili sell individual components. Call for 
installed prices. Offered oe by 
os SET WEB SALES, | 
3 N SUNSET DRIVE 
CAMANO ISLAND WA 98292 
(206) 387-0097 


GOSS METRO, 4 units, half deck, 1973 
Urbanite, 6 units, 3/color units 
Urbanite, add on units, 3/coler units 
Suburban, 4 units and 5 units 
Ssc Community, 21%", 8 units 
SSC Community, 4 units, voP 
SSC Community, 4 units, 1977-82 
3 Community, 7 units, 1969-76 

SC Community, 4 units, 1976-77 
Community, 2 units, 1970 
SC, SU, Urbanite folders in stock 
Communi , Urbanite units in stock 

HARRIS 1650, 6 units, excellent 
845, several presses 
V25: 6 units, Por? 74 
V15D, 2 units, 1979 
V15A, 8 units and 6 units 
Add-on Harris units and folders 

Solna Color King, 4 units, 1981 
News King add-on units 

ONE Corp/Atianta 
(404) 458-9351 Telex 700563 


URBANITE, 8 units, 22%", 1965 
Urbanite, 10 units, 239/16", 2 3/C 
units, 1976 
Suburban, 14 units, 1000-1100 series, 
4 folders, all or part 
Harris, 845, 8 units, 1976 
Goss, Mark |, add on 22%" 
Goss, Mark |, 21%", 4 units 
BELL-CAMP INC 
465 Boulevard 
PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 130326 
WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and pasters 
Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
a —, stackers 
Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 











12 Goss digital pasters 
oe manua! platemaking systems 
each platemaking systems 
Capito! roll- lees equipment, new & 
u 


a vais Fn Wf 4000 [reste . 
tsun nds, paper clamp truc’ 
Goss Urbanite quarter folder 
Cole quarter folder 
Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery moving and erecting 
We buy a uipment. 
NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 


Harris 1650 
6 units, 2:1 double folder u 1975. Press 
in excellent state of mechanical repair. 
Located at 40,000 circulation daily; 
producin, superb quality work. Will con- 
sider sellin individual components of 
this press. Available August/September. 
Offered — by: 

ONE Ci 





ATLANTA GA 
(404) 458-9351 Telex 700563 





REBUILT URBANITE UNITS 
1, Individual components or compiete 


presses. 
2. Units are stripped down to the side 
— and restored to like new condi- 


x Cost is approximately half of replace- 
ment price. 

4. Exchange program availabie to 
minimize down time. 

5. pane for oo and brochures. 
IPEC, INC, 97 Marquardt Drive, Wheel- 
PA, 60090; (312) 459-9700, Telex 








GOSS METRO UNITS 

Four Metro Units available 
individually as unit additions, or 
as a package with double 2:1 
folder. 22%" cutoff, either 55” 
or 56" web width (at your 
option). Each unit is complete 
with pump and rail inking sys- 
tem, substructure, RTP and 
unit drive...arranged for 60,000 
pph running speed. Available 
after April 1, 1984. Contact: 
Ken Kniceley, Production 
Director, Charleston WV 
Newspapers; (304) 348-5118. 

















HOT OR COLD 
HARRIS N-845 PRESSES 
We have both heatset and coldset pre- 
sses for sale. Complete presses, add-on 
units or folders. 


1981-4 units, splicer, dryer 

1981-8 units, splicers, imprinter, dryer 
1981-5 units, splicers, dryer 

1981-6 units, splicers 

1981-12 units, splicers 

1981-5 units, splicers 

1980-12 units, imprinter, splicers 
1980-5 units, splicers 

1980-8 units, splicers 
1972/79-presses and units available 


Contact: Bill Cumberland 
TREASURE CHEST 
ADVERTISING COMPANY, INC. 
700 Larkspur Landing Circle, Suite 199 


Larkspur CA 94939 
(415) 461-3477 Telex 171463 


WOOD LITHOFLEX DOUBLE WIDTH 
offset newspaper press, 22%" cutoff, 
running at 66” web width. 72 inch web 
width, 5 printing units, 2 folders, 5 
RTP’s. Optional oven and chills for co- 
ated pai paper. ideal for daily newspaper 
Hy A ination. Priced reasonably. 

oOo, 00 or best offer. 
Zoeocaed (312) 459-9700. 


WANTED TO BUY 


CHESHIRE and Phillipsburg any condi- 
tion. Call collect Herb (201) 289-7900. 
AMS, 1290 Central Av, Hillside NJ 
07205. 





Ipec 











GOSS URBANITE 1000 Series quarter 
folder. Must have immediately. (206) 
387-0097. 


GOSS URBANITE UNIT, 1000 Series 
with single roll stand. Call Don Bazluke, 
Press Foreman; (802) 479-0191. 


@iDAB 440 Counter Stacker, 

@Muller 227 Inserter, 

pan node MLN2 or MLN2A Tying 
ines. Reply to Gra your — 

= Associates; (617) 


SHERIDAN 48-P or 72-P inserter, in 
operational condition. Reply to Box 
6777, Editor & Publisher. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ACADEMIC 


ACADEMIC 


ADMINISTRATIVE 





ASSISTANT PROFESSOR: tenure track, 
begins August 1984. Teach gaphics, 
advertising copy and layout, advertising 
sales and news writing. PhD with strong 
rofessional experience preferred. 
dline March 23. Write Edward J. 
Smith, Dept. of Communications, Texas 
A&M University, College Station TX 
77843. Texas A&M University is an 
equal opportunity through affirmative 
action employer. 
GENERAL MANAGER of Student Pub- 
lications, Washington State University. 
Person will be responsible for business, 
production and advertising of student 
newspaper, five times a week (circula- 
tion 15,000) and a large yearbook, 
advise student editors, business manag- 
ers and their staffs. A bachelor’s degree 
is required as well as newspaper or 
publishing experience with at least two 
years in supervisory capacity. Position is 
administrative-exempt, non-faculty, on 
12 month term. Manager reports to Stu- 
dent Publications Board on operations, 
budgets, and long-range planning. Sal- 
ary competitive. WSU is a land grant 
university with 16,000 largely residen- 
tial enrollment. Send application to: 
Harry R. Bader, Publication Board Chair- 
person, 1925 Valley Road, Pullman WA 
99163. Closing date April 21. Washing- 
ton State University is an equal 
opportunity/affirmative action employer. 





JOURNALISM/MASS MEDIA— 
Assistant professor, tenure track, to 
teach journalism courses plus courses in 
one or more of the following areas: 
broadcast journalism, public relations/ 
advertising, graphics, photography or 
communications law. Applicants should 
hold a PhD and have recent professional 
media experience. MA's with extensive 
professional experience will be consid- 
ered. Begins September, 1984. 

MASS MEDIA/SPEECH—Assistant pro- 
fessor, tenure track, to teach mass 
media courses in one or more of the 
following areas: broadcast news, 
announcing, public relations/ 


advertising, organizational communica- | 


tion or radio/tv, and to teach public 
speaking. Successful candidates will 
possess an earned doctorate and have 
some teaching and professional media 
experience. MA's with exceptional pro- 
fessional media experience will be con- 
sidered. Begins September, 1984. Send 
a letter of application, resume, and three 
letters of recommendation or placement 
file by April 5th, 1984, to: Dr. David 
Briody, Department of Communications, 
The University of Tennessee at Martin, 
Martin TN 38238. Affirmative Action, 
Equal Opportunity Employer. 


SCHOOL OF FINE ARTS 
AND COMMUNICATIONS 

Susquehanna University, an 
undergraduate university approximately 
1400 students, affiliated with the 
Lutheran Church in America, invites ap- 

lications for the following position in 

int Journalism. Salaries are competi- 
tive and depend on qualifications. 
Position begins September 1984. 
Women and minority applicants are 
especially encouraged. Susquehanna - 
University is an EEO, Affirmative Action, 
and Title IX employer. 
PRINT JOURNALISM AND MASS COM- 
MUNICATIONS. Possible tenure track 
position as Assistant Professor to help 
establish a program in print Journalism 
and to teach courses such as Newswrit- 
ing and Reporting, News Editing, Pho- 
tography and Photo Journalism, working 
with The CRUSADER, the student week- 
ly newspaper. The candidate also must 
be able to teach courses in either Mass 
Communications or Speech Com- 
munication. PhD and evidence of 
strength in teaching are required. Candi- 
dates should send a resume plus three 
letters for reference as soon as possible 
to Richard Kamber, Dean of Fine Arts 
and Communications, Susquehanna 
University, Selinsgrove PA 17870. 
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GRADUATE ASSISTANTSHIPS for 
radio, television, journalism laboratory 
assistants in undergraduate media labs 
or classroom instructions for basic 
courses, Speech or Mass Communica- 
tion. Must have undergraduate degree in 
appropriate communication related area 
or other degree with professional 
experience. $3600 stipend, for nine 
months, and waiver of fees. Must have 
3.0 GPA in undergraduate work/maior. 
Send resume, official transcripts and 
three support letters: James Floyd, 
Graduate Coordinator, Department of 
Communication, Central Missouri State 
University, Warrensburg MO 64093. 
Priori ro to those who apply by April 
1, 1984. AA/EOE. 





ASSISTANT PROFESSOR of Journalism 
with professional experience on 
industrial, business, science, technical, 
or trade publications. Qualified to teach 
courses such as beginning and advanced 
news writing, science and technical 
reporting, business and technical pub- 
lications in an ACEJ-accredited tech- 
nical journalism program. Master's 
degree minimum. Salary range: 
$19,500 to $22,500 for nine-month 
(September 15 to June 15). Fixed term 
appointment beginning Fall 1984 with 
Ss of renewal. Write: Fred 
wahlen, Chair, Department of Journal- 
ism, — State University, Corvallis 
OR 97331. Application deadline: May 
15, 1984. Oregon State University is an 
affirmative action/equa!l opportunity 
employer and complies with Section 
504 of the Rehabilitation Act of 1973. 


ASSISTANT OR ASSOCIATE professor 
of journalism (tenure-track). To teach in 
public relations/advertising and possibly 
news-editorial. Prefer earned doctorate 
(PhD), previous university-level teach- 
ing, professional media and/or work 
experience, and evidence of scholarly 
productivity. Begin August 27, 1984. 
Salary negotiable. Application deadline: 
March 30, 1984. Send application, vita, 
and at least three references to Lamar W. 
Bridges, Head of Journalism and ag A 
ic Arts, East Texas State University, Box 
D, ET Station, Commerce TX 75428. 
ETSU is an equal opportunity/ 
affirmative action employer and encour- 
ages women and minority applicants. 


CALIFORNIA STATE UNIVERSITY, Chi- 
co, Tenure-track faculty position in 
Public Relations and Corporate Com- 
munications. Begins August 22, 1984. 
PhD, plus peel and professional 
experience. Knowledge of contemporary 
technology in teleconferencing, office 
automation, and electronic mail net- 
works required. Current resume, names 
of three references, and cover letter by 
April 15, 1984 to: 

Dr. Henry T. ingle, Dean 
School of Communications—145 
California State University, Chico 

Chico CA 95929 
Officia! closing date: May 1, 1984 
CALIFORNIA STATE UNIVERSITY, CHI- 
CO IS AN AFFIRMATIVE ACTION 
EMPLOYER. 


ASSISTANT PROFESSOR (tenure- 
track). To teach photojournalism, 
develop photojournalism area, and teach 
other courses in photography. Prefer 
master’s degree, previous university- 
level teaching experience, recent 
photojournalism and professional media 
experience, and evidence of scholar- 
ship. Begin August 27, 1984. Send 
application, portfolio or samples of pro- 
fessional work, a vita, and three letters of 
recommendation to Lamar W. Bridges, 
Head of Journalism and Graphic Arts, 
Box D, ET Station, East Texas State Uni- 
versity, Commerce, Texas 75428. East 
Texas State University is an equal 
opportunity/affirmative action employer 
and encourages women and minority 
applicants. 











ASSISTANT/ASSOCIATE Professor to 
teach courses in public relations and 
news writing in an accredited program 
starting Fail, 1984. College teachin 

experience at graduate an 

undergraduate levels preferred; Master’s 
degree required, but PhD or ABD pre- 
ferred. Corporate public relations 
experience highly desirable. Rank and 
salary are open and competitive. Send 
resume by April 15 to: Dr. J.A. Crook, 
Director, School of Journalism, Univer- 
pa A Tennessee, Knoxville TN 37996- 








To answer box number ads in 
EDITOR & PUBLISHER 
Address your reply to the box number 
given in the ad, c/o Editor & Publisher, 
575 Lexington Av, New York, NY 10022. 
Piease be selective in the number of clips 
submitted in response to an ad. Include 
only material which can be forwarded in 
a large manilla envelope. Editor & Pub- 
lisher is not responsible for the return of 
any material submitted to its advertisers. 








ADMINISTRATIVE 


ASSISTANT CONTROLLER— 
Southeastern metro daily, 100,000 
plus, is seeking an individual to assist in 
all phases of accounting operations. 
Comprehensive gee of busi- 
ness computer systems, financial 
analysis and budgeting important. 
Candidate should have a public account- 
ing background and have demonstrated 
supervisory skills. Newspaper 
experience is a desirable. If you are 
seeking a highly visible position with 
potential for rapid advancement, re- 
spond with resume anid salary require- 
ments to: Larry Siedlick, Palm Beach 
Newspapers, Inc, PO Drawer T, West 
Palm Beach FL 33402. 


AGGRESSIVE? 
Ad director of 60,000 + daily and Sun- 
day, Zone 2, seeking top-flight retail ad 
manager to direct sales effort in fiercely 
competitive market. Must be able to 
organize, motivate, and lead a hard- 
hitting sales organization. Need ability 
tocreate and administer an inside cleric- 
al and art staff to back up a thoroughly 
professional sales effort. Salary over 
40K, excellent benefits and perform- 
ance bonus for a top-flight person. Daily 
pty 55 Park Place, Morristown NJ 








CORPORATE CIRCULATION 
SALES ADVISOR 

If you are currently a Circulation Man- 
ager of a 10,000 to 20,000 circulation 
newspaper and have had at least 5 years 
experience as a circulation manager, you 
may want to talk with us. 

le are looking for just such a circula- 
tion manager to become our Corporate 
Circulation Sales Advisor. As such you 
would work directly with our circulation 
and general managers in developin 
circulation sales. It would require trave 
to the extent that Ye would leave your 
Office in Ithaca, New York on Tuesday 
and return on Friday with the last week of 
each month spent in Ithaca for follow-up 
work, etc. 

This is an exciting and challenging 
opportunity that aliows you to test your 
circulation sales skills in the 25 loca- 
tions where Park Newspapers publish 25 
daily, 11 with Sunday editions and 18 
weekly newspapers. 

If you feel you have the interest, talent 
and desire to see your sales ideas put 
into use with immediate results, are able 
to work with a lot of projects at the same 
time and enjoy travel, then get in touch 
with us. Please, no phone calls. Write to 
me, J. Allan Meath, Executive Vice Pres- 
ident, Park Newspapers, Inc, PO Box 
550, Ithaca NY 14851. Include a 


resume and data on salary expectations. 





ADVERTISING 





ADVERTISING MANAGER 
Our rapidly expanding newspaper group, 
The Princeton Packet, Inc., has a solid 
career opportunity for a groundlevel 
advertising Manager. Candidates can be 
experienced salespeople ready to move 


up. 
The Princeton Packet Newspapers are 
ABC audited and consist of six weely and 
two twice-weekly newspapers. Our news- 
papers serve upscale readers in Central 
Jersey's fastest growing communities. 
The position would require the dual 
responsibilities of handling and 
developing existing accounts plus the 
day to day sales administration of two 
weekly newspapers. 
This is an excellent opportunity to join a 
fast emp 3 newspaper group with the 

tential of an unlimited future. 

lease send cover letter and resume with 
salary history to: John O'Rourke, The 
Princeton Packet, PO Box 350, Prince- 
ton NJ 08542. 

Equal Opportunity Employer. 








FINANCIAL OFFICER for small (175 
employees) fast growing group of com- 
munity newspapers on Florida's west 
coast. Seeking hands on manager to 
train and lead 7 person department and 
deal one on one with 5 strong general 
managers. Report to president. Candi- 
date should be confident of: his own 
managerial! skills, his abilities in 
accounting, credit and collections, 
financial planning, introduction of new 
data processing and other systems for a 
company continuing its history of rapid 
ag 4 a background would 

CPA, MBA or the equivalent in prac- 
tical newspaper experience. Definitely 
not a semi-retirement job. Our —— 
are smart, high energy winners on a fast 
track. The right candidate has the oppor- 
tunity to develop an equity stake in the 
business. Call Derek Dunn-Rankin, 
President Publisher, Sun Coast Media 
Group, Venice FL; (813) 484-2611 or 
write to 200 E. Miami Av, Venice FL 
33595. 





PUBLISHER FOR NORTHEAST weekly, | 


5000 circulation with sheet fed shop; 
absentee owner; incentive pay with some 
equity possible; agricultural area close 
to lakes and mountains. Must be 
experienced self-starter looking for an 
excellent career move with aggressive 
rowth group. Quality location. Reply 
ox 7105, Editor & Publisher. 





AD DIRECTOR wanted for southwest 
Arkansas daily. Manage staff of three for 
Classified and display. Must have news- 
paper experience, knowledge of pro- 
motions and TMC products. Contact Jim 
Perry, PO Box 648, Hope AR 71801. 


AD SALES for community paper and/or 
antiques paper. Heavy cold call selling. 
Excellent territory. $10,400 Can plus 
commission should give $20,000+ 
income first year. Resume: AdViews, 
Box 303, Roslyn NY 11576. 


ASSISTANT advertising manager 
wanted for 20,000 plus Connecticut 
daily in growth market. Strong sales abil- 
ity required. Management experience 
a, Competitive salary, bonus and 
tinges. Resume in confidence to Box 
7052, Editor & Publisher. 


ADVERTISING DIRECTOR 
A 50,000 Zone 1 daily offers an 
excellent career opportunity. The right 
candidate wil! have a demonstrated rec- 
ord of achievement in a competitive mar- 
ket environment. We require an 
individuat with outstanding leadership, 
motivational and team building skills. 
Prior experience with a complex TMC 
product is also required. We are con- 
veniently located 25 miles west of Bos- 
ton and offer an attractive compensation 
package. Box 7072, Editor & Publisher. 











EDITOR & PUBLISHER for March 17, 1984 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


CIRCULATION 





ADVERTISING DIRECTOR 


16,000 Central Pennsylvania daily 

qualified candidates to direct its 
15-person advertising department. Must 
have strong marketing and sales back- 
ground as well as newspaper manage- 
ment experience. Send full work, educa- 
tion and salary bac ind to Box 7076, 
Editor & Publisher. Position open in ear- 
ly April. 


CLASSIFIED MANAGER—group of 
twice-weekly newspapers in Southwest 
Louisiana needs experienced classified 
manager to coordinate sales efforts of 
our three newspapers. Applicants will 
have n track record. Call Al Gen- 





provei 
sheimer at (318) 527-7075 or send 
resume to PO Box 99, Sulphur LA 
70664. 





Classified Phoneroom 
Supervisor 


Spanish-language daily seeks an 
experienced bilingual phoneroom super- 
visor. Proven leadership ability with 
strong background in telephone sales 
training and motivation required. 
Excellent salary and benefits package. 
Send resume and full details to Box 
7087, Editor & Publisher. 


400,000 circulation Chicago Tribune 
subsidiary needs 2 retail sales reps and 
one national sales rep. Excellent starting 
opportunity offers persona! growth, 
training and experience in retail sales. 
National sales spot requires at least one 
r's space sales a a pon Suburban 
hicago location. Submit resume to: Box 
7073, Editor & Publisher. 


NYC Spanish language daily seeks a 
bilingual promotion-minded 
experienced retail ad space salesperson 
to manage its retail ad staff. Must be a 
leader and motivator with good organiza- 
tional skills. Salary negotiable. Resume 
and full details to Box 7088, Editor & 
Publisher. 


RETAIL ADVERTISING Manager wanted 
for 6-day, 31,500 evening newspaper. 
Must be experienced advertising pro- 
fessional with people management 
skills. All management responsibilities 
including sales development and leader- 
pea special sections, and uction 
and scheduling of all advertising copy. 
Excellent salary, bonus and fringes. 
Apply in “— including resume and 
references to Skip Bliss, General Mana- 
, The Janesville Gazette, One South 
rker Dr, Janesville WI 53545. 














“SHOPPER” CAREERS 


Please send resume with $ history to: 
Multi-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 


ADVERTISING MANAGER 

You must be our best salesperson. 
Experience in ad sales is required. If you 
have potential to manage, we can give 
you the tools to learn. Small 6-day daily 
is part of a professionally neniand ‘oup 
of newspapers and shoppers. Send 
resume to Mark Van Patten, Publisher, 
Review Atlas Printing Co., 400 S. Main, 
Monmouth IL 61462. 


ADVERTISING DIRECTOR 
Medium size daily/Sunday in Southern 
California seeks ad director who is stron 
on training, tion. Excellent growt 
comaruant ter person on small daily who 
is ready to move up or middle-level man- 
ager on large metro who seeks challenge 
and freedom to run own department. 
Send resume and three references to Box 
7054, Editor & Publisher. 











AREA INSERT MANAGER 

You are bright and motivated toward 
achieving goals. You have advertising 
sales experience and work well with ma- 
jor retail advertisers. You like working 
with |. and have management 

ential. You have the skills and drive to 
uild a direct mail/newspaper circula- 
tion preprint distribution program from 
the ground ups including saies presenta- 
tion, postal liaison, equipment evalua- 
tion and acquisition, and the hiring and 
training of additional staff. Sales skills, 
familiarity with marketing concepts, and 
an ability to do research and work with 
data criticaily important. Salary com- 
mensurate with experience. Bonuses 
based on sales performance. Excellent 
benefits including company paid life, 
health, dental and optical insurance, 
pension plan, and generous vacation and 
personal holiday schedule. Most 
importantly, good people to work with. 
Send letter and resume to: ony D. Graff, 
Advertising Director, York Daily Record, 
1750 industrial Hwy, York PA 17402. 


THE ULTIMATE JOB 
Earn 25-35K while living in awesome 
Jackson Hole, Wyoming. The state's 
largest weekly needs an innovative, com- 
petitive ad manager. The rewards are 
reat, but so is the pressure. Ne 
inners. Call Rip at (307) 733-2430. 


ART/GRAPHICS 


ARTIST 


The Gazette has an opening for a news- 
room artist to develop artwork, graphics 
and illustration and coordinate design 
and layout of news pages, cover sections 
and related projects. Works with art 
director and two staff artists. Artist must 
have three years newspaper art and 
design experience. Full-time, day and 
night work schedule. Send resume and 
samples to Mary Collins, 500 3rd Av, 
SE, Cedar Rapids 1A 52401. Equal 
opportunity employer. 


CIRCULATION 


CIRCULATION DIRECTOR 
Experienced professionai needed to 
manage circulation department in a 
growing California community. The 
position requires an individual with 
excellent communicative and leadership 
abilities, a thorough knowledge of 
circulation, and experience in budgeting 
and planning. Excellent salary and 
bonus opportunity available. Complete 
benefit package offered. Send resume 
including salary history to Box 7077, 
Editor & Publisher. An EOE. 


NEED TAKE-CHARGE circulation mana- 
ger to convert from mail to AM home 

elivery. Must have hands-on experience 
with TMC as well as all phases of circula- 
tion. Excellent opportunity for re cir- 
culator. All replies confidential. Call Jim 
Merritt; (318) 527-7075 or send 
resume to PO Box 99, Suiphur LA 
70664. 























NATIONAL PUBLICATION is expanding 
its circulation staff, particularly in Zones 
5,6 and 9. Various positions available 
include single copy sales, home and 
office delivery, customer service, mail- 
room supervision and the ability to relo- 
cate. College degree preferred. Sales 
and circulation experience a plus. If 
qualified, send resume and salary re- 
quirements to: Box 7071, Editor & Pub- 
lisher. Equal Opportunity Employer. 


WE HAVE the best AM daily in our east- 
ern Zone 6 area—we need a manager to 
help our circulation climb. Must be 
experienced in city and rural routes, 
single copy sales and TMC, ready to 
accept a challenge. Growth potential 
here and within smaller group. Box 
7056, Editor & Publisher. 





EDITOR & PUBLISHER for March 17, 1984 





CIRCULATION MANAGER—for Ohio 
20-30,000 daily-Sunday paper with 
weekly TMC package. Successful candi- 
date ‘‘must have hands-on experience” 
and excellent track record in sales pro- 
motion, training, collections. Position 
offers excellent opportunity to advance 
within a group. If you are locked in on 
small paper or ‘well trained” second 
man on larger paper this could be “your 
opportunity.’’ Send resume with 
ex’ 
history to Box 7095, Editor & Publisher. 


CIRCULATION SUPERVISOR 
International publications firm seeks 
individual to establish, expand, and 
manage distribution of foreign language 
daily newspaper in the US. Candidates 
must have extensive experience in pub- 
lications field (minimum 4 years), 
understanding of shipping logistics, and 
promotional/sales skills. Applicants 
should send resumes, references and 
salary history to Box 7094, Editor & Pub- 
lisher. 

CIRCULATION manager wanted for 
expanding emp Repl in 
historic Bardstown KY. cer cote | 
for someone looking for a place to start. 
Scripps-Howard community newspaper. 
Apply in writing to Gerald Lush, General 
anager, 110 
Bardstown KY 40004. 








perience, work references and salary | 


W. Stephen Foster Av, 


| 

| CIRCULATION 

| CIRCULATION MANAGER—Large 

chain 5-black weekly newspapers. Must 
know all phases of building a successful 


circulation —— Send a resume to 
John Murphy, PO 1857, Baltimore 
MD 21203. 





DATA PROCESSING 


DATA PROCESSING 
DIRECTOR 


Mid-sized daily on beautifu! West Coast 
of Florida is seeking a Director for the 
Data Processing department. Qualified 
candidates will have extensive back- 
ground in Atex News Production Sys- 
tems and HP Business Systems. 
Experience with integrated micro com- 
puters and strong program abilities are a 
must. Previous supervisory experience is 
also required. This is a growing Knight- 
Ridder newspaper that is looking for an 
individual who is knowledgeable of cur- 
rent trends in DP and desires to work in a 
progressive, ever-improving 
environment. resume, salary his- 
tory and ietter of interest to Robert Beck, 
| Vice President/General Manager, The 
Bradenton Herald, PO Box 921, 
Bradenton FL 33506. 
EOE M/FV/H 











EDITOR 


a NEW position for 


resume including 





ASSOCIATE. 
EDITOR 


GOLF DIGEST, one of the most popular, 
growing sports publications, has created 


an Associate Editor. 


The successful applicant will be respon- 
sible for writing golf instructions, feature 
and golf equipment articles, from phone 
and face-to-face interviews with profes- 
sional golfers and the Golf Digest instruc- 
tion staff. Some travel required from our 
Connecticut headquarters. 


The ideal candidate will be a golfer with 
a Bachelors Degree, and 3 to 5 years ex- 
perience as a writer/journailist. 


We offer an excellent benefit package 
and salary commensurate with exper- 
ience. For immediate consideration, send 


salary requirements 


and writing samples, in confidence to: 
Personnel Department 


Golf Digest/Tennis, inc. 


495 Westport Avenue 
Norwalk, Connecticut 06856 
an equal opportunity employer mf 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





ASSISTANT EDITOR 

Bright, energetic, experienced person 
needed with excellent editing, graphic 
and people skills to help manage rapidly 
expanding department of a major Harte- 
Hanks division. Excellent salary and re- 
ferences to Jodie Powers, Independent 
Publishing Co., PO Box 2507, Anderson 
SC 29621. EOE M/F. 





LIFESTYLE EDITOR for Ohio daily 
needed immediately. In charge of edit- 
ing, layout and feature writing for 2 
pages daily. Editing, repestas 
experience needed. Recent college ara 
considered. Salary $175 per week. Call 
Alan Derringer, Urbana Daily Citizen; 
(513) 652-1335. 











NEWSPAPER ARTIST 
AND 

COPY EDITOR 
We have an opening for an 
artist in our news department. 
Duties will include con- 
ceptualization and layout of 
special sections with additional 
assignments in informational 
graphics: production of maps, 
charts, graphs, etc. Desired 
qualifications include academ- 
ic background in Design, Illus- 
tration, Graphics, or related 
field, and prior experience in 
the newspaper, publishing, or a 
related industry. 
We also have an opening for a 
Copy Editor whose primary 
duties will be editing our life- 
style and entertainment section 
in our 34-member features 
department. Qualifications re- 
quired include features editing 
experience and a strong 
interest in lifestyle topics— 
food, fashion, home furnishing, 
travel, leisure, etc.—and in 
entertainment, the arts, and 
television. Related reporting 
experience a definite plus. 
if interested, please submit 
resume and portfolio to: 


Providence Journal 
Company 
Paul Reeve, 
Personnel Administrator 
75 Fountain Street 
Providence Ri 02902 
An equal opportunity employer. 





LOS ANGELES bureau of Korean Month- 
ly Women's Magazine seeks in Los 
Angeles an editor/bureau chief to gather, 
write, and edit news and feature articles 


1 year experience in job offered and 2 
pars in journalism/writing; BA degree; 
ilingual (Korean/English). Saiary: 

$2 per month. Send this ad and your 

resume to Job #10-10154, PO Box 

15102, Los Angeles CA 90015 not later 

than April 10, 1984. 





LIFESTYLE EDITOR for 4 person staff on 
40,000 circulation NC daily. Must be 
community oriented, strong in feature 
layout and knowledgeable in use of 
color. Weekly food and entertainment 
sections. Please write Managing Editor, 
Gastonia Gazette, PO Box 1538, Gasto- 

















MANAGING EDITOR 
Professional publication 10 times per 
me circulation 20,000. Excellent 

nefits, 35 hour work week, salary 
$1887 to $2365 per month. Masters’ 
degree desired, 5 or more years 
experience writing and publishing. Send 
resume. M.C. Snyder, California Nurses 
Association, 1855 Folsom, Suite 670, 
San Francisco CA 94103. 


ASSISTANT CITY EDITOR 
Southern newspaper with 55,000 daily 
circulation, 87,000 on Sunday, needs 
assistant city editor with sharp editing 
skills, management potential and ability 
to work with young reporters. Send 
resume and samples to: Box 7069, Edi- 
tor & Publisher. 


BUSINESS JOURNALIST 
Rapidly growing business journal! pub- 
lisher in major markets across the coun- 
try is looking for an experienced business 
writer/reporter with editorial a 
ment experience. Candidate must 
professional and promotable. If 
interested call or send resume to: 

Jack Nettis _ 
Cordovan Corporation 
5314 Bingle Road 
Houston TX 77092 
(713) 688-8811 








nia NC 28052. 


in US for publication in Korea. Requires ; 


AT HOME WRITER 

The Sacramento Bee, a 225,000 morn- 
ing daily, seeks an experienced reporter 
for its At Home section. At Home is a 
weekly feature section focusing on fine 
living in and around the home. We're 
looking for someone who is people- 
oriented with a sophisticated writing 
style; someone who can make readers 
fee! how other people live. goon of 
home/interior design desirable. 
Expertise in the field helpful but not 
essential. Competitive salary and 
benefits. All replies held in confidence. 
Apply in writing to: The Sacramento Bee, 
Personnel Dept, PO Box 15779, Sac- 
ramento CA 95852. An equal opportu- 
nity employer. 








MANAGING EDITOR 


We are looking for an 
innovative professional with, 
ideally, law and journalism 
qualifications to discuss new 
newspaper venture in Zone 6. 
Reply in confidence to Box 
7060, Editor & Publisher. 








BUSINESS WRITER 
Capital city newspaper needs 
experienced reporter to cover regional 
business news in growing market. Send 
resume, writing samples to: Box 7067, 
Editor & Publisher. 


NEWSPAPER MANAGING EDITOR. 
National hobby a, 23,000 paid 
circulation. Editorial planning, editing, 
feature writing, reporting, rewriting, lay- 
out. Work with a staff of 35 national 
correspondents. Excellent working con- 
ditions, fringe benefits. Send resume, 
current salary, letter explaining why = 
want to move. Personnel Manager, Box 
10, Albany OR 97321. EOE M/F. 


NEIGHBORS editor needed for central 
New York's largest AM daily. Three years 
daily news/layout experience required, 
including time as a department head. 
Will lead staff of suburban and city 
reporters writing both for daily pages and 
for solidly established four-zoned weekly 
Neighbors sections. Career opportunity 
for ambitious editor. Excellent benefits. 
Send resume and tearsheets to Mike 
Connor, Managing Editor, The Post- 
Standard, Clinton Square, Box 4818, 
Syracuse NY 13221. 














ASSISTANT STATE EDITOR 
The Dallas Times Herald seeks an 
aggressive, mature, creative editor to 
work with its experienced State Staff of 
10 reporters in cities across Texas. 
We'd like to talk with you if you're an 
outstanding wordsmith capable of han- 
dling projects, news features and break- 
ing stories with equal ease; if you can 
work with young reporters as wel! as ma- 
ture professiona!s; and if you have a 
reputation for quick reflexes and first- 
class news judgment. We like “can do” 
people who enjoy chalienge, seek 
responsibility and practice teamwork. 
| Applicants should have at least three 
| years’ editing experience on medium to 
| large papers; those with experience in 
| the Southwest are encouraged to apply. 
| Send resumes, salary requirements and 
| examples cf stories you have directed to 
| State Editor Sylvia Rector, Dallas Times 
| Herald, 1101 Pacific, Dallas TX 75202. 
| No telephone inquiries please. 


| ATTENTION AMERICA'S 
| BRIGHTEST COPY EDITORS 
| The Boston Herald, America’s brightest 
| new newspaper, is Searching the country 
| for talented copy editors. We want peo- 
| ple who can make a tabloid package 
| sing. They must be the tops at layout, 
making the most of a photo, and writing 
werful headlines. For people with 
ideas and ambition who thrive on pres- 
sure and hard work, the new Boston 
Herald offers the chance of a lifetime. If 
you think you have what it takes, send 
samples of your work to: 
Leslie Hinton 
Associate Editor 

The Boston Herald 

One Herald Square 

Boston MA 02106 


BUSINESS WRITER 

Our business reporter has been hired by 
The Wall Street Journal. That should tell 
you something about the caliber of per- 
son we need to fill her shoes. As the 
largest newspaper in Montana, we cover 
business, labor, utilities, economic 
issues and energy development more 
thoroughly and more aggressively than 
anyone else in the northern Rockies 
region. If you rate yourself among the 
best in business journalism and would 
like to join an award-winning news team, 
we'd like to hear from you. Send applica- 
tion, resume with salary history and re- 
ferences and non-returnable clips to 
Rachel Bradbury, Director of Human Re- 
sources, The ee Gazette, PO Box 
2507, Billings MT 59103. Deadline is 
March 24, 1984. EOE. 














MANAGING EDITOR for diverse publica- 
tion group. Oversee 30 freelancers, 
strong editing, layout, writing skills. 2-5 
years experience. Car necessary. 
$17,000 salary. Resume: AdViews, Box 
303, Roslyn NY 11576. 


MANAGING EDITOR-REPORTER 
to cover night meetings, edit copy, write 
headlines, lay out pages. Prosperous 
weekly in metropolitan New Jersey. 
Write your background, experience, sal- 
id desired. Box 7092, Editor & Pub- 
isher. 


CARTOONIST for 90,000 AM daily in 
Zone 4. Professional environment, con- 
servative editorial page. We're lookin 
for a talented man or woman motivat 
by concern, curiosity and humor. Box 
7011, Editor & Publisher. 


CITY EDITOR 

If you have the management experience, 
news judgment, drive and determination 
to lead our excellent 40-per. 1reporting 
staff, you had better move quickly. The 
successful candidate for city editor at 
the Kingsport Times-News will join a 
newspaper committed to editorial 
excellence and settling for nothing less 
than meeting that commitment. Ability 
to manage and motivate and strong copy 
editing skills will give you an edge. Send 
resume, work samples and salary 
expectations to Ted Como, Managing 
Editor, omy we Times-News, Box 479, 
Kingsport TN 37662. No phone calls 
please. 




















WRITERS WANTED 


We're in the market for free- 
iance writers who can take the 
routine out of a story and leave 
it on the doorstep. Tight, 
straightforward news features 
are what we're after. Writers 
should have an interest and 
some knowledge of the compu- 
ter industry. They must be able 
to tell a good business story 
without getting hung up on the 
jargon. Newspaper or 
magazine experience pre- 
ferred. 

Send us three of your best fea- 
ture clips. Also enclose resume 
and references. Box 7057, 
Editor & Publisher. 














RESEARCH WRITER/editor. You'll write 
and edit in-depth reports on new 
entertainment technologies: video, 
cable TV, computers. Requires heavy 
writing, master’s degree, research. 
Helpful: business, economics, consult- 
ing, copywriting, newsletters, daily jour- 
nalism, entrepreneurial flair. Non- 
pal PO Box 85486, Los Angeles CA 


REPORTER with good writing and 
reporting skills and camera capability 
needed for weekly on resort island in 
Sunbelt. Excellent salary and benefits. 
Send resume, clips and references to: 
Charles W. Martin, PO Box 5446, Hilton 
Head SC 29938. 


REPORTERS-EDITORS wanted for 
South Central Florida agricultural com- 
munity newspapers. Must bea generalist 
rather than a specialist. Good jobs for 
entry level college grads or escapees 
from the big, fast-paced cities and con- 
crete jungles. Interested? Contact Man- 
+ gy teend INI/Florida, 209 West Oak 
— FL 33821; (813) 494- 











REPORTER 
Experienced energy/oi! reporter with 
ability to refine complex issues into news 
feature copy for oil/gas page, daily busi- 
ness news section and weekend pack- 
age. Competitive salary and benefits. 
Send resume and clips to Doug Smith, 
Executive Business/Farm Editor, Wichi- 
ta — PO Box 820, Wichita 


; KS6 





REPORTER— intelligent, energetic 
individual needed for Odgensburg 
bureau of The Watertown Daily Times. 
Competitive salary, professional atmos- 
phere. Call Jim Kevlin, state editor; 
(315) 782-1000. 





KNOCK MY SOCKS OFF! 
If you're an artist-designer who can help 
us become the best-looking newspaper 
around, know color, graphics and how to 
use them to illustrate stories, and know 
the value of a great ap ot we want 
you to be our ART DIRECTOR. Salary 
range: $26-32,000. Write and send 
examples to: Bruce Reynolds, Daily Rec- 
ord, 55 Park Place, Morristown NJ 
07960-0903 or cail (201) 538-3030. 


LOCAL NEWS EDITOR—Manage a doz- 
en reporters, and be front-line editor 
putting out 4 weekday and Sunday local 
sections. Send qualifications, salary re- 
quirements to Bruce Frassinelli, Manag- 
ing Editor, The Express, Box 391, Eas- 
ton PA 18042. No phone calls. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 





EDITOR/REPORTER for new monthly 
specialty publication, in tab newspaper 
form; is seeking an aggressive news- 
paper reporter with editorial skills. One 
to three years experience. First duty will 
be to examine scuba diving, the 
industry, marine science and other sub- 
jects with an investigative eye. College 
degree and newspaper ieuraaitam 
experience necessary. Knowiedge of 
magazine writing and editing; VDT 
Son pluses. Ability to swim and 
to learn to scuba dive are 
crucial Se Send resume with references, 
salary history, and clips to: Box 7107, 
Editor & Publisher. 


EDITOR/FINANCIAL 
Institutional Investor Magazine’s News- 
letter division seeks aggressive 
investigative reporters. Resumes yrs 
Tom Lamont, Institutional Investor, 
Madison Avenue, 14th floor, New York 
NY 10022. 


EDITORIAL PAGE EDITOR— 
experienced, conservative and hard 
working writer interested in writing on 
local, state and national issues. Contact 
Thomas T. Byrd, Publisher, The 
Winchester Star, 2 N. Kent St, Winches- 
ter VA 22601; (703) 667-3200. 


EDITORIAL WRITER 

Zone 9 inut ge of 140,000 plus is looking 
for a skillfu neralist red to write 
editorials in the enlightened 
conservatism. We are right of center but 
not predictably committed to the con- 
servative knee jerk. We want someone 
who thinks clearly in addition to writing 
well. Good salary and benefits for the 
right (no pun) person. Replies = 
fidential. Send resumes and sala’ 
a to Box 7059, Editor & ub- 
lisher. 


EDITORIAL ARTIST with at least two 
years experience looking for more 
responsibility? We're looking for a hand- 
s-on art director to lead t ag se 
staff at a graphically-a ive, 

r. We want a combination of edit. 
ria judgment and artist ability. Tell us 
why you're the right person for this job 
and include a resume and clips. Send 
replies to Carol Butterfield, Pouch 

16, Anchorage AK 99502 

















GENERAL assignment news reporter. 
pny school graduate or news- 
experience = Background 
—7 emt photography heip- 

etter, resume, 3 writing 

pod wg references and salary require- 
ments to Jerry Chapweske, Managing 
aa Daily Herald, Williston 





GRAPHICS EDITOR 
Be beet of redesign team. 


or. tearsheets to: 

= dy. s, News-Journal, 

1, Daytona Beach 

AL 89015. No phone calls. 
GROWING, seven-day, AM sports 
department with an emphasis on lively, 
accurate copy. sharp headlines and 
attractive design is seeking an 
experienced copy editor dedicated to 
those qualities. Send resume to Per- 


sonnel Director, The Times Heraid- 
poh 40 Mulberry St, Middletown NY 








ISSUE-ORIENTED quality weekly in 
interesting locale needs energetic, thor- 
ough and imaginative reporter with a pro- 
ven track record and the ability to write 
in-depth takeouts and situationers as 
well as crisp, clear straight news stories 
with perspective and eloquence. Must 
have experience, camera, car. Send 
clips, resume, jetter on salary require- 
ments to Peter ton res ess, Bor 120 revs 
The Southampton Press. 

Southampton 


“HOW TO GET HIRED IN JOURNAL- 
ISM” For information, write: Northwest 
poy, Limited, Box 3658-J, Lacey 
WA 98503. 





DREAM SPORTS JOB 
If you're a writer with a hot, lively style 
and know sports, this is is the job for you 
We're an u) le alternative ine- 
format weekly that outdraws the daily in 
our market. Our fresh and professional 
reporting, our isticated style and 
dynamic graphics have built usa steadily 
growing and loyal audience which dotes 
on our news, political, lifestyle, and 
entertainment reporting. Now, we're 
adding sports. Our first sports editor will 
launch a new sports section that wil! 
deliver to our Zone 6 readers a fresh, 
feature-oriented, in-depth of 
sports that will be as unique dis- 
tinguished in our market as the rest of 
our reporting is. There'll be the satisfac- 
tion of working with a top-flight art 
director who wants your section to sing, 
and an editor who looks forward to 
developing your ideas. Our sports sec- 
tion will present scores and stats in an 
exciting way, but your writing skills will 
be what rea ly gives it zip. Our prep scene 
is strong, there are several local colleges 
with strong programs, and in our sun- 
po an can guess how big outdoor 
ge salary, good benefits, 
and piety of good food and sunshine. 
salary requirements, resume 
to Box 035, Editor & Publisher. 





EDITORS for two weekly newspapers in 
Arkansas. Two years tye gone , 
experience with knowiedge of layout, 
35mm camera, and darkroom are 
jo ye Salary, mileage on 
ind group insurance. Send resume 
Philips Me Media. PO Box 607, Berryville 





COPY EDITORS 
Growing southern daily needs 
experienced editor for copy desk. Must 
be strong on word skills able to write 
- headlines. Send resume, samples 
7068, Editor & Publisher. 


COPY EDITOR 
conuin cheap adlna aad ooeeaie. 
son wi iting a ils. 
Send resume and ‘ete to Box 
7113, Editor & Publisher. 


EDITOR for nation’s iargest weekly Jew- 
ish Leapen ye Above average starting 
salary and benefits for experienced pro. 
Lifetime position. Will pay relocation 
Exponent, 4th Floor, 306s S. 16th amnst, | | 
Philadelphia PA 19102. 


EASTERN OKLAHOMA daily seeks 
poring b for possible future reporter 

ing. Send resume and clips to Box 
9091, ditor & Publisher. 











COPY EDITORS 
Advertising Age, the nation’s liveliest 
business newspaper is seeking 
experienced and qualified copy editors 
for an expansion of its news copy desk in 
anticipation of increasing to 
twice-weekly. Candidates should have 
several years of daily newspaper 
experience, preferably in VDT-equipped 
newsroom, and an interest in business 
journalism with a consumer slant. Su- 
net skills required in editing for 

sense, spotting holes in stories, 
accurate and bright headline writing, 
—. ——* Ma ena 


to Mike ief, Advertis- 
whee i 


ENTRY LEVEL sports =< small dai 
upstate New York near Lake Placid. Bae 
department. Call “(518) 891- 
600 and ask tor Bill Doolittle. 








conn Gaabeiaaeers aon on men- 
women. inui a day. Doehrer, 
419 Linden, Wilmette IL 6009) 


pesca ig WITH LAYOUT SKILLS 
needed for ive southern Califor- 
nia daily with 30,000 circulation. 
Position is one of four on the news desk 
editing and headline writ local and 
wire stories. Also need good skills 
for strong horizontal make-up. Send re- 
sumes, Salary requirement, references 
and sampie pages to my Editor, 
PO Box 590, Santa Monica CA 90406. 


COPY EDITOR AND SPORTS WRITER 
Experienced for The Stuart News, a daily 
newspaper on Florida's east coast. Send 
resume to Personnel Director, Stuart 
pee ew. PO Box 2870, Stuart FL 











SPORTS DESKMAN/REPORTER. Zone 
2 daily seeking ene i. sports- 
oriented tg - fill #: 
staff. Layout, VDT experience a must. 
Full-range of sports knowledge vital. 
Local ized. Good 


coverage emphasi start- 
ing solary, benefits. Box 7100, Editor & 
Publisher. 





SPORTS EDITOR 
Zone 5 Sunday (120,000 circulation) 


responsibilities include planning and 
organizing to maintain an _ 
sports section, editing, plus writi 
— column. Starting salary in $ 
plus excellent employee benefits 


= in confidence to Box 7102, Editor 
& Publisher. 





Associate Editor, 
Employee Publications 


Our associate editor, a 16-year veteran 
with our company, recently resigned after 
buying a newspaper back home in lowa. 
To complicate matters, our editor will 
retire in November after 31 years of fine 


work. Opportunity knocks! 


(company magazine, newsletters, 
bulletins, etc.) 

0 Writing skills that translate corporate 
and operations subjects into accurate, 
bright stories 


C2 Self-motivator with good news sense 





We're a Fortune 500 company with head- 
quarters in a medium-sized population 
center on the East Coast. Our major 
operations are located in the East and 
Midwest. We offer a competitive salary 
commensurate with experience, an 
attractive benefits package, and that 
opportunity mentioned above. 








Primary qualifications are: 


0 College degree, preferably in 


journalism 


O Five to 10 years of print media 


CO Meet easily with all levels of employees 
—union and management 

O Human skills to lead peopie, not 
trained as communicators, who have 
responsibility for various department and 
operations’ input into publications 

OC General knowledge of offset graphics 
and printing to deal effectively with 
in-house designers and prirtery 





If you believe you're that person, write 


(in confidence) and tell us why. Send us a 


sample of your work. And let us know 


employee communications experience 


Box 7111, Editor & Publisher 


An Equal Opportunity Employer 


what you'd expect in the way of salary. 


CAPT, LANES IN IS NORE Se 
EDITOR & ene for March 17, 1984 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


PHOTOGRAPHER 


PRODUCTION 


PRODUCTION 





REPORTER—General assignment 
reporter wanted on Indiana daily. 
Experienced, or journalism school train- 
ing preferred. Must have Midwest back- 
ground. Phone or write Dan Blom, Edi- 
tor, Pharos-Tribune, Logansport, IN 
46947; (219) 722-5000. 


REPORTER/RESEARCHER 
Specialized financial trade publication 
seeks writer with experience or aptitude 
for veya a of financial topics and 
federal tax law. Relocation to suburban 
pv ance we reg tpn meagre and 
employment history with salary require- 
ments to Box 7063, Editor & Publisher. 








REPORTER for nation’s largest daily law 
newspaper. Must have strong back- 
ground in law and — Good pay 
and benefits. Send resume and clips to 
Editorial Department, Los Angeles Dail 
Journal, PO Box 54026, Los Angeles C 
90054. 





SOUTH CENTRAL Florida community 
newspaper group seeks copy editor slot 
person to edit and design copy and art for 
several weekly newspapers serving agri- 
cultural towns. Must be excellent speller 
and writer with working knowledge of lay- 
out tools and procedures. Interested? 
Contact Managing Editor, INi/Florida, 
209 West Oak St., Arcadia FL 33821; 
(813) 494-2434. 





SPORTS REPORTER, 1-2 years 
experience, wanted for growing Zone 2 
tri-weekly. Have the immediacy of a daily 
without the pressure. Primarily sports; 
some general assignment. Photo and 
darkroom experience a must. Excellent 
benefits package and working 
environment. Please list all work 
experience and salary requirements. 
Position available May 1. Write J.W. 
Johnson, The Wayne Independent, PO 
Box 122, Honesdale PA 18431. No 
phone calls. 





SPORTS EDITOR with outdoor writing 
skills needed now by small Colorado 
mountain daily. Must have writing, lay- 
out, photographic and darkroom skills. 
Send resume, references, clips, tear- 
sheets to Marvin Clemons, Daily Press, 
PO Box 5, Craig CO 81626. 


IF YOU ARE the best photographer at 
your newspaper, you may win the spot on 
our mid-size daily in Zone 2. If you have 
the background and talent, we will offer 
excellent pay and good benefits. Send a 
letter telling why you meet our stan- 
dards, a resume and a few tearsheets. 
Box 7058, Editor & Publisher. 


MEDIUM-SIZED Zone 6 daily has 
openings on 3-person photo staff. 1 or 2 
years experience preferred, color 
experience a must. We are photo- 
oriented and expect high quality work 
from energetic, congenial staff. Must 
own your equipment. Excellent benefits. 
Reply with resume, references, clips, 
portfolio to: Ron Jaap, Chief Photo- 
#3 her, Reporter-Telegram, PO Box 
650, Midland TX 79702. 





PRESS DEPARTMENT MANAGER 


Major metropolitan newspaper has 
opening for highiy skilled manager with 
thorough technical knowledge of Metro- 
liner presses and operations and an 
established track record of quality, effi- 
ciency and timely performance. 
Outstanding operation with strong man- 
agement team. Excellent salary, bonus 
and benefits. This is an extraordinary 
opportunity for an experienced manager 
to move up to a challenging and 
rewarding position with a leader in the 
industry. 

To apply, please send a short letter out- 
lining your background to Box 7093, 
Editor & Publisher. 

An equal opportunity employer 





E & P CLASSIFIEDS 
The industry's Marketplace 
(212) 752-7050 








PRODUCTION 


COMPOSING/CAMERA MANAGER 
An excellent career opportunity for a re- 
sult oriented manager offering large 
chain benefits for the upwardly mobile 
candidate with expertise in the new tech- 
nology. Include salary record with 
resume. Box 7010, Editor & Publisher. 


COMPOSING ROOM MANAGER 
Multiple-edition daily newspaper, lo- 
cated in desirable suburban area of 
southern California, needs an 
experienced manager to take charge of 
multi-shift composing operation. A tech- 
nologically progressive individual with 








‘exposure to a union environment strong- 


ly preferred. Excellent compensation 
package. For immediate confidential 
consideration send resume or letter with 
salary history and requirement to Box 
6995, Editor & Publisher. 


MAINTENANCE SUPERVISOR 
Daily newspaper located in coastal com- 
munity needs an experienced supervisor 
for maintenance department. Applicant 
must have expertise for maintainin 
computer systems as weli as a variety o' 
production equipment. For confidential 
consideration send resume and salary 
history. Box 7062, Editor & Publisher. 








THREE TO FOUR days of desk weekly 
plus some reporting and features on 
10,000 PM daily. Looking for 
imagination and initiative. McCook (NB) 
Daily Gazette; (308) 345-4500. 





TEXAS GULF COAST PM daily seeks 
copy editor with minimum one-year desk 
experience, preferably on wire desk. 
Must be solid speller and grammarian 
and have excelient headline and layout 
skills. Proficiency with VDTs a must. 
Resume, work ——, a re- 

uirements and references to Managing 

ditor, Port Arthur News, PO Box 789, 
Port Arthur TX 77641-0789. 


WRITER NEEDED for 3-person business 
news staff of West Texas daily. VDT, 
some business ree experience neces- 
sary. Excellent benefits in good working 
environment. We need an enthusiastic 
writer who will produce both news and 
features for our business-oriented read- 
ers. Send resume, references, clips to: 
John Pitts, pag yi | Reporter- 
Lee Box 1650, Midland TX 








FREELANCE 


STRINGERS, freelance writers/ 
photographers needed for trade news- 
paper covering fire protection, rescue/ 
disaster service, emergency health care. 
All Zones. Write FIRE & EMERGENCY 
WORLD, 19 Joslin Street, Providence RI 
02909. 
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NEWSPAPER PRODUCTION MANAGER 
Large weekly publication (28 editions) in 
North Jersey seeking manager with 
extensive experience in newspaper com- 
position and ad production. Proven man- 
agerial skills—to run and schedule en- 
tire pre-print production staff 
encompassing: editorial, typesetting, 
ad-work and page make-up. Top man- 
agement position to coordinate with 
sales and printing departments. Salary 
40M-45M. Send resume to Box 7089, 
Editor & Publisher. 


PRODUCTION MANAGER 
Suburban newspaper operation and 
commercial printer in central Illinois 
needs an experienced production mana- 
ger to take charge of our composing, 
camera, press and bindery/mail 
operations. Competitive salary, 
excellent fringes anda = place to live 
for the right person. We are a growth 
oriented company with 10 of our own 
weekly papers with more than 100,000 
circulation and a heavy commercial 
— schedule. Send resume with 
Salary history and references to: Tom 
Wood, Publisher, Tazewell Publishing 
Co, 100 Detroit Av, Morton IL 61550. 


PRODUCTION coordinator for Press and 
Mail Room of midwestern daily. New 
offset press and most modern Mail Room 
equipment. 7 day union operation. Must 
be experienced in Press and/or Mail 
Room operations and have supervisory 
— Box 7064, Editor & Pub- 
isher. 











PRODUCTION MANAGER 
Neighbors, the community publication 
of The Sacramento Bee, seeks a skilled 
manager for its production and service 
operation. Previous management 
experience in newspaper production 
necessary. Knowledge of composing, 
paste up and camera required. Must be 
able to develop and work within a 
budget. Strong people skills essential. 
Ability to work under deadline pressure 
necessary. Competitive salary with 
bonus and excellent benefits. All replies 
held in confidence. Apply in writing to: 
Neighbors, 10 Fullerton Court, Sac- 
ramento CA 95825. An equal opportu- 
nity employer. 


PRODUCTION COORDINATOR 
Supervisory skills, as well as a solid 
background in computer systems and 
general newspaper production 
experience required. Must be able to 
coordinate production through composi- 
tion, press and mailroom. References re- 
uired. Competitive salary and benefits. 
one 4. Send resume and cover letter 
with ny requirements to Box 7104, 
Editor & Publisher. 








SALES 


QUALITY CONTROL MANAGER 
The Tampa Tribune needs an individual 
well versed in all facets of quality con- 
trol. Important respensibilities will be 
involved with newsroom and production 
departments. Will need color scanner 
and Berkey/Chemco color separation 
expertise. Recent RIT or ANPA trainin, 
helpful. Engraving, platemaking an 

ress experience useful. Excellent 

nefits. Send resume and salary history 

in confidence to Mr. Fred Fuller, Produc- 

tion Director, The Tampa Tribune, PO 
Box 191, Tampa ae 





PRODUCTION MANAGER (ASSISTANT) 
Looking for an opportunity to prove your- 
self? Fast growing 212,000 circulation 
Shopper chain searching for talented, 
ambitious professional who can promote 
our papers to advertisers and readers. 
Don't tell us how many years you've been 
in the business—show us you have the 
ability, experience, motivation and ideas 
to succeed in a highly competitive mar- 
ket. Rush resume to Steve Ferber, Nas- 
sau and Queens Publications, Inc, 26 
Jericho Tpke, Jericho NY 11753. 


PUBLIC RELATIONS 


COMMUNICATIONS SPECIALIST 
Expanding Harte-Hanks division is look- 
ing for a speciai person to become an IPC 
Communications Specialist. Columbia, 
SC based position requires a top talent to 
serve in dual roles as associated public 
relations director and as marketin; 
fessional for new line of business. ito- 
rial skills and PR experience helpful. 
Salary open. Send resume to Tom Stultz, 
Independent Publishing Co., PO Box 
2507, Anderson SC 29621. EOE M/F. 











SALES 








WANTED: Sales director for small New 
England daily. — at $20,000. 
Shirtsleeve job. Highly competitive 
situation. Box 7096, Editor & Publisher. 





to: 











An 
Equal Opportunit 
‘Bapiver MIF” 


M. W. MYLETT 
Generai Manager 
NEWS INK DIVISION 
631 Central Avenue 
Carlstadt, NJ 07072 


REGIONAL 
SALES MANAGER 


The General Printing Ink Division of Sun Chemical Corpora- 
tion, a Fortune 500 company, is a leader in the graphic arts 
industry with a proven growth record. The exceptional growth 
and sales performance of our News Ink Division has created a 
regional sales manager position for the midwest, to be based in 
the Chicago area. In addition to complete sales responsibility 
for the Chicago region, this person will be responsible for the 
supervision of six sales personnei. This position requires up to 
40% travel. Successful candidate should have previous sales 
experience and direct knowledge of newspaper production and 
the industry in general. Bachelor's degree a plus. 

We offer an excellent salary and benefits package. Please 
send your resume, including salary requirements and history, 





Sun Chemical 
Corporation 
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HELP WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





SALES 


SALES 


EDITORIAL 


EDITORIAL 





CHICAGO area-based representative 
wanted to work in Midwest. To both 
place and service advertising accounts 
in newspapers. 5 years minimum 
experience in newspaper field with good 
knowledge of advertising and editorial. 
Reply to Box 6994, Editor & Publisher. 


CO-OP/NATIONAL SALES REP for Tele- 
graph Herald daily newspaper. Seeking a 
person to coordinate co-op and national 
sales. Applicants must have newspaper 
co-op experience plus three years 
advertising experience. Send resume 
and salary requirements to: Jane Walker, 
Employment oe Telegraph 
Herald, PO Box 688, Dubuque IA 
52001. EOE. 








MAGAZINE MANAGEMENT 
OPPORTUNITY 

Qur nationally known magazines are cry- 
ing for the attention of a sales craftsman: 
Someone who can capably work with 
some of the ae ad agencies in the 
country; handle heavy phone sales; and 
still get out in the field and direct-sell our 
regional accounts. We need a real sales 
pro—someone who can formulate a 
marketing strategy, and is personally 
strong enough to carry it out. 7s 
sales, promotion, organizational, an 
management skills a must! Great loca- 
tion, super salary/incentive package for 
the right candidate. Send resume, cover 
letter and salary history to Box 7075, 
Editor & Publisher. 








munication skills necessary. 


ACCOUNT EXECUTIVE 


Our national advertising department has an immediate 
opening for an account executive to join its sales staff. 

The qualified applicant we seek must have strong marketing 
and presentation skills, knowledge of broadcast and/or 
magazine advertising and familiarity with multi-media research 
and sales. In addition, applicant must have experience in work- 
ing with advertising agencies and be willing to travel. National 
advertising experience a plus. Good oral and written com- 


This is an excellent career opportunity for an aggressive sales 
professional to sell advertising for a large publication in the 
Baltimore/Washington metropolitan areas. We offer an 
excellent salary and comprehensive benefits package. 
Interested applicants, submit resume and cover letter to: 


Box 7097, Editor & Publisher. 
An EOE/AA Employer. 


AWARD WINNING Sports Editor, 6 years 
medium and small-sized dailies, seeks 
new challenge. Strong writer, columnist 
with ability to get most out of staff. Box 
7020, Editor & Publisher. 


SPORTSWRITER seeking a position with 
a daily. Have two years experience in 
college sports information and pro 
publicity. Write to Russ Meisner, 10270 
W. 74th Pl., Arvada CO 80605. 





ASSISTANT SPORTS EDITOR, 70,000 
PM, — oo job or metro 
S| job. Strong manager, - 
Naor APSE Gitar ota es Seditorat 
<0 AM. Box 7086, Editor & Pub- 
isher. 


COPY EDITOR—7 years on metropolitan 
dailies in all phases of desk work, plus 
reporting experience. Especially skilled 
at pr quick, accurate editing and 
adept at finding the right headline. Great 
at reworking a story for maximum 
impact. Seeking spot on small-medium 
to large PM in Zones 8,9. Box 7041, 
Editor & Publisher. 





SPORTS WRITER valuable at desk or at 
o=. Five years experience. Big Ten 

tball, basketball, Notre Dame foot- 
ball. Zones 2 or 5. Box 7048, Editor & 
Publisher. 


STAFF JOB sought by freelance writer. 2 
oo and VDT experience. Box 7101, 
ditor & Publisher. 


TECH WRITER, BA in Journalism and 
recent mechanical engineering grad 
seeks position writing technical materi- 
al, will relocate. RICK WILSON, 47 E. 
40th St., Reading PA 19606; (215) 
779-2632. 











DESK MAN, 27, with 2% years 
experience on 35,000 daily seeks copy 
editing position on medium or large dai- 
y Extensive layout, slot experience. 

cellent editing skills. Medill MSJ. Will 
consider any Zone, but prefer Zones 
on or 9. Box 7022, Editor & Pub- 
isher. 


DESKMAN, 46, wants to get back into 
newspapers. | recently ended a !ong year 
with a weekly specialty publication in 
Arizona. That move was to have been the 
last. The next one will be. | am tired of 
moving. | seek a decent wage ona decent 
publication. If you want quality, hard 
work and integrity, you may want me. | 
am available immediately. Cliff Larimer, 
20 Wrangler Court, Chico CA 95926; 
(916) 343-1174. 





TURNING 30, ready for move into news- 
paper management. Master's degree. 
Over three years management 
experience outside of journalism. Over 
four years experience on dailies as a co 
editor and reporter. Box 7103, Editor 
Publisher. 


TOP WRITER/EDITOR (19 years) wants 
editorial page, CE, ME slot. Knows poli- 
tics, public policy, business, economy, 
courts, education, government. Teach-. 
ing ieader. Conservative views. Box 
7108, Editor & Publisher. 


TRADE MAGAZINE editor, currently em- 
ployed. seeks similar position in San 


iego/Los Angeles area. Young, 
sive and eager to grow. Box 7065, Eeitor 
& Publisher. 




















POSITIONS WANTED 





ADMINISTRATIVE 








CIRCULATION 





ENTREPRENEUR background, early 
thirties, wants career with major com- 
pany. Marketing and sales management 
in competitive major market situations, 
knowledgeable in production and 
circulation, plus daily, weekly and TMC 
experience. Desire challenge, opportu- 
nity, responsibility. Free to relocate and 
travel. Box 7106, Editor & Publisher. 


PUBLISHER, specialist in Management 
By Wander Around, desires position 
where talents will allow him to rise in the 
organization. Advertising/Marketing 
background supported by excellent 
human resource utilization. Box 7112, 
Editor & Publisher. 








VETERAN experienced number one or 
two man on medium to small daily. 
Weekly, TMC, shopper leader. Knows 
newspapers from front door to bottom 
pane Write Box 7070, Editor & Pub- 
isher. 








IT’S A CLASSIFIED 
SECRET! 


We'll never reveal the identity of an 
E&P box holder. However, if you 
don't want your reply to go to certain 
tg et (or ——, seal 
your reply in an envelope 
Liaressed| to the box holder. Attach 
a note listing new: rs, grou 
or companies you don't want 
reply to reach; put the reply and 
note in an enve addressed to 
E&P Classifieds. If the Box Number 
you're answering is on your list, 
we'll discard your reply. 








CIRCULATION Promotion Manager, 31 
r old with a Bachelor of Science in 
usiness Administration with 13 years 
circulation experience. Box 6979, Edi- 
tor & Publisher. 


CIRCULATOR seeks opportunity to 
establish dynamic door to door sales 
operation with publication in eastern 
Zone 2. Box 7046, Editor & Publisher. 


CIRCULATION MANAGEMENT 
Young career oriented circulation pro- 
fessional seeking circulation sales man- 
ager’s position with large daily or circula- 
tion manager's slot with a daily news- 
pees of 18M to 50M circulation. 

nowledgeable in all phases of circula- 
tion management with emphasis on 
implementing and maintaining a com- 
puterized circulation department, DM 
training, carrier and motor route sales 
— ABC, AM and PM Delivery, 

MC, and carrier training. Exceptionally 
eager to join an enthusiastic manage- 
ment team and to deliver excellence in 
circulation management. Solid resume. 
Box 7061, Editor & Publisher. 


PUBLISHER with 22 years circulation 
—— seeks new position. Strong in 
sales service and collections. Available 
3990 (814) 454-7262; (814) 838- 














EDITORIAL 


MBA-Equipped reporter seeks job as 
business/finance writer on medium to 
large daily paper. Three years pro- 
fessional experience, including 
copyediting. Box 7109, Editor & Pub- 
lisher. 
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EDITORIAL-PAGE EDITOR—prolific, 
professional, provocative, pragmatic 
non-ideologue; finest writer; fiair for 
ga ics adds sparkle to page(s). Box 
037, Editor & Publisher. 

EDITOR—Leader, teacher, innovator, 
motivator; 20-plus years experience all 
phases; mature judgment; youthful 


approach; community-active. Box 
7066, Editor & Publisher. 


VASSAR GRAD former college news- 

aper editor with business reporting 
fectaroued seeks news reporting 
position in Zone 2 or 1. Box 7110, Editor 
& Publisher. 


YOUR MAN in San Francisco. Top-notch 
neral assignment, features. Hi-tech, 
usiness, politics, more. Quick, 

accurate, — professional can 

supervise. Some broadcast. Best 
credentials. !'m after responsibility. PR 
welcome. Box 7099, Editor & Publisher. 











VISUAL JOURNALISTS. Art directors, 
designers, graphics editors, artists. 
Photo editors, chiefs, pactepesnare. 
Top talent. Fee paid. J liune & 
Associates; (609) 429-4123. 








PHOTOJOURNALISM 


INTERNSHIP wanted by experienced, 
award-winning photographer. Box 
7098, Editor & Publisher. 


PHOTOJOURNALIST, former weekly 
publisher, with independent income, 
seeks low-paying job on small I Pre- 
fer Zones 2-6. Single, talented, 31 
former radical turning conservative. Call 
now: Young Andrew; (502) 692-2087. 


PRODUCTIVE photographer with solid 
experience and awards, plus picture 
editing — —_ skills, is nowy — 
responsibility with progressive daily. Box 
7090, Editor & Publisher. 
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SHOP TALK AT THIRTY 








By Samuel D. Krebs 


I can’t help but be upset about Dr. 
Julian Taber’s wholesale indictment 
of our nation’s sports editors/writers 
as known aiders and abetters of com- 
pulsive gamblers (Shop Talk at Thir- 
ty, E&P, Jan. 21). 

Blaming this social problem on the 
sports pages is an unjust accusation of 
a profession to which I’ve devoted 
approximately half of my 32 years. 

Many of my proudest moments in 
the media business came in the serv- 
ice of the oft-uncertain yet hardly dull 
life of the sports editor/writer. No 
doubt there are unscrupulous people 
in this business, and I’ve run into a 
few along the way, but the majority of 
our sports editors/writers take pride 
in what they do. 

Sure, we report on GAMES. But, 
the good ones are smart enough to 
realize just that. These are games. No 
more, no less. A form of entertain- 
ment, if we’re lucky. Still, the sun will 
rise and set the next day, good Lord 
willing, regardless of whether the 
home team wins. 

Weare perhaps often guilty of over- 
playing certain events while 
underplaying others that deserved 
better coverage, but it’s the editor on 
duty who has to be trusted to make 
that judgment. 

Just as we, Dr. Taber, must be 
trusted to determine true athletic 
information from prime propaganda 
for gambling, especially that of the 
illegal variety. That our efforts to en- 
tertain or inform our readership 
should feed the greed of society’s mis- 
understood is a blanket indictment 
akin to a psychologist’s assertion that 
all television is bad. 

Creative people thrive on their 
overactive imaginations, and every 
imaginative sportswriter has gone out 
ona limb at least a time or two to show 
the public how he can pick ’em. Such 
prognostication is done in fun, part of 
getting caught up in the spirit of the 
upcoming event. 

Any gambler betting the house, the 
car or worse on what the all-knowing, 
all-seeing sportswriter might predict 
is asking for trouble. Especially pro- 
fessional sports, notorious for being 
as fickle as a freshman coed in Sep- 
tember. The great gorilla experiment 

in Dallas and others similar only 





(Krebs, a resident of Arkansas, most 
recently served as editor of a Tennessee 
weekly newspaper. He previously was 
a sportswriter and columnist.) 








Sports gambling: a rebuttal 


proved that picking a winner involves 
more luck than skill. 

Grandmothers have been known to 
win office football polls, often with 
little knowledge of what the game’s all 
about. 

A colleague once skunked the 
whole sports staff of a metropolitan 
daily for a whole college season, dur- 
ing which he had to ask, *‘Which con- 
ference is LSU in?’’ It drove us so- 
called experts up the wall. 

Luckily, it’s not part of the job to 
tell folks who’s going to win. You can 
still be knowledgeable enough about 
your subject and have no earthly idea 
of how the subject will fare. Just 
because you picked it wrong doesn’t 
mean you haven’t done a good job 
covering the event. 

I agree that point spreads produce a 
touchy situation, but ignoring them 
altogether cuts into our responsibility 
as an informational service. If AP 
picks Alabama by 13, it’s of interest to 
the sports fan we serve. Notice I said 
fan, not gambler. Beyond that, these 
so-called ‘‘latest line’? columns that 
have sprung up around the country 
are more often than not less than 
accurate by game time. 

Injury reports? Hey, that’s news, 
sir. If Earl Campbell’s out with a thigh 
bruise, that’s important to Oiler fans. 
Yet, strange as it may seem, that 
might have little to do with the game’s 
outcome. 

Recall which team was the ‘‘favo- 
rite’ for Super Bowl XVIII? Never 
under-estimate the power of 
intangibles. 

Sports parallels life in that the 
obvious doesn’t always happen. 
Thank heaven that the underdog does 
win sometimes. 

That, Dr. Taber, is why our profes- 
sion can plead not guilty to your 
charge. 

We don’t tailor the sports page for 
gamblers, any more than we do for 
politicians or bankers. All three 
groups have been called ‘‘Greeks’’ at 
one time or another, but to lump them 
all as such would be a grave disservice 
to the total professions of each. 

My home state, Arkansas, has 
legalized gambling for horse and dog 
racing. Oaklawn Park at Hot Springs 
and Southland Greyhound Park in my 
current residence of West Memphis 
are regarded as top tracks in their 
fields of racing. Should the papers 
around here just ignore their 
existence? 


Of course not. Race results fall in 
the same category as point spreads 


‘and injury reports. Newspapers are 


supposed to be informational ser- 
vices. The payoff of a big race is just 
as vital a statistic as the 200 yards a 
tailback may have gained in an 
exceptional performance. 

Dr. Tabor, with all due respect, we 
can’t ignore facts or statistics. Any of 
our readers are then entitled to use 
that information. 

And, if it’s any consolation, major 
newspapers in this state have long had 
a policy of refusing to give race results 
over the phone, for the responsible 
reason that they don’t wish to aidinan 
enterprise that may or may not be 
legal. 

Let’s be realistic. Money is bet on 
baseball by some, so should we stop 
running box scores? Or even batting 
averages? Surely some gambler could 
use that information to his advantage. 

But, it hardly would be privileged 
information. 

Good newspapers are still in the 
public service business. What John 
Q. Public does with that service or 
information within is his business. 

I suspect you’ ve found in your busi- 
ness, Dr. Taber, that the compulsive 
gambler will bet on anything, so why 
single us out? Sporting events are cer- 
tainly handy outlets for that obses- 
sion, but what about playing the stock 
market? Isn’t that a gamble? You 
haven’t called for the renaming of the 
financial pages. 


No doubt compulsive gambling is a 
great problem, and I don’t question 
your dedication to the program. I wish 
you well in these endeavors. 

By the same token, give the dedi- 
cated men and women in our profes- 
sion credit for some good ol’ common 
sense. 

Most of us have not traded our 
integrity. 

You can bet on it. 
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It’s the annual American Newspaper Publishers 

Association Convention (April 30-May 2). The setting is 

cosmopolitan Montreal and it’s going to be one powerful 
industry event. A great selling opportunity awaits when 
key newspaper executives throughout the Americas are 
talking BIG business. EDITOR & PUBLISHER will be 

there with copies of our April 28 issue and your 
traditional E&P carnation! 


We'll be delivering to readers and advertisers, the best 
ANPA coverage and the best direct exposure you can buy 
in two successive Convention issues. 


ANPA Convention Issue — April 28 

Features complete coverage of ANPA events, an 
activities calendar and comprehensive listings of 
all Convention attendees. 


ANPA Post-Convention Issue — May 5 
Details the actual Convention activities, various 
meetings with photos, texts of speeches and 
behind-the-scene reports. 
(This issue will also be read at ASNE — 
American Society of Newspaper Editors in 
Washington, D.C., May 9-12.) 





Reach your captive audience through the pages of the 
business publication these newspaper executives will be 
reading, EDITOR & PUBLISHER, a legend and a leader. 


Don’t delay, Deadlines: 
reserve your ANPA Convention Issue — April 28 — Closes April 13 
space now. ANPA Post-Convention Issue — May 5 — Closes April 20 


* Editor & Publisher * 575 Lexington Avenue * New York, NY 10022 © (212) 752-7050 a 
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Tim Novak 


Enterprise 


The El Paso Herald-Post, an afternoon Scripps- 
Howard newspaper, is proud to have shown a circu- 
lation gain in 1983. 

It is also a newspaper that believes in aggressive 
and enterprising local news. Within the past three 
months Herald-Post staffers have looked into a myr- 
iad of problems concerning water, cocaine and gov- 
ernment spending. 

Tim Novak spent weeks studying phone bills to 
turn out a three-part series on the cost — and misuse 








Robert Palomares 


— of city-operated telephones. 

Ken Ortolon traversed the length and breadth of 
Texas to report on the state’s water problems in a 
six-part series. 

Robert Palomares traveled from Miami to Los An- 
geles to uncover the new cocaine highway linking the 


- West Coast and East Coast — and its El Paso connec- 


tion — in a four-part series. 
The El Paso Herald-Post. The newspaper that 
serves its readers. 


El Paso Herald-Post 


A Scripps-Howard newspaper aw 
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